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Base : All respondents

QZ12 (SH). HOUSEHOLD STATUS (SINGLE CODE) ........rvuureuueiereeseeesseeseeessessasesseessassssssssessssessassssesssessssesssesssssssssssassssesssssssesssessssessseessaesssesssaesssesssesssesssaesssesssessssesssasssoesssesssaesssesssassssesssesssesssaessessseessesssesssesssesssessseessaesssnsssaesssesssoesssesssasssesssesssnsssnessassssnessnnssnnes 36
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Base : All respondents
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Base : All respondents in Wales

SL (SN). What is your preferred 1anguage? (SINGLE CODE) ...........cuutuuierieieituesenessessseeseessessesssesssessesssesseses st essse st st ess et a8 ss e 8 ss e £b £ o8R8 4088 b e E £ R R £ 88 b4 E s E LR R b 48814 E s E e E R R bR E b bR f R R bR bbb Rt 47
Base : All respondents in Wales

QB1. SHOWCARD Which of the following do you, or does anyone in your household, have in your home at the MOMENt? (MULTI CODE) .........c.cuuuiiuiuiiiieiineiesisriis sttt bbb bbb 49
Base : All respondents
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Base : All respondents

QB3 (QB5). SHOWCARD Which, if any, of these do you use your games console for? (MULTI CODE)
Base : Those who have access to a games console at home

QB4 (QB6). Does your household's e-reader (digital book reader) have built-in 3G or 4G access to a mobile network? This means that books can be purchased online and downloaded from anywhere with a signal, without the need for a Wi-Fi
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Base : Those who personally use an e-reader/ digital book reader
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Base : All respondents

QC2 (QC2A). Do you ever use this landline phone at home yourself to make and/or receive calls, for internet access or DOth? (MULTI CODE) ...........cuiuiiuiumeriiimerireeeeiseiesssesesesse et esssss st bbbt 76
Base : Those with a landline phone at home

QC3 (QC31). Thinking of when you use your landline, which one of these uses is the most important t0 YOU? (SINGLE CODE) ............cuuuiiiiiiiiieiieiissiie sttt bbb bbb 78
Base : Those who use their landline for internet access and to make or receive calls

QC4 (QC30). SHOWCARD How do you pay the line rental for your landline phone service? Please answer about your line rental only and not charges for calls and other costs. (SINGLE CODE)
Base : Those with a landline phone at home that can used to make and receive calls

QC5 (QC28). SHOWCARD Which of these do you consider to be your MAIN method of making and receiving telephone Calls? (SINGLE CODE) ..........cuutuuiiimiieiiiesieisessseesssesesssessese s8££ 82
Base : All respondents

QC6 (QC28A). SHOWCARD And thinking about when you are at home, which is your MAIN method of making and receiving telephone calls? (SINGLE CODE)
Base : All respondents
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Base : Those with a landline phone at home
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Base : All respondents

QD2. Do you personally use a mobile phone? How many mobile phones with different telephone numbers do you use at least once a month? Please include any phones used for work or other purposes. (SINGLE CODE) ..........cccviinenienerneinernenseseessseenens 97
Base : All respondents

QD3 (QD10). Which mobile network do you use MOSt OftEN? (SINGLE CODE) ..........c.tuuiueriiuriiiesnieeissssessseeessseesesssess s ssse s ees et as 484 £ 88818 b o8£8R E 88 b E 48108 E £ E L8R E b8 E LR bR bbb 101

Base : Those who personally use a mobile phone

QD4 (QD24B). Do you personally use a smartphone? IF UNSURE - A smartphone is a phone on which you can easily access emails, download files and applications, as well as view websites and generally surf the internet. Popular brands of
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Base : Those who personally use a mobile phone

QD4 (QD24B). Do you personally use a smartphone? IF UNSURE - A smartphone is a phone on which you can easily access emails, download files and applications, as well as view websites and generally surf the internet. Popular brands of

smartphone include BlackBerry, iPhone and Android phones SUCh @s the SAMSUNG GAIAXY SB. ..........cuuuuueuuiuriiuiieiiiiiesiesies st sse e b s bbb f 8848888481 E 8881 E bbbttt 109
Base : All respondents

QD5 (QD39). SHOWCARD Which brand or type of smartphone do you have? IF MORE THAN ONE - Which one do you use most 0ften? (SINGLE CODE) ..ottt 111
Base : Those with a smartphone

QD6 (QD41). Do you have a 4G service? This is a service that enables faster MODIIE INTEIMEE ACCESS. ... bbb £ b8 8 E R8s a8 E b £ £ o8 £ R E AR bR b R A bbb bbbt es 116
Base : Those with a smartphone

QD7 (QD27). SHOWCARD How likely is it that you will get a smartphone in the next 12 MONEhS? (SINGLE CODE) ...........euuiuiuiiueiueieiseiseetsessesase s s esees et sssess s es 888848188 b R84 8 £ 8 £ b8 s s bbbt 118
Base : Those without a smartphone

QD8 (QD11). SHOWCARD Which of these best describes the mobile package you personally use MOSt OfteN? (SINGLE CODE) ..........c.uiuiuiimiiiiiiieiseiecsseesesssesiessse s ess st s8££t 122

Base : Those who personally use a mobile phone

QD9 (QD11A). When you signed up for your current mobile contract did you get a handset with the contract or did you only get @ SIM €ard? (SINGLE CODE) ........c.oueiririieireiseiseeiseieeseessessessssssssssssessesssssssessessessessssssssssesssssssssssssssssssssasssssessessessessassessessesseses 124
Base : Those who use a postpay/ contract mobile phone

QD10 (QD45). SHOWCARD Do you ever buy add-on packs or bolt-ons from (MOBILE NETWORK PROVIDER) to get extra data, minutes or texts for your pay as you go phone? (MULTI CODE)
Base : Those who use a prepay/ pay as you go mobile phone

QD11A (QD4A). SHOWCARD How often, if at all, do you use your mobile phone to send or receive text MESSAGES? (SINGLE CODE) .........c..ocuuiuiuuiieisieirsieeisesesessseie s eseessesesssess s ss st b 8 e £ 8 £ 81 E R8s R Rkt 130
Base : Those who personally use a mobile phone
QD11B (QD4B). SHOWCARD And how often, it at all, do you use your mobile phone to Make CallS? (SINGLE CODE) ............curiueuuiuiereireeseisesiessssseessses s ssesssess s ss s ss e s8££ e84 134

Base : Those who personally use a mobile phone

QD11C (QD4C). SHOWCARD How often, it at all, do you use your mobile phone to access email or internet SErVICES? (SINGLE CODE) ...ttt bbbt 138
Base : Those with a smartphone
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QD12 (QD28A). SHOWCARD Which if any, of the following activities, other than making and receiving voice calls, do you use your mobile for? (MULTI CODE) ..........ceiimiiiiierieiseeeesiesiessseesecaess sttt 142
Base : Those who personally use a mobile phone

QD12 (QD28A). SHOWCARD Which if any, of the following activities, other than making and receiving voice calls, do you use your mobile for? (MULTI CODE) ..........cceiimiiiiieiiieiieie ettt 154
Base : All respondents
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Base : Those who personally use a mobile phone

QD13 (QD28B). SHOWCARD And, which of these activities have you used your mobile for in the [ast WEEK? (MULTI CODE) ..........ciuiiueiiiiieiiseiseceseesestsessses s ees st bbb 177
Base : All respondents

QD14 (QD28E) SHOWCARD Which of these ways do you use your mobile phone to access the internet? (MULTICODE) ..ot ssessse s ss s ss s8R bbbt 189
Base : Those who use their mobile phone to access the internet

QD15 (QD28C). SHOWCARD Which one of these best describes where you use your mobile phone to access the intermet? (SINGLE CODEY) ...ttt bbb bbbt 193
Base : Those who use their mobile phone to access the internet

QD16 (QD28F). SHOWCARD In which of these places do you use your mobile phone to access the internet outside of the HOME? (MULTI CODE) ........c..iuuiuuiurireirrieeiieiteissiessseeseesesessesse s ees s s8££ bbb 197
Base : Those who use their mobile phone to access the internet outside the home

QD17 (QD28G). SHOWCARD Do you use any of the following types of apps or applications on your SMartphone? (MULTI CODE) ..........cuiiuuieiuiiieisiieisseisesesessesisessse s es st sss s es s8££t 201
Base : Those with a smartphone

QD18 (QD28H). SHOWCARD And which of these types of apps or applications have you PAID FOR to download on your Smartphone? (MULTI CODE) ... ittt 207
Base : Those with a smartphone

QE1. Does your household have a desktop PC, laptop, netbook or tablet COMPULET? (MULTI CODE) .........cuiuiiiiiiiieiiciiseiesiseeseceesie st e bbb E bR bbbt 213

Base : All respondents

QE2. Do you or does anyone in your household have access to the internet/ worldwide web at HOME (via any device, e.g. PC, laptop, mobile phone €t€)? (SINGLE CODE) .......c.cuuirieireireitiseiseiss ettt bbbttt 217
Base : All respondents

QE3 (IN6). SHOWCARD Do you ever go online anywhere other than in your home at all? IF YES: Where is that? (MULTI CODE)
Base : All respondents

QE4 (QE23). SHOWCARD And how often do you personally use the internet nowadays either at home or €ISEWhEre? (SINGLE CODE) ..........c.viuiruiuiiiireiieiseseseissesessseeeessessesssess bbbt e 224
Base : Those who use the internet at home or elsewhere
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Base : Those with any tablet computers in the household

QE6 (QE36). Do you personally use this/ any of these tablet cOmMPULEI/S? (SINGLE CODE) ...ttt bbb 8 bbb bbb bbb bbb bbb 230
Base : Those with any tablet computers in the household

QE7 (QE37). Is your tablet computer 3G or 4G enabled? This means that the tablet could be used - with a SIM card - to go online from anywhere with a signal, without the need for a Wi-Fi connection? (SINGLE CODE) ..........cocvuvmiinmiineemieernsiensensesseesseienens 232
Base : Those who personally use a tablet computer

QES8 (QE38). And do you have a separate mobile subscription for your tablet, which allows you to go online from anywhere with a 3G or 4G signal, without the need for a Wi-Fi connection? (SINGLE CODE) ..........covuiimiiiniineisineensisecssesssiesssesesssseseesenns 234
Base : Those who use a 3G or 4G enabled tablet computer

QE9 (QE44). SHOWCARD And how often do you personally use the mobile signal on your tablet computer to go online - rather than using a Wi-Fi connection? (SINGLE CODE) ...........ccovruiuiurririreineiseissississie sttt sssssessessessanes 236
Base : Those with a separate mobile subscription for their 3G or 4G enabled tablet computer

QE10 (QE1A). SHOWCARD How likely is it that your household will get a tablet computer - such as an iPad - in the next 12 months? (SINGLE CODE) ...ttt 238
Base : Those without a tablet computer in the household

QE11 (QE40). SHOWCARD Which is the most important device you use to connect to the internet, at home or €ISEWhErE? (SINGLE CODE) .........cviuiiiuiiiiieieieieeeeiie et es bbb b8 8 b8 bbb 242
Base : Those who use the internet at home or elsewhere

QE12 (QE9). SHOWCARD Which of these methods does your household use to connect to the internet at NOME? (MULTI CODE) ..........cuuiiuiiiiririsieieiiesieesssiseessesssss st ess s 1 £ bbb 248
Base : Those with access to the internet at home

QE12 (QE9). SHOWCARD Which of these methods does your household use to connect to the internet at ROME? (MULTI CODE) ..........cuuiuiuiiriieiesrieeriesiessseeecssesse e see s bbb bbb 254
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Base : All respondents

QE13 (QE52). SHOWCARD Does your household have access to the internet through a service known as 'Fixed Wireless Access'? (DESCRIPTION OF FIXED WIRELESS ACCESS PROVIDED) (SINGLE CODE) .........ccvuieiinimerineierineeseiseissseseneseseseeseees 262
Base : Those with access to the internet at home

QE14 (QE53). Which provider does your household use for the Fixed Wireless ACCESS SEIVICE? (SINGLE CODE) ..........iuiuiiiiiiiiieiieiiie ittt bbbk bbb bbb bbb 264
Base : Those using Fixed Wireless Access at home

QE15 (QE48). Does your household pay line rental in order to receive the fixed broadband service? ...................
Base : Those with fixed broadband at home who do not have a landline

QE16 (QE22B). You mentioned that your household has a mobile broadband connection (connecting via a USB stick or dongle, or built-in 3G connectivity in a laptop or another device). Do you personally access the internet in this way, using mobile
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Base : Those in a household with mobile broadband
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QE17 (QE39). What were the reasons you took up a mobile broadband service? (MULTI CODE) UNPROMPTED
Base : Those who use mobile broadband to access the internet

QE18 (QE22C). SHOWCARD Which one of these best describes where you use mobile broadband to access the iINteret? (SINGLE CODE) ..ottt bbb bbb 276
Base : Those who use mobile broadband to access the internet

QE19 (QE32). SHOWCARD In which of these places do you use mobile broadband to access the internet outside of the home? (MULTI CODE) ...ttt bbb 280
Base : Those who use mobile broadband to access the internet outside the home

QE20 (QE3B). How many people aged 16 or over in your household (including yourself) could access the fixed broadband connection in your home if they WaNLEA 107 ...ttt 282
Base : Those with fixed broadband at home where there is more than one person in household

QE21 (QE3A). How many people aged 16 or over in your household (including yourself) could access the mobile broadband connection in your hOme if they WANEEM 107 ... bbb 285
Base : Those with mobile broadband at home where there is more than one person in household

QE22 (QE7). SHOWCARD Which Internet Service Provider (ISP) does your household currently use as its MAIN supplier at home? (SINGLE CODE) .........cc.uriuiuuiuiiumiireeiesesstssesesessseseesess st 287
Base : Those with access to the internet at home

QE23 (QE49). SHOWCARD Which of these BT Sport channels does your household have, as far as you KNOW? (SINGLE CODE) ..ot ese st bbb 293
Base : Those who use BT for their internet access at home

QE24 (QE5A). SHOWCARD Which, if any, of these do you use the internet FOr? (MULTI CODE) ..ot see sttt seb bbbt s bbbt s s8££ 42842828 E £ £ 8 e84 E R R R R R R AR A b bbb E bbb bbbt 297
Base : Those who use the internet at home or elsewhere

QE24 (QE5A). SHOWCARD Which, if any, of these do you use the INterNet fOr? (MULTI CODE) ... uiuiuiieiseieiseiseese s e ssss s s ss e a8 £ s8££ 41 E 18£8 H 18£8 18£8 R £ 1R e bbbt 313
Base : All respondents

QE25 (QE5B). SHOWCARD And, which, if any, of these activities have you used the internet for in the LAST WEEK? (MULTI CODE) ........c.iuuuiumieieiemiseeiesessesesssesssessssessessss s essssssses et ss s s ss sttt 329
Base : Those who use the internet at home or elsewhere

QE25 (QE5B). SHOWCARD And, which, if any, of these activities have you used the internet for in the LAST WEEK? (MULTI CODE) ........c.uvuuureuurerueeemneesseesseeesessseesssssseesseessssessessssessssssssesssessssesssessssessssssasssseessasssssessassssesssasssssssssssessseessassssessssssssssssssnsessssssnsssns 345

Base : All respondents

SUMMARY OF ONLINE ACTIVITIES EVER USE - MOBILE (QD28A) OR ONLINE (QE5A)
Base : All respondents

SUMMARY OF ONLINE ACTIVITIES USED IN LAST WEEK - MOBILE (QD28A) OR ONLINE (QEDBA) ........cuuurvirruueeimiesseiesesiseessseessesessesssessssesssesssseessesssee s sssse sttt ss s 4184814804864 8884 R £ R R 367
Base : All respondents
QE26 (QE51). SHOWCARD Which of these fixed broadband services does your NOUSENOIA NAVE? (SINGLE CODE) ..........c.euuieriiiuriereiiiieiseiseesseiseesesse st ees st s b8 s8££ s8££ 373

Base : Those with fixed broadband at home

QE27 (QE11C). Do you know how to find out what speeds you are getting on your computer at NOME? (SINGLE CODE) ........c.cuiuiiiriiiiniuseieiisesiseseseeesetssesss s essess st s8££ b Rkt 377
Base : Those who use broadband to connect to the internet at home
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QE28 (QE12). SHOWCARD Thinking about the speed of your household's fixed broadband internet, is this faster, slower or about the same as you expected it to be when you first got it? (SINGLE CODE) ..o 379
Base : Those with fixed broadband at home

QE29 (QE35). READ OUT DESCRIPTION OF WIRELESS ROUTER. Do you or anyone in your household use a fixed wireless internet connection at home (Wi-Fi)? (SINGLE CODE) .........cceuiiiiniiiiniieseiecisriesississie st 383
Base : Those with fixed broadband at home

QE30 (QE11D). SHOWCARD How many of these devices use your household's Wi-Fi cONNECHON? (MULTI CODE) ........c..iuuiuuiuiueirnieeisasisesesesessseeseesseessssse st ssse s ess s st ss a8k R £ 4R 8 4848 E R £ R8s b8 bbb bbbt 385
Base : Those using a wireless internet connection at home

QE31 (QE24). SHOWCARD How likely are you to get internet access at home in the Next 12 MONtS? (SINGLE CODE) ..........c.ueiuiuuiiiireiriesieeiesiesssssesssees s ssesssesss s s ees st s 48688 s £t 391
Base : Those without internet access at home

QE32 (QE25A). Why are you unlikely to get internet access at home in the next 12 months? (MULTI CODE) UNPROMPTED ........c.uuutiuiuuiueiuieeiitiseieesiessess e ecssessesssesse st s ssse s sse st ss st b st 395
Base : Those unlikely to get internet access at home in the next 12 months

QE33 (QE25B). And, which one of these reasons is your MAIN reason for not getting internet access at NOME? (SINGLE CODE) ..ottt sttt bbb bbbt 403
Base : Those unlikely to get internet access at home in the next 12 months

QE34 (QENI1). EXPLAIN SATELLITE BROADBAND Were you aware that satellite broadband is @vailable? (SINGLE CODE) ............cuiuiuiiiieiireiseisseiseseeiseseeesseeseessesse st sse s ees e s seebe£8 2588 £ 8 Ee£ s bR E R h bbb 411

Base : All respondents in Scotland and Wales

QE35 (QE29). EXPLAIN THAT PHONE CALLS CAN BE MADE USING THE INTERNET USING SERVICES SUCH AS SKYPE AND FACETIME. Before now, were you aware that you could make voice calls using the internet? (SINGLE CODE) .............c...... 413
Base : All respondents

QE36 (QE30). Have you or anyone in your household ever used one of these services to make voice calls using the internet at NOME? (SINGLE CODE) .........cueiriuriiriiniiniinineieisesseesesssseessessssssssssesssssssssssssssssssssssssessassassessessessessessessessessessesssssssssssssnsssssssassassossas 415
Base : All respondents

QE37 (QE31). SHOWCARD Which supplier or service does/ did your household use to make voice calls using the internet? (MULTI CODE) ..ot ciseistss it 417
Base : Those who have ever used a service to make voice or video calls using the internet at home

QE38 (QE50). SHOWCARD How often do you or does anyone in your household use these SErVICES? (SINGLE CODE) .........c.cuiiiririeieieiseiseeseese sttt sb s bbb s bbb bS8 E £ £ £ o8£8R R b RS EEARh A bbb bbbt bbbt 421
Base : Those who have ever used a service to make voice or video calls using the internet at home

QE39 (QE33). SHOWCARD Which device or devices does your household use to make voice calls using the internet? (MULTI CODE)
Base : Those who have ever used a service to make voice or video calls using the internet at home

QE40 (QE34). Do you pay for any elements of your service to make calls using the internet? Perhaps calls made to landline or mobile phones, or any equipment or software you needed to purchase solely to be able to make calls using the internet.

(SINGLE CODE) ....ueuveutiriesiieiietsesieesete etttk R 4144468+ E 4448+ E 481444 b8+ RE R b 44 feE R R £ R bbb E R E 48 bbb E R R bR H bbb R R bR b R R bbb 427
Base : Those who have ever used a service to make voice or video calls using the internet at home

SUMMARY - ACCESS TO/ USE OF INTERNET ACROSS ANY CONNECTION/ ANY DEVICE/ ANY LOCATION .......ouutuiuiririrueesseesessseesssesssesssesssesssessseessesssessseessseessessss st st eess 8441481810888 488188t 429
Base : All respondents

SUMMARY = ACCESS TO INTERNET .....ovuuiiiuieirtiieciseeiseessesessesseessseessess et ssse st st 8 804888488 E 88048 E 4R £ R s8R £ 4 E £ E R E 4R E 4R 431

Base : All respondents

QP1 (QP2). Before today, had you heard of digital radio? READ OUT EXPLANATION IF NECESSARY (SINGLE CODE) ........ccutiuiiuieiumrieisstseesseeseeeessesesess s sssess s sse st s es s s 4141688688881 bbb 433
Base : All respondents

QP2 (QP4). SHOWCARD I'm now going to ask about any radios that you have at home (EXPLANATION PROVIDED, EXCLUDING CAR RADIOS, LISTENING THROUGH A COMPUTER, TV OR PHONE). In which of these rooms at home do you
NAVE @NY FAAI0S? (MULTI CODE) ......cueiiereiueiueieieteteeeseeseeseeesesessese st sssesesse s bbbt E b e 842842 E e £ 8o £ 84288 eE8eE s e £ R s R xR £ bbb e e 428 4L £ 4L EeEE 428428 4R R e 28 e LR SRR R e R R LR seE e EseE e aeE e b e b ee b e b e b 4L EeEE oL R eE R R 8o REeEEeE e EReER e R AL S e £ b E e E b ee b oL b 4L A4S E oL b oL E e R R R R e R b e R s e SR AR R bbb bbb bbbttt 435
Base : All respondents

QP3 (QP5). How many radios do you have in your home that you, or someone in your household, listen to in MOSt WEEKS? (SINGLE CODE) .........cuuiuiuiiuiiiiiiieiieieesse et seb bbb 8RR 441
Base : All respondents

QP3 (QP5). How many radios do you have in your home that you, or someone in your household, listen 0 in MOSt WEEKS? (SINGLE CODE) ..........cuuiuriiiiriiiiiieiieiees ettt 445
Base : Those with any 'active' radio sets in the home

QP4 (QP7). You said that you have (NUMBER AT QP5) radios in your home that someone in the household listens to in most weeks. How many of these radios are digital radios? READ OUT EXPLANATION IF NECESSARY (SINGLE CODE) .........ccceevevenee 447
Base : All respondents

QP4 (QP7). You said that you have (NUMBER AT QP5) radios in your home that someone in the household listens to in most weeks. How many of these radios are digital radios? READ OUT EXPLANATION IF NECESSARY (SINGLE CODE) .........cccccueuenee 451
Base : Those who listen to radio
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QPS5 (QP21). SHOWCARD Thinking about using radios in a vehicle. Does the main vehicle you use have a radio? Is the radio in this vehicle a digital radio? (SINGLE CODE) .........c.uuurumiiniiiiseiseieiesisesssisesssessssese sttt seesinessns 455
Base : All respondents

SUMMARY OF DIGITAL RADIO OWNERSHIP IN HOME OR IN VEHICLE ..ottt stssessesseessse st et s b 4881848648888 8 8804418881480 048188 E R8s 457
Base : All respondents

SUMMARY OF DIGITAL RADIO OWNERSHIP IN HOME OR IN VEHICLE .......cciviiiieiiiiiiiiieeiiesisessiseesseses s essseess st et 8 88048418884 E 04888 461
Base : Those who listen to radio

QP6 (QP1). SHOWCARD During an average week, on how many days do you listen to the radio (including listening at home, in the car, at work, via mobile phone, personal stereo)? (SINGLE CODE) ..........c.ccuriuiiiiineiisrinsiesneessseessessessssssesssesesssesssssssnens 465
Base : All respondents

QP7A (QP11A). SHOWCARD How often, if at all, do you listen to radio through a - Radio set to listen to an AM station - either at home or on portable radio. (SINGLE CODE) ...........cutuiuinimiiniiierieiesinesseseseessessestsessessse st sssessse s sssssssesesessns 469
Base : Those who listen to radio

QP7B (QP11B). SHOWCARD How often, if at all, do you listen to radio through a - Radio set to listen to an FM station - either at home or on portable radio. (SINGLE CODE) ..ottt 473
Base : Those who listen to radio

QP7C (QP11C). SHOWCARD How often, if at all, do you listen to radio through @ - Mobile phone. (SINGLE CODE) ........c.cuuiiieireireieeiiiieisseiseesseeseesesse st ssess s sssss e sse e s s a8 8se £ 422882 E £ s £ E 12 £t E R E b1 £ s bbb bbbt 477
Base : Those who listen to radio

QP7D (QP11D). SHOWCARD How often, if at all, do you listen t0 radio through = TV. (SINGLE CODE) ..........c.tutiuiuieiimiieeseeeesessesesessssssessses s st sse s st ef e ss b 18488888818 £ 18£8 E 11 E £ 1R bbb 481
Base : Those who listen to radio

QP7E (QP11E). SHOWCARD How often, if at all, do you listen to radio through - The iNteret. (SINGLE CODE) ...........ctuuiiiriieeiieeesseisesesesseste st eessessessebse st s es sttt s8££ s8££ e £t 485
Base : Those who listen to radio

QP7F (QP11F). SHOWCARD How often, if at all, do you listen to radio through @ - DAB radio SEt. (SINGLE CODE) .........cc.tiiuiiiiiieiisieeiistiiesie ittt as st bbb 489

Base : Those who listen to radio

QP7G (QP11G) SHOWCARD How often, if at all, do you listen to radio through a - Car radio to listen to an FM Station. (SINGLE CODE) ..........cutuuiriuiiriininiinsiseiseissiseiseseess e bbb 8 £ 8 £ttt 493
Base : Those who listen to radio

QP7H (QP11H) SHOWCARD How often, if at all, do you listen to radio through a - Car radio to listen to an AM station. (SINGLE CODE)
Base : Those who listen to radio

QP71 (QP111) SHOWCARD How often, if at all, do you listen to radio through a - Car radio With DAB. (SINGLE CODE) ..........cueiteiuiuiuiereitteiesiesisssessees e ssesssesss s s ess s ss b s £ s8££ 501
Base : Those who listen to radio

QP7J (QP11J) SHOWCARD How often, if at all, do you listen to radio through a - Smart speaker such as Amazon Echo, Google Home or Apple HOmePOd. (SINGLE CODE) .........c.ouuuiimiiiiiireiinieseieiiesise s sese sttt 505
Base : Those who listen to radio

SUMMARY = EVER USE DIGITAL RADIO ......uouuiuuiitueireieecesessseseseesssessseesssesssessseesssessssessessseess s eessae s 418848144481 08 1448814441448 1 1814804048848 0810 £ 48448814 £ 0404 RE £ 141 RE 4881 E 44188 E 804 EE 18£8 RE £ 8RR e bbb 509
Base : Those who listen to radio

SUMMARY = EVER USE DIGITAL RADIO .......ouutiuuutiiueiremieesseissesesessssesssesssseessessseesssessssesse st esss s esssseessessseesssessseessseesseesssessseesssssssessssesssessssesssesssassssesssesssseessassssesssessssesssesssaesssessssesssesssaeessessseesseesseesseeseees et s ee st eE e s R bR E b LRt 511
Base : All respondents

SUMMARY - EVER LISTEN TO RADIO ....couviuiirieieciueeiseeeseesssessseesseesess e ssseessessss s sssessseesssess s ssseesse st s sesss st sseeessess st seess st eesseees et s s s s e8RS0 80810 E 08 s LR 8RS8 08 EE £ 08888 R S8R E RS8R 513
Base : All respondents

QP8 (QP16). SHOWCARD In which of these ways do you listen to radio on your mobile Phone? (MULTI CODE) ..........uuueuiireeiiesieetiieseessesesessseessessessesesesse st sssesse st s s 416 e s8R 515
Base : Those who listen to radio via a mobile phone

QP9 (QP14). SHOWCARD Which, if any, of these features did you associate with digital radio before today? (MULTI CODE) ..otttk 517
Base : All aware of digital radio or with any type of digital radio

QP10 (QP15). SHOWCARD As a digital radio listener, which, if any, of these features of digital radio have you had experience of when listening to digital radio? (MULTI CODE) ..ottt 521
Base : All with any type of digital radio

QP11 (QP12). SHOWCARD How likely is it that your household will get a DAB radio in the next 12 MONthS? (SINGLE CODE) ..........c.iiuuiuiiuiieieiseisseeesisiess st ees s sss s sss s s s8££ 8888 E R8s 525

Base : Those with any 'active' radio sets in the home who listen to radio but do not have any DAB sets at home

QP12 (QP14A). Why are you unlikely to get digital radio in the next 12 months? (MULTI CODE) UNPROMPTED .......c..octutiuiuiiueeineiecirtisesee et s esssesess sttt e84t 529
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Base : Those with any 'active' radio sets in the home who listen to radio who are unlikely to get DAB radio in the next 12 months

QH1A. SHOWCARD Which, if any, of these types of television does your household receive at the moment? Please think about all of the TV sets in your household. Please also think about any TV services which may be built-in to any televisions in

your household, as well as any you receive through a set-top box connected 0 the TV Set. (MULTICODE) ..........oueiriuiueiieiieieieiseisseseiseieseeseese it et ses s e se s s st a8 ese a8 es e eE b b see £ e E bt 42 b4 bR b e £ b4 £ 84S E R £ 428 e LR e £ R AR R e EEeE e £ AR bbb bbbt bbb nb s 535
Base : All respondents

QH1B. SHOWCARD And which of these do you consider is your MAIN type of teleViSIoN? (SINGLE CODE) ..........ccuituiueerieeuiiieiseeieesseisssssessesssessesssessseesesssss st ssessessaessesssessesssessesseesaesseebaessesb e Ese e b s eeE A8 e R iR bR AR bR s R AL bbbt 540
Base : All respondents

TV MULTI-PLATFORM OWNERSHIP ........otiiiiititiieieeiiesiseesssesessseesssessseesss st sss s seess st 6588581450588+ 8 888858884088 £ 8888885880888 8 0E 88881 R 8808 544
Base : All respondents

HOUSEHOLD TV SERVICES - OPTION 1 - NOW TV INCLUDED IN PAY TV, NOT OTT ... otutuueceueemeeesseesessseesseessessseessesssssssesssessssesssesssesssssssassssesssassssssssassssessseessaesssesssassssesssssssesssasssessseessessssssaesssesssessseessaesssesssessssesssssssessseessaesssesssaesssesssasssesssssssssssaessssssnees 548
Base : All respondents

HOUSEHOLD TV SERVICES - OPTION 2 - NOW TV INCLUDED IN OTT, NOT PAY TV ... etttutrtceueetmeetseeesessseessessseesseesssessseessssssseessessseessseessesss st seesse s e8sa448 4405144884048 404 1040814488444 8 4428140844041 8 8814814 E 8888180 £ 18888t 556
Base : All respondents

HOUSEHOLD TV SERVICES - OPTION 3 - NOW TV IN OWN CATEGORY OF A 'VIRTUAL PAY TV OPERATOR', NOT INCLUDED IN OTT, NOT INCLUDED IN PAY TV ... titiimiirireriesineessesseestsessse st sss sttt ssesssenns 563
Base : All respondents

COUNT OF TV SERVICES - ANY PAY TV, ANY OTT, ANY FREE TV ......iriieitiriireteiseiiiessiseessesse s ssss sttt s 8t 5865185888048+ 8 04R848 RS8R 571
Base : All respondents

SUMMARY FOR PAY TV (NOW TV AND HYBRID IPTV INCLUDED IN PAY TV DEFINITION) .. ... voueceurerureeseesseeeseseseessseessessseessesssesssessssesssessssesssessssessseesssesssossssesssasssesssasssesssesssassssesssoessssessassssesssessssesssosssessseesssesssesssassssesssassssesssassssesssasssasssssssesssasssssssnessnsssnsssns 573
Base : All Pay TV users (including NOW TV and all Hybrid IPTV)

SUMMARY FOR OTT (NOW TV AND HYBRID IPTV INCLUDED IN PAY TV DEFINITION) ........cuuutrirtuueceueeseeeseeeseeseesseessessseesssesssasssssesseessessseessseessesssessseessaesssesssassssesssessssessssssesssesssaessssessassssesssaessesssaesssesssessssesssesssoessseessoessseessaesssesssesssesssesssesssessssesssnessnesssnsssas 575
Base : All OTT users (excluding NOW TV)

SUMMARY FOR FREE TV (NOW TV AND HYBRID IPTV INCLUDED IN PAY TV DEFINITION) ......coutvitciuiuuietseesersseesseessessseessseessessseesseesssessseesssesssesssee st eess st essae st ss s s eess06 8848164188884 577

Base : All Free TV users

QH2 (QH66). What are the reasons why you don't have a television set in your household? What other reasons? (MULTI CODE) UNPROMPTED
Base : Those without a TV in the household

QH3 (QH53). Is the MAIN TV in your household an HDTV set 0r HD ready? (SINGLE CODE) .........c.vuteuieuiietimereeimeineesseeseessessesese s esesesssess et sesse st st ss 6814148186814t 583
Base : Those with a TV in the household

QH4 (QH54). Although you have an HDTV ready set, to actually watch TV channels and programmes that are broadcast in high definition, you need an HD set top box or a TV with built-in HDTV receiver. For the main TV set, does your household
have an HDTV service - from either Sky, Virgin Media, Freesat or FTEEVIEW? (SINGLE CODE) ...........cuuruririiueiueiseesieiseiseeeesetse st eese st st ess s sb et ssetse s b8 bseEs s b bbb 4 bbb 44842 b4 E e £ 8 e L8 £ 84 R b 4R b e £ 8 e s E AR AR A bbb R bbb bbb b bR bRt bbbttt 585
Base : Those whose main TV set is an HDTV or HD-ready

QH5 (QH70). You mentioned that you have an HD ready TV or HD TV service. Is the MAIN TV in your household an Ultra High Definition (known as UHD) TV set or UHD ready - also known as 4K? (SINGLE CODE) ..........cccveiinmiienrineiieninsiseiseeseiseisssenens 587
Base : Those whose main TV set is an HDTV or HD-ready

QH6 (QH74). Although you have an Ultra HD (4K) ready TV set, to actually watch TV channels and programmes that are broadcast in ultra high definition, you need a TV service or an on-demand service that provides Ultra HD or 4K content. For the
main TV set, does your household have an Ultra HD 0r 4K SEIVICE? (SINGLE CODE) ..........cuuucuuiuiiiireiieiiesiseiisiresssee e s e ss i8££ e e84 e £ e £ bbb bbbttt 589
Base : Those whose main TV setis a UHDTV set or UHD-ready

QH7 (QH3). SHOWCARD Which of the following best describes your satellite TV SErVICe/S? (MULTI CODE) ...ttt bbb bbb 591
Base : Those with Satellite TV

QH8 (QH4). SHOWCARD Which, if any, of these channels do you pay to subscribe to through your Sky satellite SErVICE? (MULTI CODE) .........c.viuutiuieuririirerieississeisseesess s s sssesssess et ss s ees £ bbb £ bR b bbbt 593
Base : Those with paid for Sky Satellite TV

QH9 (QH5). SHOWCARD Which, if any, of these channels do you pay to subscribe to through your Cable TV SEIVICE? (MULTI CODE) ..........euiuuiiiiireiieieiieisetiesisssessei et seess st s8££ 597
Base : Those with Cable TV

QH10 (QH68). SHOWCARD Which of the following channels do you pay to SubSCribe to throUGh YOUE DAY TV SEIVICE? .........iuuiuiimiiciinieeiistiiesiesiss ettt 601

Base : Those with any (non-Sky and non-Virgin Media) paid-for TV services (from BT TV, TalkTalk TV, EE TV, NOW TV or YouView)

QH11 (QH76). SHOWCARD You said your household pays for Sky Sports channels. Since July 2017 Sky Sports now have channels for certain sports, such as Premier League football, Golf, Cricket and Formula One. As far as you know, how many
different Sky Sports channels does your household pay t0 rECEIVE? (SINGLE CODE) ..........cuiuiuuiuiirieieiieiseieeiiesie s ieesseesees st st ss bbb 8 b8 8 s £ 82 E 88288428 E 84 E R840 R eE R84 E e E 8L E 4 EeE bR R E R b f bbb bbb bbbt 604
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Base : Those in households that pay to subscribe to Sky Sports channels

QH12A (QR1A). Does your household have SKy+? (SINGLE CODE) .........c..uutituiiueriieseeieeseeetesesssesssessessseeseseesse st sse st ssse e essse st sse et ss a1 £ e84 b 8 E R84 8841 E e R f £ R e84 f e f R bbb 606
Base : Those with Sky Satellite TV
QH12B (QR1H). Does your household have SKy Q? (SINGLE CODE) ..ottt st ss s o4 8 hb 4644t 8444 b 444 b bbb b bR bbb bbb bbb bbb bbb bbb 608

Base : Those with Sky Satellite TV

QH12A/QH12B (QR1A/QR1H). Does your household have Sky+/ Sky Q? (SINGLE CODE)
Base : Those with Sky Satellite TV

QH12C (QR1B). Does your household have Virgin TiVo or V+ or the Virgin VB BOX? (SINGLE CODE) ..........ciiiueiieiiireiseieessesesie s ss st 8 8888188888181 8 1R 612
Base : Those with Virgin Media (Cable TV)

QH12D (QR1C). Does your Freesat set top box allow you to record and store TV programmes, and also pause and rewind live TV programmes? (SINGLE CODE)
Base : Those with Freesat

QH12E (QR1D). Does your Freeview box or Freeview TV set allow to record and store TV programmes, and also pause and rewind live TV programmes (this includes Freeview Playback and Freeview Plus boxes)? (SINGLE CODE) ..........cccoveurevninienirnnines 616
Base : Those with Freeview

QH12F (QR1E). Does your TV service allow you to record and store TV programmes, and also pause and rewind live TV programmes? (SINGLE CODE) ..ottt ss st 618
Base : Those with BT TV, TalkTalk TV, EE TV, NOW TV or YouView

DVR HOUSEHOLD OWNERSHIP .....covimirieeireiseiiseesiesssesssesessseessseessesssse s sss s st a5 8884885188888 88 R £ 48888884808 E 884 R S8R E SR8 E R E 08 R bRt 620
Base : All respondents

QH13 (QR5). SHOWCARD How often, if ever, do you use your DVR to watch recorded programmes? (SINGLE CODE) ..........c.uuuuutuiumuriereieieseetsessssssesssees s s ssse s s s esssess ettt s 8868888088t 622
Base : Those who own a DVR

QH14 (QH71). SHOWCARD Does your household subscribe to any of these paid-for online on-demand services to watch TV programmes or films? (MULTI CODE) .........cuuiuiuiiiiieiieiiesieiseisecieise sttt 626

Base : All respondents

QH15 (QH77). SHOWCARD Do you use any of these services to view online TV programmes or films via any type of device (including a mobile phone, tablet, or TV set)? (MULTI CODE) ..........coriimirieieiieieieineie ettt 630
Base : All respondents

QH16 (QH78). SHOWCARD And which of these services, if any, have you used in the Past WEEK? (MULTI CODE) .........c.cuuiireereieiseseeissseseesseeseessessesssess e essse st esse e ss s ees e bs £ b8 b8 £ 18R s 88 EEeE8 £ R f 1R e bbb 640
Base : All respondents

QH17 (QH79). SHOWCARD Do you use any of these online TV services to watch channels or programmes live at the time they are broadcast? (MULTI CODE) .........covuieiieieiesisiieessseeseessssses s assssss s esss st ssesss st ssesssces 649
Base : All respondents

QH18 (QH75). SHOWCARD Which, if any, of these would encourage you to watch more online TV programmes or films than you currently do - using broadcaster services like BBC iPlayer or subscription services like Netflix or Amazon Prime Video, or
pay per view services like iTUNEs Or GOOGIE PlAY? (MULTI CODE) ........ouuiueiuriueieiueiseiseeeeeiseiseese st b ess et essese st ss s sess e see s as b e bbb e 428428 S £ e e b e£ 84 £ 8 E 8o R 8 eE e £ EAeE AL A e b bR LS b4 b L b oL b 4L 8 4L b4 S b oL 8o £ AR AR b eE R e e e AR AR A S bbbt 4L bbb e b4 2R R bR b e e R s R R b bRttt es 655
Base : All respondents

QH19 (QH62). Are any of your TV sets "Smart TVs"? These are newer types of TV that are connected to the internet and can stream video directly onto your television screen, without the need for a computer, set-top box or games console. IF

NECESSARY - It's a TV that allows you to surf the internet and stream movies, TV shows and videos using services such as BBC iPlayer, Netflix and YouTube. They are also sometimes referred to as a Connected TV or a Hybrid TV. ......cccocvrvvvvnirinininnnne 659
Base : Those with a TV in the household
QH20 (QH80). And are any of your Smart TV sets connected to your home broadband service? EXPLANATION PROVIDED IF NECESSARY (SINGLE CODE) .......ccviiiiiiiiresiseiisississiessesses sttt essss st sttt sttt 661

Base : Those with a 'Smart TV' in the household

QH21 (QH45). SHOWCARD Have you or has anyone in your household connected your TV to the internet to watch something on the TV screen - using any of these devices - in the last 12 months? Please note this does not include access to the

internet via @ 'SMart TV' SEE. (MULTI CODE) ........coiuriuiuurieeerneieiseeseeeessesieisessseessessesssesse s s ss st se a2 E e 8 ee 818 £ R 8428842 £ e 8o E 1R £ R84 L8 E 142884 E s e EE 4R R L b E R L £ e L84 E e EE R 8L b £ L £ A8 4R E R £ R 8L b AR £ e £ R e RS oL £ 4R R L bR L b e E £ E bbb A bR AR bbb bbb bbb 663
Base : Those with a TV in the household

QH22A (QH65A). How frequently, if at all, do you watch each of these channels - RTE1? (SINGLE CODE) .........c.utuuiuiuiiiirirueieeiseeiseesseeseesstssessesssssse s sessess st sse s 1488168188144 8 818818411t 667
Base : All respondents in Northern Ireland with a TV in the household

QH22B (QH65B). How frequently, if at all, do you watch each of these channels - RTE2? (SINGLE CODE) .........c.uuuiuiieriiirierieiseieseesetessesstssesesesse st sessessesss st ss st s 4844888814ttt 671

Base : All respondents in Northern Ireland with a TV in the household

QH22C (QH65C). How frequently, if at all, do you watch each of these channels - TV3? (SINGLE CODE) ..ottt bbb bbb bbb bbb 675
Base : All respondents in Northern Ireland with a TV in the household
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QH22D (QH65D). How frequently, if at all, do you watch each of these channels - TGA? (SINGLE CODE) .........cc.tiuieiuiireeieeessessesiessesisessessseessess st st etss et sb et 8 s8R 18£8 R s b8 b bbbt 679
Base : All respondents in Northern Ireland with a TV in the household

QCHECK. Can | just check that you have the following SEIVICES? (MULTI CODE) ...ttt bbb 4R bbb bbb bbbt 683
Base : All respondents

QG1. Do you receive more than one of these services as part of an overall deal or package from the Same SUPPIIEr? (SINGLE CODE) .......c.curiuiuuiueirieeiseeeseesie e seessessessse st es st se b8 E £ 8 E s8R 8 bbb bbb 687
Base : All respondents

QG2 (QG3A). SHOWCARD Please could you tell me which services are part of this deal or package you have with the same SUPPlIEr? (MULTI CODE) ........c.vuuiuuiiiumiireeseeeeieise it 689
Base : Those with a bundle of services, who receive any of these services as part of an overall deal or package

QG2 (QG3A). SHOWCARD Please could you tell me which services are part of this deal or package you have with the same SUPPlIEr? (MULTI CODE) ...t sess sttt 693
Base : All respondents

QG3 (QG3D). Which supplier do you use for this package 0of SErVICES? (SINGLE CODE) ..........c.cuuiiiiiiriiiieeieneie ittt sttt b 84446 R o4 bbbt 697
Base : Those with a bundle of services, who receive any of these services as part of an overall deal or package

BUNDLE OWNERSHIP - DEFINED BY SUPPLIER USED FOR EACH SERVICE ..ottt ieesisesssesssessess s ssse st 8 s8££ 8864888484881 R 8RRt 703
Base : All respondents

SUMMARY OF BUNDLE OWNERSHIP - DEFINED BY SAME SUPPLIER USED FOR A NUMBER OF SERVICES ..ottt siseessssssess sttt ses s ss s8££ 85 58858 707
Base : All respondents

BUNDLE OWNERSHIP - DEFINED BY SUPPLIER USED FOR EACH SERVICE .......ccoveuriieereeesreeseeeeessasesseessessssesssessssesssesssassssessssssssesssassssssssessssesssassssesssessssesssesssssssesssassssesssoessesssessssesssesssesssesssoesssesssesssesssassssesssesssaesssasssoessseessesssnsssassssesssasssessssssssssnesssssanees 709
Base : Those using the same supplier for two or more services

SUMMARY OF BUNDLE OWNERSHIP - DEFINED BY SAME SUPPLIER USED FOR A NUMBER OF SERVICES .........otcuieueitreeieeimiesmeeeseessesseesssesseessaessseessessssssssesssesseessessseessaesssesssesssssssssssessseesssesssesssassssesssessssesssssssesssaessaesssesssassssesssaessssessesssesssnsssesssnsess 712

Base : Those using the same supplier for two or more services

FIXED BROADBAND STANDALONE - DEFINED BY SUPPLIER USED FOR FIXED BROADBAND AND OTHER SERVICES
Base : Those with fixed broadband at home

FIXED BROADBAND STANDALONE - DEFINED BY SUPPLIER USED FOR FIXED BROADBAND AND OTHER SERVICES
Base : All respondents

LANDLINE STANDALONE - DEFINED BY SUPPLIER USED FOR LANDLINE AND OTHER SERVICES (INCLUDING THOSE WHO PAY LINE RENTAL AT QE48) .......covureerrereerreseessnesseesssessseseessasssssessssssssssessssesssessssssssesssassssesssassssssssesssssssssssnssssesssssssnes 718
Base : Those with a landline phone at home - including those who pay line rental for fixed broadband

LANDLINE STANDALONE - DEFINED BY SUPPLIER USED FOR LANDLINE AND OTHER SERVICES (INCLUDING THOSE WHO PAY LINE RENTAL AT QE48) .......couriiiceueimeereeseeseeesseessseesess st s sessess s sssesss st sss s ssssesssssssssesssessssssssssessssssnnes 720
Base : All respondents

MOBILE (PERSONAL) STANDALONE - DEFINED BY SUPPLIER USED FOR MOBILE AND OTHER SERVICES .........otiuiittiiiiieiiseeiseesesiseessesss st sess s st st ss 5861888480488 8 £ 722
Base : Those who personally use a mobile phone

MOBILE (PERSONAL) STANDALONE - DEFINED BY SUPPLIER USED FOR MOBILE AND OTHER SERVICES .........ociiitiiiiieiiiimseiiesieesiesss st essss st st 724
Base : All respondents

PAY TV STANDALONE - DEFINED BY SUPPLIER USED FOR PAY TV AND OTHER SERVICES ........ccosiiiteieiieemneeiesssessiseessssssessessse s sss s sss s ss s8££ 8585858888868t 726
Base : Those with a Pay TV service

PAY TV STANDALONE - DEFINED BY SUPPLIER USED FOR PAY TV AND OTHER SERVICES ........ccoiiutititereeimeeusieesseessaesseessseessesssesssesssesssessssssassssesssossssesssassssesssesssssssssssaesssesssaesssssssassssessseesssesssaessessseesssesssesssssssesssaessseessaesssesssaessesssossssssssasssaesssnessnsssnsssns 728
Base : All respondents

QZ1(QZ10). SHOWCARD How would you describe your national identity? (SINGLE CODE) ..ottt st e 4464t 730
Base : All respondents

QZ2. SHOWCARD Which of the groups on this card do you consider you belong t0? (SINGLE CODE) .........c..ceiuiueerieeesisieseeisessseeseessessesssesssssesssessesss st ssesssessesssessessssssasssessssssesssessesssessasssessosssessaessasssessasssesssssessaessessaesseessest s sses s e ee bbb e b s b e s b e bbb eent e 733
Base : All respondents

QZ3 (QZ5A). SHOWCARD Which of these, if any, limit your daily activities or the Work you €an do? (MULTI CODE) ........c.uuuiuieriieiritseieiiseiseeesseessessesss st s ess s ss st sbse s8££ 8188188188 b 8RRt 743

Base : All respondents

QZ4 (QZ11). Do you need to wear glasses or contact lenses in order to watch TV, go online or use @ phone? (SINGLE CODE) .........euiuiiiiiiriiiiintiesieiesie et see st bbbt 749
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Base : All respondents

QZ5 (QZ12). Do you need to use a hearing aid or other hearing assistance in order to watch TV, go online or use @ phone? (SINGLE CODE) ........c.cuuiiiiiriieiincisiirecssesseses sttt 751
Base : All respondents
QZ6. SHOWCARD Which of these best describes your SIGht? (SINGLE CODE) ...ttt bbb s 6844 b £ 444 R4 bbb bbb bbb 753

Base : Those with poor vision, partial sight or blindness

QZ7. SHOWCARD Which of these best describes your hearing? (SINGLE CODE)
Base : Those with poor hearing, partial hearing or deafness

QZ9 (SGA). Do you ever WOrk from hOME? (SINGLE CODE) .........c..uuueuuiuriieereeeestisesssessessseesessssesesssess s ssse e esssess s st s b8 8 a8 8844188848848 E 481808481 E 1 EE 481848414 E 84 R84 E 8848 E R84 b E 848 E R E £ R84 b bbb 761
Base : Those working full or part time

QZ10 (SGB). Would you say that you work from home most of the time or just occasionally? (SINGLE CODE)
Base : Those who ever work from home

QZ11 (QZ14). Are any other adults in the household working €ither fUll iME OF PAIEHIME? ...t R bbb 684 E bbb bbbt 765
Base : Those who are not working who live in a household of two or more adults

QZ13. SHOWCARD Please could you say which letter from this card applies to your total household income from all sources, before tax and other deductions? (SINGLE CODE) ..ottt ss sttt 767
Base : All respondents




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 1

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
NATION

Base : All respondents

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCoT

Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  15.59K  25.99K 26K+ AB (o C2 DE LAND LAND WALES NI

Significance Level: 95% a b a b o d a b o d a b o d a b o d

Unweighted total 3730 1816 1914 516 584 1172 1457 297 286 365 882 847 1111 754 1008 2253 493 487 497

Effective Weighted Sample 2581 1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442

Total 2675 1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%

England 2236 1089 1147 290 410 765 771 154 161 195 646 613 597 479 540 2236 - - -
84% 84% 83% 81% 87% 84% 83% 80% 81% 79% 87% 86% 84% 82% 82% 100% % -% %

a ac d bed

49% 51% 13% 18% 34% 34% % 7% 9% 29% 27% 27% 21% 24% 100% % -% %

Scotland 233 112 121 37 32 81 83 20 21 29 70 54 65 53 62 - 233 - -
9% 9% 9% 10% 7% 9% 9% 10% 11% 12% 9% 8% 9% 9% 9% -% 100% -% %

acd

48% 52% 16% 14% 35% 36% 9% 9% 12% 30% 23% 28% 23% 27% -% 100% -% %

Wales 132 64 68 19 21 44 49 13 11 15 18 30 34 31 38 - - 132 -
5% 5% 5% 5% 4% 5% 5% 7% 6% 6% 2% 4% 5% 5% 6% -% % 100% %

d d d abd

49% 51% 14% 16% 33% 37% 10% 8% 12% 14% 22% 25% 24% 28% -% % 100% %

Northern Ireland 74 36 38 13 11 26 24 5 4 7 11 16 18 18 22 - - - 74
3% 3% 3% 4% 2% 3% 3% 3% 2% 3% 1% 2% 3% 3% 3% -% % -% 100%

abc
48% 52% 18% 15% 35% 32% 7% 6% 10% 15% 22% 24% 24% 30% -% % -% 100%

Columns Tested: a,b-a,b,c,d-ab,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 1

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

NATION

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

England

Scotland

Wales

Northern Ireland

Total

3730
2581
2675

2236
84%

233
9%

132
5%

74
3%

Columns Tested: a,b,c,d,e,f,g,hi-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
340 360 224 192 235 246 228 114 298 1974 262 1305 925 1084 1152
100% 100% 100% 100% 100% 100% 100% 100% 100% 85% 74% 84% 83% 84% 83%
b
15% 16% 10% 9% 10% 1% 10% 5% 13% 88% 12% 58% 41% 48% 52%
- - - - - - - - - 194 39 133 100 104 130
% % % % % % % % % 8% 1% 9% 9% 8% 9%
% % % % % % % % % 83% 17% 57% 43% 44% 56%
- - - - - - - - - 106 26 74 58 63 69
% % % % % % % % % 5% % 5% 5% 5% 5%
a
% % % % % % % % % 80% 20% 56% 44% 48% 52%
- - - - - - - - - 46 28 41 33 36 38
% % % % % % % % % 2% 8% 3% 3% 3% 3%
a
% % % % % % % % % 62% 38% 56% 44% 49% 51%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
REGION

Base : All respondents

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCOT
Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  1559K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
Significance Level: 95% a b a b c d a b c d a b o d a b o d
Unweighted total 3730 1816 1914 516 584 1172 1457 297 286 365 882 847 1111 754 1008 2253 493 487 497
Effective Weighted Sample 2581 1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
Total 2675 1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
North East 114 52 63 20 24 31 40 10 10 12 30 21 3 28 34 114 - - -
4% 4% 5% 6% 5% 3% 4% 5% 5% 5% 4% 3% 4% 5% 5% 5% % -% %
a bed
45% 55% 18% 21% 27% 35% 8% 9% 1% 27% 18% 27% 24% 30% 100% % % %
North West 298 150 148 31 54 9N 122 33 20 34 57 72 76 62 87 298 - - -
1% 12% 1% 9% 11% 10% 13% 17% 10% 14% 8% 10% 11% 1% 13% 13% % % %
ac bd d bed
50% 50% 10% 18% 31% 41% 1% % 1% 19% 24% 25% 21% 29% 100% % % %
Yorkshire 228 104 124 43 46 73 65 29 21 15 58 48 61 43 76 228 - - -
9% 8% 9% 12% 10% 8% 7% 15% 11% 6% 8% 7% 8% 7% 12% 10% % % %
cd cd abc bed
46% 54% 19% 20% 32% 29% 13% 9% 6% 26% 21% 27% 19% 34% 100% % % %
East Midlands 192 90 101 27 36 66 62 14 10 20 49 42 47 43 58 192 - - -
7% 7% 7% 7% 8% 7% 7% 7% 5% 8% 7% 6% 7% 7% 9% 9% % % %
a bed
47% 53% 14% 19% 35% 32% 7% 5% 10% 25% 22% 25% 22% 30% 100% % % %
West Midlands 235 108 126 30 47 72 85 12 1 10 32 58 63 56 58 235 - - -
9% 8% 9% 8% 10% 8% 9% 6% 6% 4% 4% 8% 9% 10% 9% 10% % % %
bed
46% 54% 13% 20% 31% 36% 5% 5% 4% 14% 25% 21% 24% 25% 100% % % %
East of England 246 129 116 30 39 86 90 15 22 17 99 75 51 60 59 246 - - -
9% 10% 8% 8% 8% 9% 10% 8% 11% 7% 13% 1% 7% 10% 9% 1% % % %
ac b b bed
53% 47% 12% 16% 35% 37% 6% 9% 7% 40% 30% 21% 24% 24% 100% % % %
London 340 164 176 48 78 139 75 7 13 34 120 120 93 57 67 340 - - -
13% 13% 13% 13% 16% 15% 8% 4% 7% 14% 16% 17% 13% 10% 10% 15% % % %
d d d ab ab bed bed
48% 52% 14% 23% 41% 22% 2% 4% 10% 35% 35% 21% 17% 20% 100% % % %

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 2

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
REGION

Base : All respondents

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCOT

Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  1559K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI

Significance Level: 95% a b a b c d a b c d a b o d a b o d

Unweighted total 3730 1816 1914 516 584 1172 1457 297 286 365 882 847 1111 754 1008 2253 493 487 497

Effective Weighted Sample 2581 1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442

Total 2675 1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%

South East 360 187 173 37 55 121 146 26 39 38 121 116 109 77 58 360 - - -
13% 14% 13% 10% 12% 13% 16% 13% 20% 16% 16% 16% 15% 13% 9% 16% % % %

ab d d d bed

52% 48% 10% 15% 34% 41% 7% 11% 1% 33% 32% 30% 22% 16% 100% % % %

South West 224 104 120 23 32 84 86 9 14 15 81 60 67 53 42 224 - - -
8% 8% 9% 6% % 9% 9% 5% % 6% 11% 8% 9% 9% 6% 10% % % %

ac d bed

46% 54% 10% 14% 38% 38% 4% 6% 7% 36% 27% 30% 23% 19% 100% % % %

Wales 132 64 68 19 21 44 49 13 1 15 18 30 34 31 38 - - 132 -
5% 5% 5% 5% 4% 5% 5% 7% 6% 6% 2% 4% 5% 5% 6% % % 100% %

d d d abd

49% 51% 14% 16% 33% 3% 10% 8% 12% 14% 22% 25% 24% 28% % % 100% %

Scotland 233 112 121 37 32 81 83 20 21 29 70 54 65 53 62 - 233 - -
9% 9% 9% 10% 7% 9% 9% 10% 11% 12% 9% 8% 9% 9% 9% % 100% % %

acd

48% 52% 16% 14% 35% 36% 9% 9% 12% 30% 23% 28% 23% 27% % 100% % %

Northern Ireland 74 36 38 13 1 26 24 5 4 7 1 16 18 18 22 - - - 74
3% 3% 3% 4% 2% 3% 3% 3% 2% 3% 1% 2% 3% 3% 3% % % % 100%

abc
48% 52% 18% 15% 35% 32% 7% 6% 10% 15% 22% 24% 24% 30% % % % 100%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 2

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

REGION

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

North East

North West

Yorkshire

East Midlands

West Midlands

East of England

Total

3730
2581
2675

114
4%

298
11%

228
9%

192
%

235
9%

246
9%

Columns Tested: a,b,c,d,e,f,ghji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% % 9% 9% 9% 4% 11% 87% 13% 58% 42% 48% 52%
- - - - - - 114 - 106 8 65 49 41 74
-% -% % % % -% % 100% -% 5% 2% 4% 4% 3% 5%
abcdefgi b a
-% -% -% -% % -% % 100% -% 93% 7% 57% 42% 36% 64%
- - - - - - - - 298 277 21 156 141 135 163
-% -% -% -% % -% % % 100% 12% 6% 10% 13% 10% 12%
abcdefgh b a
-% -% -% -% % -% % % 100% 93% 7% 52% 47% 45% 55%
- - - - - - 228 - - 202 26 125 102 114 114
-% -% % -% % -% 100% % -% 9% 7% 8% 9% 9% 8%
abcdefhi
% -% % -% % -% 100% % -% 89% 11% 55% 45% 50% 50%
- - - 192 - - - - - 162 29 103 88 114 78
% -% % 100% % -% % % -% % 8% 7% 8% 9% 6%
abcefghi b
% -% % 100% % -% -% % -% 85% 15% 54% 46% 59% 41%
- - - - 235 - - - - 208 27 131 103 110 125
% -% % -% 100% -% % % -% 9% 7% 8% 9% 9% 9%
abcdfghi
-% -% -% -% 100% -% -% % -% 89% 1% 56% 44% 47% 53%
- - - - - 246 - - - 198 48 137 108 132 113
-% -% % -% % 100% % % -% 9% 14% 9% 10% 10% 8%
abcdeghi a
-% -% % -% % 100% % % -% 80% 20% 56% 44% 54% 46%
Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 2

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

REGION

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

London

South East

South West

Wales

Scotland

Northern Ireland

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/

Total  LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH

a b c d e f g h i a b a b a b

3730 252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908

2581 233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379

2675 340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%

340 340 - - - - - - - - 340 - 247 93 60 280
13% 100% % % % % % % % % 15% % 16% 8% 5% 20%

bcdefghi b b a
100% % % % % % % % % 100% % 73% 27% 18% 82%

360 - 360 - - - - - - - 312 48 224 134 222 138
13% % 100% % % % % % % % 13% 13% 14% 12% 17% 10%

acdefghi b

% 100% % % % % % % % 87% 13% 62% 37% 62% 38%

224 - - 224 - - - - - - 169 56 17 107 157 67
8% % % 100% % % % % % % 7% 16% 8% 10% 12% 5%

abdefghi a b

% % 100% % % % % % % 75% 25% 52% 48% 70% 30%

132 - - - - - - - - - 106 26 74 58 63 69
5% % % % % % % % % % 5% % 5% 5% 5% 5%

a

% % % % % % % % % 80% 20% 56% 44% 48% 52%

233 - - - - - - - - - 194 39 133 100 104 130
9% % % % % % % % % % 8% 1% 9% 9% 8% 9%
% % % % % % % % % 83% 17% 57% 43% 44% 56%

74 - - - - - - - - - 46 28 4 33 36 38
3% % % % % % % % % % 2% 8% 3% 3% 3% 3%

a

% % % % % % % % % 62% 38% 56% 44% 49% 51%

Columns Tested: a,b,c,d,e,f,g,hji-ab-ab-ab

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
URBANITY

Base : All respondents

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCOT

Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  1559K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI

Significance Level: 95% a b a b c d a b c d a b o d a b o d

Unweighted total 3730 1816 1914 516 584 1172 1457 297 286 365 882 847 1111 754 1008 2253 493 487 497

Effective Weighted Sample 2581 1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442

Total 2675 1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%

Urban 2319 1125 1195 320 429 791 779 176 175 216 641 595 619 493 605 1974 194 106 46
87% 86% 87% 89% 91% 86% 84% 92% 88% 88% 86% 84% 87% 85% 91% 88% 83% 80% 62%

d cd d abc bed d d

48% 52% 14% 19% 34% 34% 8% 8% 9% 28% 26% 27% 21% 26% 85% 8% 5% 2%

Rural 356 176 180 39 45 124 148 16 23 30 104 116 94 87 56 262 39 26 28
13% 14% 13% 1% 9% 14% 16% 8% 12% 12% 14% 16% 13% 15% 9% 12% 17% 20% 38%

b ab a d d d a a abc
49% 51% 1% 13% 35% 42% 5% 6% 8% 29% 33% 26% 24% 16% 74% 11% 7% 8%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 3

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

URBANITY

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Urban

Rural

Total

3730
2581
2675

2319
87%

356
13%

Columns Tested: a,b,c,d,e,f,g,hji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 11% 87% 13% 58% 42% 48% 52%
340 312 169 162 208 198 202 106 277 2319 - 1355 958 971 1348
100% 87% 75% 85% 89% 80% 89% 93% 93% 100% % 87% 86% 75% 97%
bcdefghi c o cf cf bedf bedf b a
15% 13% 7% 7% 9% 9% 9% 5% 12% 100% % 58% 41% 42% 58%
48 56 29 27 48 26 8 21 - 356 197 159 316 40
% 13% 25% 15% 1% 20% 11% 7% 7% -% 100% 13% 14% 25% 3%
ahi abdeghi ahi a aeghi a a a a b
% 13% 16% 8% 7% 14% 7% 2% 6% -% 100% 55% 45% 89% 1%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 4

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

CABLE AREA

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

TELEWEST

NTL

NEITHER

Total

3730
2581
2675

764
29%

576
22%

1335
50%

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
377 388 115 153 251 245 58 58 62 206 209 190 144 220 685 30 31 17
29% 28% 32% 32% 27% 26% 30% 29% 25% 28% 29% 27% 25% 33% 31% 13% 24% 23%
d d bc bed b b
49% 51% 15% 20% 33% 32% 8% 8% 8% 27% 27% 25% 19% 29% 90% 4% 4% 2%
280 296 86 101 216 172 29 31 44 154 166 155 118 134 518 58 - -
22% 22% 24% 21% 24% 19% 15% 16% 18% 21% 23% 22% 20% 20% 23% 25% -% -%
d d cd cd
49% 51% 15% 18% 38% 30% 5% 5% 8% 27% 29% 27% 20% 23% 90% 10% -% -%
644 691 158 219 448 510 105 109 140 386 336 368 319 308 1032 145 101 56
50% 50% 44% 46% 49% 55% 55% 55% 57% 52% 47% 52% 55% 47% 46% 62% 76% 7%
abc d ad a ab ab
48% 52% 12% 16% 34% 38% 8% 8% 10% 29% 25% 28% 24% 23% 7% 1% 8% 4%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 4

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

CABLE AREA

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

TELEWEST

NTL

NEITHER

Total

3730
2581
2675

764
29%

576
22%

1335
50%

Columns Tested: a,b,c.defghi-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/

LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH

a b c d e f g h i a b a b a b

252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908

233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379

340 360 224 192 235 246 228 114 298 2319 356 1552 1117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%

90 149 20 89 41 89 57 21 129 762 2 440 322 303 462
27% 41% 9% 47% 17% 36% 25% 18% 43% 33% 1% 28% 29% 24% 33%

ceh acegh acefgh c acegh ce c acegh b a
12% 19% 3% 12% 5% 12% 7% 3% 17% 100% *% 58% 42% 40% 60%

183 31 34 - 115 40 34 28 53 565 11 352 220 197 378
54% 9% 15% % 49% 16% 15% 25% 18% 24% 3% 23% 20% 15% 27%

bedfghi d bd bedfghi bd bd bedfg bd b a
32% 5% 6% % 20% % 6% 5% 9% 98% 2% 61% 38% 34% 66%

67 180 170 102 79 17 136 65 116 992 343 760 574 786 549
20% 50% 76% 53% 34% 48% 60% 57% 39% 43% 96% 49% 51% 61% 40%

aei abdefghi aei a ae abefi aefi a a b

5% 13% 13% 8% 6% 9% 10% 5% 9% 74% 26% 57% 43% 59% 41%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 5

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

DEPRIVATION LEVEL

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Low

Medium

High

Total

3730
2581
2675

1286
48%

1196
45%

192
7%

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB (o C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
634 652 133 181 421 552 71 89 102 3% 432 365 288 198 1084 104 63 36
49% 47% 3% 38% 46% 60% 3% 45% 42% 53% 61% 51% 50% 30% 48% 44% 48% 49%
ab abc abc bed d d
49% 51% 10% 14% 33% 43% 6% % 8% 31% 34% 28% 22% 15% 84% 8% 5% 3%
578 618 194 242 428 332 102 83 128 300 253 303 253 384 979 118 62 37
44% 45% 54% 51% 47% 36% 53% 42% 52% 40% 36% 43% 44% 58% 44% 51% 47% 50%
cd d d bd bd a a abc a a
48% 52% 16% 20% 36% 28% 9% % 1% 25% 21% 25% 21% 32% 82% 10% 5% 3%
88 104 32 51 66 43 19 26 16 51 27 45 39 80 173 11 7 1
% 8% 9% 1% % 5% 10% 13% 6% 7% 4% 6% % 12% 8% 5% 5% 2%
d cd d cd a a abc d d d
46% 54% 17% 27% 34% 22% 10% 14% 8% 26% 14% 23% 20% 41% 90% 6% 4% 1%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 5

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

DEPRIVATION LEVEL

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Low

Medium

High

Total

3730
2581
2675

1286
48%

1196
45%

192
%

Columns Tested: a,b,c.defghi-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN  RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 1117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
60 222 157 114 110 132 114 41 135 971 316 758 528 1286 -
18% 62% 70% 59% 47% 54% 50% 36% 45% 42% 89% 49% 47% 100% %
aeghi adefghi aeghi ah ah ah a ah a b
5% 17% 12% 9% 9% 10% 9% 3% 10% 75% 25% 59% 41% 100% %
204 127 61 73 112 107 92 69 136 1156 40 692 500 - 1196
60% 35% 21% 38% 48% 43% 40% 60% 46% 50% 1% 45% 45% % 86%
bcdefgi c bcd c o bedefgi bc b a
17% 1% 5% 6% 9% 9% 8% 6% 1% 97% 3% 58% 42% % 100%
76 1 6 5 13 7 22 5 27 192 - 103 89 - 192
22% 3% 3% 3% 6% 3% 10% 4% 9% 8% % 7% 8% % 14%
bcdefghi bedfh bedf b a
40% 6% 3% 3% 7% 4% 12% 3% 14% 100% % 53% 46% % 100%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 6

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SE. GENDER

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Male

Female

Total

3730
2581
2675

1301
49%

1374
51%

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
1301 - 198 221 397 485 87 85 111 400 377 332 N 276 1089 112 64 36
100% -% 55% 47% 43% 52% 45% 43% 45% 54% 53% 47% 54% 42% 49% 48% 49% 48%
b bc c abc bd bd
100% -% 15% 17% 31% 37% 7% % 9% 31% 29% 26% 24% 21% 84% 9% 5% 3%
- 1374 161 253 518 442 105 112 135 345 335 381 270 385 1147 121 68 38
-% 100% 45% 53% 57% 48% 55% 57% 55% 46% 47% 53% 46% 58% 51% 52% 51% 52%
a a ad d d d ac ac
-% 100% 12% 18% 38% 32% 8% 8% 10% 25% 24% 28% 20% 28% 83% 9% 5% 3%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 6

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SE. GENDER

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Male

Female

Total

3730
2581
2675

1301
49%

1374
51%

Columns Tested: a,b,c,d,e,f,g,hji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 2717 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 1117 1286 1389

13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
164 187 104 90 108 129 104 52 150 1125 176 800 497 634 667

48% 52% 46% 47% 46% 53% 46% 45% 50% 48% 49% 52% 44% 49% 48%

b

13% 14% 8% % 8% 10% 8% 4% 12% 86% 14% 62% 38% 49% 51%
176 173 120 101 126 116 124 63 148 1195 180 752 620 652 722

52% 48% 54% 53% 54% 47% 54% 55% 50% 52% 51% 48% 56% 51% 52%

a
13% 13% 9% 7% 9% 8% 9% 5% 1% 87% 13% 55% 45% 47% 53%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 7

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SF. AGE OF RESPONDENT

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

16-17

18-24

25-34

35-44

45-54

55 - 64

65 -74

Total

3730
2581
2675

48
2%

311
12%

474
18%

490
18%

425
16%

400
15%

291
1%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCoT
MALE FEMALE 16-24 25-34 35-54 55+ 104K  15.59K  25.99K 26K+ AB c1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 1111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% % 7% 9% 28% 21% 27% 22% 25% 84% 9% 5% 3%
27 21 48 - - - 2 1 1 2 13 13 10 13 38 2 4 3
2% 2% 13% % -% % 1% *% 1% *% 2% 2% 2% 2% 2% 1% 3% 5%
bed ab
56% 44% 100% % -% % 3% 1% 3% 5% 27% 26% 20% 27% 80% 5% 8% 7%
170 140 311 - - - 30 21 23 44 57 100 65 88 251 35 15 10
13% 10% 87% % -% % 16% 10% 9% 6% 8% 14% 11% 13% 11% 15% 11% 13%
b bed cd d a a
55% 45% 100% % -% % 10% 7% % 14% 18% 32% 21% 28% 81% 11% 5% 3%
221 253 - 474 - - 28 19 40 167 116 117 130 109 410 32 21 1
17% 18% -% 100% -% % 14% 10% 16% 22% 16% 16% 22% 16% 18% 14% 16% 15%
acd b abc abd b
47% 53% -% 100% -% % 6% 4% 8% 35% 24% 25% 28% 23% 87% 7% 4% 2%
211 280 - - 490 - 17 34 42 221 154 140 103 92 405 48 21 16
16% 20% -% % 54% % 9% 17% 17% 30% 22% 20% 18% 14% 18% 20% 16% 22%
a abd a a abc d d c
43% 57% -% % 100% % 3% 7% 9% 45% 31% 29% 21% 19% 83% 10% 4% 3%
186 238 - - 425 - 22 27 36 162 111 111 98 105 360 33 22 10
14% 17% -% % 46% % 11% 14% 15% 22% 16% 15% 17% 16% 16% 14% 17% 13%
a abd abc
44% 56% -% % 100% % 5% 6% 8% 38% 26% 26% 23% 25% 85% 8% 5% 2%
204 196 - - - 400 25 33 39 95 117 107 77 96 333 40 18 10
16% 14% -% % -% 43% 13% 16% 16% 13% 16% 15% 13% 15% 15% 17% 14% 13%
abc
51% 49% -% % -% 100% 6% 8% 10% 24% 29% 27% 19% 24% 83% 10% 4% 2%
158 133 - - - 291 29 32 37 35 92 69 49 82 244 23 17 8
12% 10% -% % -% 31% 15% 16% 15% 5% 13% 10% 8% 12% 11% 10% 13% 10%
b abc d d d o c
54% 46% -% % -% 100% 10% 1% 13% 12% 32% 24% 17% 28% 84% 8% 6% 3%
Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 7

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SF. AGE OF RESPONDENT

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

75+

AGE SUMMARY
16-24

25-34

35-54

55-64

65+

Total

3730
2581
2675

236
9%

359
13%

474
18%

915
34%

400
15%

527
20%

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
123 113 - - - 236 41 31 28 18 52 57 50 77 195 20 14 6
9% 8% -% % -% 25% 21% 16% 1% 2% % 8% 9% 12% 9% 9% 1% 8%
abc cd d d ab
52% 48% -% % -% 100% 17% 13% 12% 8% 22% 24% 21% 33% 83% 9% 6% 3%
198 161 359 - - - 32 21 24 47 69 113 75 101 290 37 19 13
15% 12% 100% % -% % 16% 1% 10% 6% 10% 16% 13% 15% 13% 16% 14% 18%
b bed cd d a a a
55% 45% 100% -% -% -% 9% 6% 7% 13% 19% 31% 21% 28% 81% 10% 5% 4%
221 253 - 474 - - 28 19 40 167 116 117 130 109 410 32 21 1
17% 18% -% 100% -% -% 14% 10% 16% 22% 16% 16% 22% 16% 18% 14% 16% 15%
acd b abc abd b
47% 53% -% 100% -% % 6% 4% 8% 35% 24% 25% 28% 23% 87% 7% 4% 2%
397 518 - - 915 - 39 61 78 384 265 251 200 197 765 81 44 26
31% 38% -% % 100% % 20% 31% 32% 52% 37% 35% 34% 30% 34% 35% 33% 35%
a abd a a abc d d
43% 57% -% % 100% % 4% % 8% 42% 29% 27% 22% 22% 84% 9% 5% 3%
204 196 - - - 400 25 33 39 95 117 107 77 96 333 40 18 10
16% 14% -% % -% 43% 13% 16% 16% 13% 16% 15% 13% 15% 15% 17% 14% 13%
abc
51% 49% -% % -% 100% 6% 8% 10% 24% 29% 27% 19% 24% 83% 10% 4% 2%
281 246 - - - 527 70 63 65 53 144 126 98 159 439 43 31 14
22% 18% -% % -% 57% 36% 32% 26% % 20% 18% 17% 24% 20% 18% 23% 19%
b abc cd d d bc
53% 47% -% -% -% 100% 13% 12% 12% 10% 27% 24% 19% 30% 83% 8% 6% 3%

Columns Tested: a,b-a,b,c,d-ab,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 7

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SF. AGE OF RESPONDENT

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

16-17

18-24

25-34

35-44

45-54

55 - 64

65 -74

Total

3730
2581
2675

48
2%

31
12%

474
18%

490
18%

425
16%

400
15%

291
11%

Columns Tested: a,b,c.de,fgh,i-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% % 9% 9% 9% 4% 11% 87% 13% 58% 42% 48% 52%
1 5 6 4 2 3 9 4 4 41 7 19 28 23 25
*% 1% 3% 2% 1% 1% 4% 4% 1% 2% 2% 1% 3% 2% 2%
a ae ae a
2% 10% 13% 9% 5% 6% 19% 9% 8% 85% 15% 40% 59% 48% 52%
47 33 16 23 28 27 34 16 27 279 32 166 144 110 201
14% 9% 7% 12% 12% 11% 15% 14% 9% 12% 9% 11% 13% 9% 14%
c bei c a
15% 10% 5% % 9% 9% 11% 5% 9% 90% 10% 53% 46% 35% 65%
78 55 32 36 47 39 46 24 54 429 45 365 108 181 293
23% 15% 14% 19% 20% 16% 20% 21% 18% 19% 13% 24% 10% 14% 21%
bc b b a
16% 12% 7% 8% 10% 8% 10% 5% 1% 91% 9% 7% 23% 38% 62%
88 74 44 31 34 36 33 19 47 441 49 394 94 211 280
26% 20% 20% 16% 14% 15% 15% 16% 16% 19% 14% 25% 8% 16% 20%
defghi b b a
18% 15% 9% 6% 7% 7% 7% 4% 10% 90% 10% 80% 19% 43% 57%
51 48 41 36 38 50 40 12 44 350 74 339 85 210 215
15% 13% 18% 19% 16% 20% 18% 11% 15% 15% 21% 22% 8% 16% 15%
h h bh h a b
12% 1% 10% 8% 9% 12% 9% 3% 10% 83% 17% 80% 20% 49% 51%
41 71 31 23 34 35 26 21 50 338 62 215 184 229 171
12% 20% 14% 12% 15% 14% 11% 18% 17% 15% 17% 14% 16% 18% 12%
adg g b
10% 18% 8% 6% 9% 9% 6% 5% 12% 85% 15% 54% 46% 57% 43%
17 45 32 24 25 32 25 9 35 235 57 45 246 182 110
5% 12% 14% 12% 11% 13% 11% 8% 12% 10% 16% 3% 22% 14% 8%
a ah a a a a a a a b
6% 15% 1% 8% 9% 1% 9% 3% 12% 81% 19% 16% 84% 62% 38%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 7

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SF. AGE OF RESPONDENT

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

75+

AGE SUMMARY
16-24

25-34

35-54

55-64

65+

Columns Tested: a,b,c,d,e,f,g,h,i

Total

3730
2581
2675

236
9%

359
13%

474
18%

915
34%

400
15%

527
20%

-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 1117 1286 1389
13% 13% 8% % 9% 9% 9% 4% 11% 87% 13% 58% 42% 48% 52%
16 31 22 15 25 23 15 10 38 206 30 9 227 141 94
5% 9% 10% 8% 11% 9% 7% 8% 13% 9% 8% 1% 20% 11% 7%
a a a ag a b
7% 13% 9% 7% 1% 10% 6% 4% 16% 87% 13% 4% 96% 60% 40%
48 37 23 27 30 30 43 20 31 320 39 185 173 133 226
14% 10% 10% 14% 13% 12% 19% 18% 10% 14% 1% 12% 15% 10% 16%
bfi bci a a
13% 10% 6% % 8% 8% 12% 6% 9% 89% 11% 52% 48% 37% 63%
78 55 32 36 47 39 46 24 54 429 45 365 108 181 293
23% 15% 14% 19% 20% 16% 20% 21% 18% 19% 13% 24% 10% 14% 21%
bc b b a
16% 12% 7% 8% 10% 8% 10% 5% 11% 91% 9% 7% 23% 38% 62%
139 121 84 66 72 86 73 31 91 791 124 733 179 421 494
41% 34% 38% 35% 31% 35% 32% 27% 31% 34% 35% 47% 16% 33% 36%
eghi h b
15% 13% 9% % 8% 9% 8% 3% 10% 86% 14% 80% 20% 46% 54%
41 71 31 23 34 35 26 21 50 338 62 215 184 229 171
12% 20% 14% 12% 15% 14% 11% 18% 17% 15% 17% 14% 16% 18% 12%
adg g b
10% 18% 8% 6% 9% 9% 6% 5% 12% 85% 15% 54% 46% 57% 43%
33 76 54 39 51 55 40 19 72 44 86 54 473 323 204
10% 21% 24% 20% 22% 22% 18% 16% 24% 19% 24% 3% 42% 25% 15%
a ah a a a a a ah a a b
6% 14% 10% % 10% 10% 8% 4% 14% 84% 16% 10% 90% 61% 39%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 8

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SF. AGE OF RESPONDENT

Base : All respondents

Total
Significance Level: 95%

Unweighted total 3730

Effective Weighted Sample 2581

Total 2675

16-17 48
2%

18-24 311
12%

25-34 474
18%

35-44 490
18%

45-54 425
16%

55 - 64 400
15%

65 - 74 291
1%

Columns Tested: a,b,c,d-a,b-a,b,c,defg,h,i

NATION URBANITY ENGLAND REGIONS
ENG SCoT SOUTH SOUTH EAST WEST EAST YORKS& NORTH NORTH
LAND LAND WALES NI URBAN RURAL LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST
a b c d a b a b c d e f g h i
2253 493 487 497 2717 1013 252 238 250 246 272 242 273 230 250
1963 337 339 442 2158 453 233 226 240 228 260 233 258 218 236
2236 233 132 74 2319 356 340 360 224 192 235 246 228 114 298
84% 9% 5% 3% 87% 13% 13% 13% 8% % 9% 9% 9% 4% 11%
38 2 4 3 41 7 1 5 6 4 2 3 9 4 4
2% 1% 3% 5% 2% 2% *% 1% 3% 2% 1% 1% 4% 4% 1%
ab a ae ae
80% 5% 8% 7% 85% 15% 2% 10% 13% 9% 5% 6% 19% 9% 8%
251 35 15 10 279 32 47 33 16 23 28 27 34 16 27
11% 15% 11% 13% 12% 9% 14% 9% 7% 12% 12% 11% 15% 14% 9%
c bci c
81% 1% 5% 3% 90% 10% 15% 10% 5% % 9% 9% 11% 5% 9%
410 32 21 11 429 45 78 55 32 36 47 39 46 24 54
18% 14% 16% 15% 19% 13% 23% 15% 14% 19% 20% 16% 20% 21% 18%
b b bc
87% 7% 4% 2% 91% 9% 16% 12% 7% 8% 10% 8% 10% 5% 11%
405 48 21 16 441 49 88 74 44 31 34 36 33 19 47
18% 20% 16% 22% 19% 14% 26% 20% 20% 16% 14% 15% 15% 16% 16%
o b defghi
83% 10% 4% 3% 90% 10% 18% 15% 9% 6% 7% 7% 7% 4% 10%
360 33 22 10 350 74 51 48 41 36 38 50 40 12 44
16% 14% 17% 13% 15% 21% 15% 13% 18% 19% 16% 20% 18% 1% 15%
a h h bh h
85% 8% 5% 2% 83% 17% 12% 1% 10% 8% 9% 12% 9% 3% 10%
333 40 18 10 338 62 41 71 31 23 34 35 26 21 50
15% 17% 14% 13% 15% 17% 12% 20% 14% 12% 15% 14% 11% 18% 17%
adg g
83% 10% 4% 2% 85% 15% 10% 18% 8% 6% 9% 9% 6% 5% 12%
244 23 17 8 235 57 17 45 32 24 25 32 25 9 35
1% 10% 13% 10% 10% 16% 5% 12% 14% 12% 1% 13% 1% 8% 12%
a a ah a a a a a
84% 8% 6% 3% 81% 19% 6% 15% 1% 8% 9% 1% 9% 3% 12%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 8

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
SF. AGE OF RESPONDENT

Base : All respondents

NATION URBANITY ENGLAND REGIONS

ENG SCoT SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH

Total LAND LAND WALES NI URBAN  RURAL LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST

Significance Level: 95% a b c d a b a b c d e f g h i

Unweighted total 3730 2253 493 487 497 27117 1013 252 238 250 246 272 242 273 230 250

Effective Weighted Sample 2581 1963 337 339 442 2158 453 233 226 240 228 260 233 258 218 236

Total 2675 2236 233 132 74 2319 356 340 360 224 192 235 246 228 114 298
84% 9% 5% 3% 87% 13% 13% 13% 8% % 9% 9% 9% 4% 1%

75+ 236 195 20 14 6 206 30 16 3 22 15 25 23 15 10 38
9% 9% 9% 11% 8% 9% 8% 5% 9% 10% 8% 11% 9% % 8% 13%

a a a ag
83% 9% 6% 3% 87% 13% 7% 13% 9% 7% 11% 10% 6% 4% 16%

AGE SUMMARY

16-24 359 290 37 19 13 320 39 48 37 23 27 30 30 43 20 31

13% 13% 16% 14% 18% 14% 1% 14% 10% 10% 14% 13% 12% 19% 18% 10%
a bcfi bci

81% 10% 5% 4% 89% 1% 13% 10% 6% % 8% 8% 12% 6% 9%

25-34 474 410 32 21 1 429 45 78 55 32 36 47 39 46 24 54
18% 18% 14% 16% 15% 19% 13% 23% 15% 14% 19% 20% 16% 20% 21% 18%

b b bc

87% % 4% 2% 91% 9% 16% 12% % 8% 10% 8% 10% 5% 1%

35-54 915 765 81 44 26 791 124 139 121 84 66 72 86 73 3 9N
34% 34% 35% 33% 35% 34% 35% 41% 34% 38% 35% 31% 35% 32% 27% 31%

eghi h

84% 9% 5% 3% 86% 14% 15% 13% 9% 7% 8% 9% 8% 3% 10%

55-64 400 333 40 18 10 338 62 41 4l 31 23 34 35 26 21 50
15% 15% 17% 14% 13% 15% 17% 12% 20% 14% 12% 15% 14% 11% 18% 17%

adg g

83% 10% 4% 2% 85% 15% 10% 18% 8% 6% 9% 9% 6% 5% 12%

65+ 527 439 43 31 14 441 86 33 76 54 39 51 55 40 19 72
20% 20% 18% 23% 19% 19% 24% 10% 21% 24% 20% 22% 22% 18% 16% 24%

a a ah a a a a a ah
83% 8% 6% 3% 84% 16% 6% 14% 10% 7% 10% 10% 8% 4% 14%

Columns Tested: a,b,c,d-a,b-a,b,c,defgh,i
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All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
SF. AGE OF RESPONDENT

Base : All respondents

GENDER SUB-AGE GROUP AGE GROUP SOCIAL GROUP DEPRIVATION LEVEL
MEDIUM/
Total MALE FEMALE 16-34 35-54 55+ 16-24 25-34 35-54 55+ AB c1 Cc2 DE ABC1 C2DE LOW HIGH
Significance Level: 95% a b a b c a b c d a b c d e f a b
Unweighted total 3730 1816 1914 1100 1172 1457 516 584 1172 1457 847 1111 754 1008 1958 1762 1822 1908
Effective Weighted Sample 2581 1253 1328 774 801 1035 351 424 801 1035 500 782 524 714 1346 1228 1205 1379
Total 2675 1301 1374 833 915 927 359 474 915 927 712 714 580 661 1425 1242 1286 1389
49% 51% 31% 34% 35% 13% 18% 34% 3%5%  21% 2% 22% 25% 53%  46% 48% 52%
16-17 48 27 21 48 - - 48 - - - 13 13 10 13 25 23 23 25
2% 2% 2% 6% -% % 13% -% % -% 2% 2% 2% 2% 2% 2% 2% 2%
bc bed
56% 44% 100% -% % 100% -% % % 21% 26% 20% 27% 52%  48% 48% 52%
18-24 311 170 140 311 - - 311 - - - 57 100 65 88 157 153 110 201
12% 13% 10% 37% -% % 87% -% % -% 8% 14% 1% 13% 1%  12% 9% 14%
b bc bed ae a a a a
55% 45% 100% -% % 100% -% % -% 18% 32% 21% 28% 51%  49% 35% 65%
25-34 474 221 253 474 - - - 474 - - 116 117 130 109 233 239 181 293
18% 17% 18% 57% -% % % 100% % -% 16% 16% 22% 16% 16%  19% 14% 21%
bc acd abde a
47% 53% 100% -% % -% 100% -% % 2% 25% 28% 23% 49%  50% 38% 62%
35-44 490 211 280 - 490 - - - 490 - 154 140 103 92 294 195 211 280
18% 16% 20% % 54% % % -% 54% % 2% 20% 18%  14% 21%  16% 16% 20%
a ac abd df df df a
43% 57% % 100% % % -% 100% % 3% 29%  21%  19% 60%  40% 43% 57%
45-54 425 186 238 - 425 - - - 425 - 1M1 1M 98 105 222 202 210 215
16% 14% 17% % 46% % % -% 46% -% 16% 15% 17% 16% 16%  16% 16% 15%
a ac abd
44% 56% -% 100% % -% -% 100% %  26% 26% 23% 25% 52%  48% 49% 51%
55-64 400 204 196 - - 400 - - - 400 117 107 77 96 224 173 229 171
15% 16% 14% % -% 43% % -% % 43% 16% 15% 13% 15% 16%  14% 18% 12%
ab abc b
51% 49% % -% 100% % -% % 100% 29% 27% 19% 24% 56%  43% 57% 43%
65-74 291 158 133 - - 291 - - - 291 92 69 49 82 161 130 182 110
11% 12% 10% % -% 31% % -% % 31% 13% 10% 8% 12% 1%  10% 14% 8%
b ab abc c o b
54% 46% -% -% 100% -% -% -% 100% 32% 24% 17% 28% 55%  45% 62% 38%

Columns Tested: a,b-a,b,c-ab,cd-ab,cdef-ab

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 8

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
SF. AGE OF RESPONDENT

Base : All respondents

GENDER SUB-AGE GROUP AGE GROUP SOCIAL GROUP DEPRIVATION LEVEL
MEDIUM/
Total MALE FEMALE 16-34 35-54 55+ 16-24 25-34 35-54 55+ AB (o C2 DE ABC1 C2DE LOW HIGH
Significance Level: 95% a b a b c a b c d a b c d e f a b
Unweighted total 3730 1816 1914 1100 1172 1457 516 584 1172 1457 847 1111 754 1008 1958 1762 1822 1908
Effective Weighted Sample 2581 1253 1328 774 801 1035 351 424 801 1035 500 782 524 714 1346 1228 1205 1379
Total 2675 1301 1374 833 915 927 359 474 915 927 712 714 580 661 1425 1242 1286 1389
49% 51% 31% 34% 35% 13% 18% 34% 3B% 2% 2% 22% 25% 53%  46% 48% 52%
75+ 236 123 113 - - 236 - - - 236 52 57 50 77 109 127 141 94
9% 9% 8% % -% 25% % -% % 25% % 8% 9% 12% 8%  10% 1% 7%
ab abc abe ae b
52% 48% % -% 100% % -% % 100% 22% 24% 21% 33% 46%  54% 60% 40%
AGE SUMMARY
16-24 359 198 161 359 - - 359 - - - 69 113 75 101 182 176 133 226
13% 15% 12% 43% -% % 100% -% % -% 10% 16% 13% 15% 13%  14% 10% 16%
b bc bed a a a a
55% 45% 100% -% % 100% -% -% -% 19% 31% 21% 28% 51%  49% 37% 63%
25-34 474 221 253 474 - - - 474 - - 116 117 130 109 233 239 181 293
18% 17% 18% 57% -% % -% 100% -% -% 16% 16% 22% 16% 16%  19% 14% 21%
bc acd abde a
47% 53% 100% -% % -% 100% -% % 2% 25% 28% 23% 49%  50% 38% 62%
35-54 915 397 518 - 915 - - - 915 - 265 251 200 197 516 397 421 494
34% 31% 38% -% 100% % -% -% 100% %  371% 35% 34% 30% 36% 32% 33% 36%
a ac abd df d df
43% 57% -% 100% % -% -% 100% % 29%  21%  22%  22% 56%  43% 46% 54%
55-64 400 204 196 - - 400 - - - 400 17 107 77 96 224 173 229 171
15% 16% 14% -% -% 43% -% -% -% 43% 16% 15% 13% 15% 16%  14% 18% 12%
ab abc b
51% 49% -% -% 100% -% -% -% 100% 29% 27% 19% 24% 56%  43% 57% 43%
65+ 527 281 246 - - 527 - - - 527 144 126 98 159 270 257 323 204
20% 22% 18% -% -% 57% -% -% -% 5% 20% 18% 17% 24% 19%  21% 25% 15%
b ab abc bce b
53% 47% -% -% 100% -% -% -% 100% 27% 24% 19% 30% 51%  49% 61% 39%

Columns Tested: a,b-ab,c-ab,cd-ab,cdef-ab
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Table 8

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SF. AGE OF RESPONDENT

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

16-17

18-24

25-34

35-44

45-54

55 - 64

Total

3730
2581
2675

48
2%

31
12%

474
18%

490
18%

425
16%

400
15%

Columns Tested: a,b-ab,cd-ab-ab,c-ab,cd

CHILDREN IN
WORKING HOUSEHOLD INCOME HOUSEHOLD INTERNET ACCESS AT HOME INTERNET ACCESS TYPE
ANY
UNDER 10.4K- 15.6K- YES AND FIXED MOBILE BROAD-  SMART-
YES NO 10.4K 15.59K 25.99K 26K+ YES NO USE YES NO BBAND BBAND BAND PHONE
a b a b c d a b a b c a ~b c d
1979 1743 297 286 365 882 1223 2507 3122 3198 519 2925 77 2965 1122
1376 1228 213 204 239 653 850 1739 2167 2222 357 2025 58 2056 805
1552 117 192 198 246 745 948 1727 2289 2339 328 2141 65 2173 896
58% 42% % 7% 9% 28% 35% 65% 86% 87% 12% 80% * 81% 34%
19 28 2 1 1 2 42 6 45 45 3 39 ** 41 23
1% 3% 1% *% 1% *% 4% *% 2% 2% 1% 2% * 2% 3%
a b
40% 59% 3% 1% 3% 5% 87% 13% 93% 93% % 81% * 84% 48%
166 144 30 21 23 44 107 204 280 284 27 240 b 244 132
1% 13% 16% 10% 9% 6% 1% 12% 12% 12% 8% 1% * 1% 15%
cd d c c ac
53% 46% 10% 7% % 14% 34% 66% 90% 91% 9% 7% * 79% 43%
365 108 28 19 40 167 246 228 436 444 29 386 * 398 214
24% 10% 14% 10% 16% 22% 26% 13% 19% 19% 9% 18% * 18% 24%
b b abc b c c ac
7% 23% 6% 4% 8% 35% 52% 48% 92% 94% 6% 82% * 84% 45%
394 9 17 34 42 221 339 152 451 460 29 429 ** 434 212
25% 8% 9% 17% 17% 30% 36% 9% 20% 20% 9% 20% * 20% 24%
b a a abc b c c ac
80% 19% 3% 7% 9% 45% 69% 31% 92% 94% 6% 88% * 89% 43%
339 85 22 27 36 162 178 247 391 395 28 371 * 374 154
22% 8% 1% 14% 15% 22% 19% 14% 17% 17% 9% 17% * 17% 17%
b abc b c c
80% 20% 5% 6% 8% 38% 42% 58% 92% 93% % 87% * 88% 36%
215 184 25 33 39 95 24 376 349 357 43 336 * 342 98
14% 16% 13% 16% 16% 13% 3% 22% 15% 15% 13% 16% * 16% 1%
a d d
54% 46% 6% 8% 10% 24% 6% 94% 87% 89% 1% 84% * 85% 25%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 8

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SF. AGE OF RESPONDENT

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

65-74

AGE SUMMARY
16-24

25-34

35-54

55-64

Total

3730
2581
2675

291
1%

236
9%

359
13%

474
18%

915
34%

400
15%

Columns Tested: a,b-ab,cd-ab-ab,c-ab,cd

CHILDREN IN
WORKING HOUSEHOLD INCOME HOUSEHOLD INTERNET ACCESS AT HOME INTERNET ACCESS TYPE
ANY
UNDER 10.4K- 15.6K- YES AND FIXED MOBILE BROAD-  SMART-
YES NO 10.4K 15.59K 25.99K 26K+ YES NO USE YES NO BBAND BBAND BAND PHONE
a b a b c d a b a b c a ~b c d
1979 1743 297 286 365 882 1223 2507 3122 3198 519 2925 77 2965 1122
1376 1228 213 204 239 653 850 1739 2167 2222 357 2025 58 2056 805
1552 117 192 198 246 745 948 1727 2289 2339 328 2141 65 2173 896
58% 42% % 7% 9% 28% 35% 65% 86% 87% 12% 80% * 81% 34%
45 246 29 32 37 35 11 281 225 233 55 225 ** 227 44
3% 22% 15% 16% 15% 5% 1% 16% 10% 10% 17% 10% * 10% 5%
a d d d a ab d d
16% 84% 10% 1% 13% 12% 4% 96% 7% 80% 19% 7% * 78% 15%
9 227 41 31 28 18 1 234 113 122 114 114 b 114 19
1% 20% 21% 16% 1% 2% *% 14% 5% 5% 35% 5% * 5% 2%
a cd d d a ab d d
4% 96% 17% 13% 12% 8% 1% 99% 48% 52% 48% 48% * 48% 8%
185 173 32 21 24 47 149 210 325 329 30 279 * 285 155
12% 15% 16% 1% 10% 6% 16% 12% 14% 14% 9% 13% * 13% 17%
a cd d b c c ac
52% 48% 9% 6% 7% 13% 42% 58% 90% 92% 8% 78% * 79% 43%
365 108 28 19 40 167 246 228 436 444 29 386 ** 398 214
24% 10% 14% 10% 16% 22% 26% 13% 19% 19% 9% 18% * 18% 24%
b b abc b c c ac
7% 23% 6% 4% 8% 35% 52% 48% 92% 94% 6% 82% * 84% 45%
733 179 39 61 78 384 516 399 842 855 57 800 * 807 366
47% 16% 20% 31% 32% 52% 54% 23% 37% 37% 17% 37% * 37% 41%
b a a abc b c c
80% 20% 4% 7% 8% 42% 56% 44% 92% 93% 6% 87% * 88% 40%
215 184 25 33 39 95 24 376 349 357 43 336 * 342 98
14% 16% 13% 16% 16% 13% 3% 22% 15% 15% 13% 16% * 16% 1%
a d d
54% 46% 6% 8% 10% 24% 6% 94% 87% 89% 1% 84% * 85% 25%
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Table 8

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with

a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SF. AGE OF RESPONDENT

Base : All respondents

Significance Level: 95%
Effective Weighted Sample
65+

Columns Tested: a,b-a,b,cd-ab

Total

2581

527
20%

-ab,c-ab.cd

CHILDREN IN
WORKING HOUSEHOLD INCOME HOUSEHOLD INTERNET ACCESS AT HOME INTERNET ACCESS TYPE
ANY
UNDER 10.4K- 15.6K- YES AND FIXED MOBILE BROAD- SMART-
YES NO 10.4K 15.59K 25.99K 26K+ YES NO USE YES NO BBAND BBAND BAND PHONE
a b a b c d a b a b c a ~b c d
1376 1228 213 204 239 653 850 1739 2167 2222 357 2025 58 2056 805
54 473 70 63 65 53 12 515 338 355 168 339 * 34 63
3% 42% 36% 32% 26% 7% 1% 30% 15% 15% 51% 16% * 16% 7%
a cd d d a ab d d
10% 90% 13% 12% 12% 10% 2% 98% 64% 67% 32% 64% * 65% 12%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 8

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SF. AGE OF RESPONDENT

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

16-17

18-24

25-34

35- 44

45-54

55 - 64

65-74

Total

3730
2581
2675

48
2%

311
12%

474
18%

490
18%

425
16%

400
15%

291
1%

Columns Tested: a,b-a,b,c,d,efg-abcd-ab

USE MOBILE HOUSEHOLD PHONE OWNERSHIP TV PLATFORM/S PAY TV
ALL
FIXED
FIXED FIXED & MOBILE ALL PLUS BB SATE- HYBRID STAND- PART OF
YES NO ONLY MOBILE ONLY ALL FIXED MOBILE NEITHER RENTAL ALLTV CABLE LLITE IPTV ALONE BUNDLE
a b a b c d e ~f g a b c d a b
3505 225 155 2872 692 3027 3564 11 3254 3544 500 1442 567 623 1444
2430 151 100 1974 500 2073 2474 9 2237 2454 393 951 384 393 1042
2528 147 96 2061 511 2157 2572 7 2339 2538 416 1002 415 420 1092
94% 6% 4% 7% 19% 81% 96% * 87% 95% 16% 37% 16% 16% 41%
47 1 - 39 9 39 48 * 44 47 9 21 10 10 22
2% 1% % 2% 2% 2% 2% * 2% 2% 2% 2% 2% 2% 2%
98% 2% -% 81% 19% 81% 100% * 91% 98% 19% 43% 20% 22% 46%
307 4 2 191 119 192 309 * 221 281 55 111 42 51 118
12% 3% 2% 9% 23% 9% 12% * 9% 11% 13% 11% 10% 12% 1%
b a abdeg a abdg a
99% 1% 1% 61% 38% 62% 99% * 71% 90% 18% 36% 14% 16% 38%
466 8 3 308 162 311 470 * 390 430 78 184 78 69 218
18% 6% 3% 15% 32% 14% 18% * 17% 17% 19% 18% 19% 16% 20%
b a abdeg a abd ad
98% 2% 1% 65% 34% 66% 99% * 82% 91% 16% 39% 16% 14% 46%
481 9 3 399 86 402 485 * 438 473 68 221 88 89 226
19% 6% 3% 19% 17% 19% 19% * 19% 19% 16% 22% 21% 21% 21%
b a a a a a ab
98% 2% 1% 81% 18% 82% 99% * 89% 96% 14% 45% 18% 18% 46%
419 6 3 350 71 353 421 * 375 404 79 160 58 67 187
17% 4% 3% 17% 14% 16% 16% * 16% 16% 19% 16% 14% 16% 17%
b a a a a a
99% 1% 1% 82% 17% 83% 99% > 88% 95% 19% 38% 14% 16% 44%
383 17 12 353 34 365 388 * 374 390 54 154 80 76 149
15% 11% 13% 17% 7% 17% 15% * 16% 15% 13% 15% 19% 18% 14%
c c c c c b b
96% 4% 3% 88% 9% 91% 97% * 93% 98% 13% 38% 20% 19% 37%
266 25 15 261 14 276 274 * 276 286 39 95 42 37 111
11% 17% 16% 13% 3% 13% 11% * 12% 11% 9% 10% 10% 9% 10%
a c ce ce c c
91% 9% 5% 90% 5% 95% 94% * 95% 98% 13% 33% 15% 13% 38%
Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 8

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

SF. AGE OF RESPONDENT

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

75+

AGE SUMMARY
16-24

25-34

35-54

55-64

65+

Total

3730
2581
2675

236
9%

359
13%

474
18%

915
34%

400
15%

527
20%

Columns Tested: a,b-a,b,c,d.efg-abcd-ab

USE MOBILE HOUSEHOLD PHONE OWNERSHIP TV PLATFORM/S PAY TV
ALL
FIXED
FIXED FIXED & MOBILE ALL PLUS BB SATE- HYBRID STAND- PART OF
YES NO ONLY MOBILE ONLY ALL FIXED MOBILE NEITHER RENTAL ALLTV CABLE LLITE IPTV ALONE BUNDLE
a b a b c d e ~f g a b c d a b
3505 225 155 2872 692 3027 3564 1 3254 3544 500 1442 567 623 1444
2430 151 100 1974 500 2073 2474 9 2237 2454 393 951 384 393 1042
2528 147 96 2061 511 2157 2572 7 2339 2538 416 1002 415 420 1092
94% 6% 4% 7% 19% 81% 96% * 87% 95% 16% 37% 16% 16% 41%
159 77 58 160 16 218 176 * 221 227 35 55 17 20 63
6% 52% 60% 8% 3% 10% 7% * 9% 9% 8% 6% 4% 5% 6%
a bcdeg o bce c ce cd d
67% 33% 25% 68% 7% 93% 75% > 94% 96% 15% 24% % 9% 27%
354 5 2 230 128 231 357 * 264 328 64 131 52 61 140
14% 3% 2% 1% 25% 1% 14% * 1% 13% 15% 13% 13% 15% 13%
b a abdeg a abdg a
99% 1% *% 64% 36% 64% 100% * 74% 91% 18% 37% 14% 17% 39%
466 8 3 308 162 311 470 * 390 430 78 184 78 69 218
18% 6% 3% 15% 32% 14% 18% * 17% 17% 19% 18% 19% 16% 20%
b a abdeg a abd ad
98% 2% 1% 65% 34% 66% 99% * 82% 91% 16% 39% 16% 14% 46%
900 15 6 749 157 755 907 * 813 877 147 381 146 156 412
36% 10% 6% 36% 31% 35% 35% * 35% 35% 35% 38% 35% 37% 38%
b ac a a a a
98% 2% 1% 82% 17% 83% 99% > 89% 96% 16% 42% 16% 17% 45%
383 17 12 353 34 365 388 * 374 390 54 154 80 76 149
15% 11% 13% 17% 7% 17% 15% * 16% 15% 13% 15% 19% 18% 14%
c c c c c b b
96% 4% 3% 88% 9% 91% 97% * 93% 98% 13% 38% 20% 19% 37%
425 102 73 421 29 494 450 * 497 514 74 151 59 58 174
17% 69% 76% 20% 6% 23% 18% * 21% 20% 18% 15% 14% 14% 16%
a bcdeg ce ce c ce cd
81% 19% 14% 80% 6% 94% 85% > 94% 97% 14% 29% 11% 11% 33%
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All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
SG (QZ8). What is the occupation of the main wage earner in your household? CODE SOCIAL GRADE. (SINGLE CODE)

Base : All respondents

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT

Total MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 Cc2 DE LAND LAND WALES NI

Significance Level: 95% a b a b o d a b o d a b o d a b o d

Unweighted total 3730 1816 1914 516 584 1172 1457 297 286 365 882 847 1111 754 1008 2253 493 487 497

Effective Weighted Sample 2581 1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442

Total 2675 1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%

A 65 34 32 9 7 25 25 - 2 1 31 65 - - - 58 4 3 1
2% 3% 2% 3% 1% 3% 3% -% 1% 1% 4% 9% % -% % 3% 2% 2% 1%

abc bed

52% 48% 14% 10% 38% 38% -% 3% 2% 47% 100% % -% % 88% 6% 4% 2%

B 646 343 303 60 109 241 236 4 18 40 270 646 - - - 555 50 27 15
24% 26% 22% 17% 23% 26% 25% 2% 9% 16% 36% 91% % -% % 25% 21% 20% 20%

b a a a a ab abc bed d

53% 47% 9% 17% 37% 37% 1% 3% 6% 42% 100% % -% % 86% 8% 4% 2%

C1 714 332 381 113 117 251 233 24 38 73 229 - 714 - - 597 65 34 18
27% 26% 28% 31% 25% 27% 25% 13% 19% 30% 31% -% 100% -% -% 27% 28% 25% 24%

bd ab ab acd

47% 53% 16% 16% 35% 33% 3% 5% 10% 32% -% 100% -% % 84% 9% 5% 3%

C2 580 3N 270 75 130 200 175 17 51 77 161 - - 580 - 479 53 31 18
22% 24% 20% 21% 28% 22% 19% 9% 26% 31% 22% -% % 100% % 21% 23% 24% 24%

b acd a ad a abd

54% 46% 13% 22% 34% 30% 3% 9% 13% 28% -% % 100% % 82% 9% 5% 3%

D 327 152 175 56 64 107 101 35 35 48 41 - - - 327 268 28 19 12
12% 12% 13% 15% 14% 12% 11% 18% 18% 19% 5% -% -% -% 50% 12% 12% 14% 16%

d d d d abc a
46% 54% 17% 20% 33% 31% 11% 1% 15% 12% -% % -% 100% 82% 9% 6% 4%

E 334 124 210 45 44 90 154 113 53 7 11 - - - 334 272 34 19 10
12% 10% 15% 13% 9% 10% 17% 59% 27% 3% 1% -% % -% 50% 12% 14% 14% 13%

a bc bed cd abc

37% 63% 14% 13% 27% 46% 34% 16% 2% 3% -% % -% 100% 81% 10% 6% 3%

Refused 8 4 4 1 2 2 3 - - - 2 - - - - 8 - - *
*% *% *% *% *% *% *% -% % -% *% -% % -% % *% % -% *%
52% 48% 1% 22% 28% 40% -% -% -% 26% -% -% -% -% 98% % -% 2%

Columns Tested: a,b-a,b,cd-ab,cd-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 9

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
SG (QZ8). What is the occupation of the main wage earner in your household? CODE SOCIAL GRADE. (SINGLE CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

SOCIAL GROUP
AB

C1C2

DE

Total

3730
2581
2675

712
27%

1294
48%

661
25%

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB (o C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
377 335 69 116 265 261 4 20 41 301 712 - - - 613 54 30 16
29% 24% 19% 24% 29% 28% 2% 10% 17% 40% 100% -% -% % 27% 23% 22% 22%
b a a a ab abc bed d
53% 47% 10% 16% 37% 37% *% 3% 6% 42% 100% % -% % 86% 8% 4% 2%
643 651 188 248 451 408 41 89 150 391 - 714 580 - 1076 117 65 36
49% 47% 52% 52% 49% 44% 21% 45% 61% 52% -% 100% 100% % 48% 50% 49% 48%
d d d a abd a ad ad
50% 50% 15% 19% 35% 32% 3% 7% 12% 30% -% 55% 45% % 83% 9% 5% 3%
276 385 101 109 197 255 148 88 55 51 - - - 661 540 62 38 22
21% 28% 28% 23% 22% 27% 7% 45% 22% 7% -% -% -% 100% 24% 27% 28% 30%
a o c bed cd d abc a
42% 58% 15% 16% 30% 39% 22% 13% 8% 8% -% % -% 100% 82% 9% 6% 3%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 9

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
SG (QZ8). What is the occupation of the main wage earner in your household? CODE SOCIAL GRADE. (SINGLE CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

C1

C2

Refused

Total

3730
2581
2675

65
2%

646
24%

714
27%

580
22%

327
12%

334
12%

*%

Columns Tested: a,b,c,defghji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST YORKS& NORTH NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389

13% 13% 8% % 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
14 11 4 - 6 8 9 * 6 57 9 43 23 33 32

4% 3% 2% -% 3% 3% 4% *% 2% 2% 2% 3% 2% 3% 2%

dh dh d dh dh dh d

22% 16% 6% -% 9% 12% 13% 1% 9% 87% 13% 65% 35% 51% 49%
106 105 57 42 52 67 39 21 66 538 108 425 220 398 248

31% 29% 25% 22% 22% 27% 17% 18% 22% 23% 30% 27% 20% 31% 18%

deghi gh g gh a b b

16% 16% 9% % 8% 10% 6% 3% 10% 83% 17% 66% 34% 62% 38%
93 109 67 47 63 51 61 31 76 619 94 474 237 365 348

27% 30% 30% 25% 27% 21% 271% 27% 25% 27% 26% 31% 21% 28% 25%

f f b

13% 15% 9% 7% 9% % 8% 4% 1% 87% 13% 66% 33% 51% 49%
57 77 53 43 56 60 43 28 62 493 87 392 187 288 293

17% 22% 23% 22% 24% 24% 19% 24% 21% 21% 24% 25% 17% 22% 21%

a a a b

10% 13% 9% % 10% 10% % 5% 1% 85% 15% 68% 32% 50% 50%
35 25 20 25 24 27 35 21 56 300 28 210 118 111 217

10% % 9% 13% 10% 1% 15% 18% 19% 13% 8% 13% 1% 9% 16%
b bc abcef abcef b b a

1% 8% 6% 8% 7% 8% 1% 6% 17% 92% 8% 64% 36% 34% 66%
32 33 22 33 34 32 41 14 31 305 29 4 329 87 247

9% 9% 10% 17% 15% 13% 18% 12% 10% 13% 8% *% 29% % 18%
abci abci b a a

10% 10% % 10% 10% 10% 12% 4% 9% 91% 9% 1% 99% 26% 74%
3 - 2 1 - 1 - - 1 7 2 5 2 4 4

1% -% 1% *% -% *% -% % *% *% *% *% *% *% *%

37% -% 30% 9% -% 1% -% -% 1% 80% 20% 58% 30% 52% 48%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 9

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
SG (QZ8). What is the occupation of the main wage earner in your household? CODE SOCIAL GRADE. (SINGLE CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

SOCIAL GROUP
AB

C1C2

DE

Total

3730
2581
2675

712
27%

1294
48%

661
25%

Columns Tested: a,b,c.defghi-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% % 9% 9% 9% 4% 11% 87% 13% 58% 42% 48% 52%
120 116 60 42 58 75 48 21 72 595 116 467 243 432 280
35% 32% 27% 22% 25% 30% 21% 18% 24% 26% 33% 30% 22% 34% 20%
cdeghi dgh h dgh a b b
17% 16% 8% 6% 8% 1% 7% 3% 10% 84% 16% 66% 34% 61% 39%
150 186 120 90 119 111 103 59 138 1113 181 866 424 653 641
44% 52% 53% 47% 51% 45% 45% 51% 46% 48% 51% 56% 38% 51% 46%
a b b
12% 14% 9% % 9% 9% 8% 5% 11% 86% 14% 67% 33% 50% 50%
67 58 42 58 58 59 76 34 87 605 56 214 447 198 464
20% 16% 19% 30% 25% 24% 34% 30% 29% 26% 16% 14% 40% 15% 33%
abc b b abcef abc abc b a a
10% 9% 6% 9% 9% 9% 12% 5% 13% 91% 9% 32% 68% 30% 70%
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All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QZ8 (SG). WORKING STATUS

Base : All respondents

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCOT

Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  1559K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI

Significance Level: 95% a b a b c d a b c d a b o d a b o d

Unweighted total 3730 1816 1914 516 584 1172 1457 297 286 365 882 847 1111 754 1008 2253 493 487 497

Effective Weighted Sample 2581 1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442

Total 2675 1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%

Working full time (30hrs/wk+) 1104 678 427 108 271 564 162 7 44 107 498 364 342 267 128 925 96 50 33
41% 52% 31% 30% 57% 62% 17% 4% 22% 44% 67% 51% 48% 46% 19% 41% 41% 38% 44%

b d ad ad a ab abc d d d

61% 39% 10% 24% 51% 15% 1% 4% 10% 45% 33% 31% 24% 12% 84% 9% 5% 3%

Working part time (8-29 hrs/wk) 448 122 325 77 95 169 107 26 30 41 121 103 132 125 86 380 36 24 8
17% 9% 24% 21% 20% 18% 12% 14% 15% 17% 16% 14% 19% 22% 13% 17% 16% 18% 1%

a d d d ad ad d d

27% 73% 17% 21% 38% 24% 6% % 9% 27% 23% 30% 28% 19% 85% 8% 5% 2%

Not working (i.e. under 8hrs/wk) - 579 299 279 1 1 9 568 67 70 70 61 166 148 1M 151 476 57 31 14
retired 22% 23% 20% *% *% 1% 61% 35% 36% 29% 8% 23% 21% 19% 23% 21% 24% 24% 19%

abc d d d

52% 48% “% *% 2% 98% 12% 12% 12% 11% 29% 26% 19% 26% 82% 10% 5% 2%

Not working (i.e. under 8hrs/wk) - 150 78 72 41 35 54 19 47 16 6 11 8 13 11 118 121 14 7 8
unemployed (registered/not 6% 6% 5% 12% 7% 6% 2% 24% 8% 2% 1% 1% 2% 2% 18% 5% 6% 6% 10%

registered but looking for work) cd d d bed cd abc abe
52% 48% 28% 24% 36% 12% 31% 10% 4% 7% 5% 9% 7% 79% 81% 9% 5% 5%

Not working (i.e. under 8hrs/wk) - 127 76 51 108 16 1 1 10 6 4 14 35 45 22 25 107 10 5 5
student 5% 6% 4% 30% 3% *% *% 5% 3% 1% 2% 5% 6% 4% 4% 5% 4% 4% 7%

b bed cd cd d

60% 40% 85% 13% 1% 1% 8% 5% 3% 11% 28% 35% 17% 20% 84% 8% 4% 4%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




QZ8 (SG). WORKING STATUS

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Not working (i.e. under 8hrs/wk) -

housewife/ disabled/ other

Don't know

WORKING STATUS SUMMARY
WORKING

NOT WORKING

Total

3730
2581
2675

262
10%

*%

1552
58%

117
42%

OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 10

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
44 218 22 56 114 70 35 32 18 41 34 32 43 152 221 20 15 6
3% 16% 6% 12% 12% 7% 18% 16% 7% 6% 5% 4% % 23% 10% 9% 1% 8%
a ad ad cd cd b abc
17% 83% 8% 21% 44% 27% 13% 12% 7% 16% 13% 12% 16% 58% 84% 8% 6% 2%
4 2 1 1 3 1 - - - - 2 2 1 * 6 - - *
*% *% *% *% *% *% -% -% -% % *% *% *% *% *% % -% *%
62% 38% 20% 13% 52% 15% % % % % 29% 27% 22% 7% 98% % % 2%
800 752 185 365 733 269 33 74 148 618 467 474 392 214 1305 133 74 4
62% 55% 52% 7% 80% 29% 17% 37% 60% 83% 66% 66% 68% 32% 58% 57% 56% 56%
b d ad ad a ab abc d d d
52% 48% 12% 24% 47% 17% 2% 5% 10% 40% 30% 31% 25% 14% 84% 9% 5% 3%
497 620 173 108 179 657 159 124 98 127 243 237 187 447 925 100 58 33
38% 45% 48% 23% 20% 1% 83% 63% 40% 17% 34% 33% 32% 68% 41% 43% 44% 44%
a bc abc bed cd d abc
44% 56% 15% 10% 16% 59% 14% 1% 9% 1% 22% 21% 17% 40% 83% 9% 5% 3%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 10

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

QZ8 (SG). WORKING STATUS

Base : All respondents

Total
Significance Level: 95%
Unweighted total 3730
Effective Weighted Sample 2581
Total 2675
Working full time (30hrs/wk+) 1104
41%
Working part time (8-29 hrs/wk) 448
17%
Not working (i.e. under 8hrs/wk) - retired 579
22%
Not working (i.e. under 8hrs/wk) - 150
unemployed (registered/not registered 6%

but looking for work)

Columns Tested: a,b,c,d,e,f,g,hji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 1117 1286 1389

13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
199 173 78 62 82 104 75 43 110 967 137 1104 - 516 588

59% 48% 35% 32% 35% 42% 33% 38% 37% 42% 39% 1% % 40% 42%

bcdefghi cdeghi dg b

18% 16% 7% 6% 7% 9% 7% 4% 10% 88% 12% 100% % 47% 53%
48 51 40 41 49 33 51 22 46 388 60 448 - 242 206

14% 14% 18% 21% 21% 13% 22% 19% 15% 17% 17% 29% % 19% 15%

abf f abf b b

1% 1% 9% 9% 11% % 1% 5% 10% 87% 13% 100% % 54% 46%
38 83 62 43 49 55 40 22 85 489 90 - 579 347 231

1% 23% 28% 22% 21% 22% 17% 19% 29% 21% 25% % 52% 27% 17%

a agh a a a a aegh a b

7% 14% 11% 7% 8% 10% 7% 4% 15% 84% 16% % 100% 60% 40%
14 23 12 23 9 10 12 5 14 131 18 - 150 37 112

4% 6% 5% 12% 4% 4% 5% 4% 5% 6% 5% % 13% 3% 8%
abcefghi a a

9% 15% 8% 15% 6% 6% 8% 3% 9% 88% 12% % 100% 25% 75%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 10

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

QZ8 (SG). WORKING STATUS

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Not working (i.e. under 8hrs/wk) -

student

Not working (i.e. under 8hrs/wk) -

housewife/ disabled/ other

Don't know

WORKING STATUS SUMMARY
WORKING

NOT WORKING

Total

3730
2581
2675

127
5%

262
10%

*%

1552
58%

117
42%

Columns Tested: a,b,c,de,fg,hji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST YORKS& NORTH NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 2717 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389

13% 13% 8% % 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
20 12 7 6 10 11 18 7 15 111 16 - 127 43 84

6% 3% 3% 3% 4% 4% 8% 6% 5% 5% 4% -% 1% 3% 6%
bed a a

16% 10% 6% 5% 8% 8% 14% 5% 12% 88% 12% -% 100% 34% 66%
21 16 26 16 34 33 32 15 27 227 35 - 262 100 162

6% 4% 12% 9% 15% 13% 14% 13% 9% 10% 10% -% 23% 8% 12%
ab abd ab ab ab a a

8% 6% 10% 6% 13% 13% 12% 6% 10% 87% 13% -% 100% 38% 62%
- 2 - * 2 1 - 1 1 6 * - - 1 5

-% 1% -% *% 1% *% -% 1% *% *% *% -% % *% *%

-% 29% -% % 25% 1% -% 1% 15% 98% 2% -% % 12% 88%
247 224 117 103 131 137 125 65 156 1355 197 1552 - 758 794

73% 62% 52% 54% 56% 56% 55% 57% 52% 58% 55% 100% % 59% 57%

bcdefghi ci b

16% 14% 8% % 8% 9% 8% 4% 10% 87% 13% 100% % 49% 51%
93 134 107 88 103 108 102 49 141 958 159 - 117 528 589

27% 37% 48% 46% 44% 44% 45% 42% 47% 41% 45% -% 100% 41% 42%

a ab a a a a a ab a
8% 12% 10% 8% 9% 10% 9% 4% 13% 86% 14% -% 100% 47% 53%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Being bought on mortgage

Owned outright by household

Rented from Local Authority/

Housing Association/ Trust

Rented from private landlord

Other

Don't know

Total

3730
2581
2675

77
29%

693
26%

615
23%

525
20%

51
2%

OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 11

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QZ12 (SH). HOUSEHOLD STATUS (SINGLE CODE)

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB (o C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
351 420 89 151 427 104 7 15 38 353 N 232 173 53 657 52 36 26
2% 31% 25% 32% 47% 1% 3% 8% 16% 47% 44% 33% 30% 8% 29% 22% 27% 35%
a d ad abd ab abc bed d d b abc
46% 54% 12% 20% 55% 14% 1% 2% 5% 46% 40% 30% 22% % 85% % 5% 3%
376 317 29 25 84 555 33 63 82 153 237 199 130 125 576 57 42 18
29% 23% 8% 5% 9% 60% 17% 32% 33% 21% 33% 28% 22% 19% 26% 24% 32% 25%
b b abc ad ad bed cd abd
54% 46% 4% 4% 12% 80% 5% 9% 12% 22% 34% 29% 19% 18% 83% 8% 6% 3%
248 367 83 124 219 189 104 74 65 87 46 108 136 325 484 85 31 15
19% 27% 23% 26% 24% 20% 54% 38% 26% 12% 6% 15% 23% 49% 22% 36% 24% 20%
a d bed cd d a ab abc acd
40% 60% 14% 20% 36% 31% 17% 12% 1% 14% 7% 18% 22% 53% 79% 14% 5% 2%
287 238 121 164 178 62 46 45 60 150 99 158 130 137 455 36 21 13
22% 17% 34% 35% 19% 7% 24% 23% 24% 20% 14% 22% 22% 21% 20% 16% 16% 18%
b cd cd d a a a b
55% 45% 23% 31% 34% 12% 9% 9% 1% 29% 19% 30% 25% 26% 87% 7% 4% 3%
7 13 4 5 4 7 3 * 1 2 3 4 2 10 19 1 * *
1% 1% 1% 1% *% 1% 1% *% *% *% *% 1% *% 2% 1% *% *% *%
c
35% 65% 19% 24% 20% 37% 14% 1% 6% 1% 15% 21% 10% 50% 93% 5% 1% 1%
31 20 33 6 4 9 - - - - 15 13 10 11 46 3 2 1
2% 1% 9% 1% *% 1% -% % -% % 2% 2% 2% 2% 2% 1% 2% 1%
bed
60% 40% 64% 12% 8% 17% -% % -% % 30% 24% 20% 22% 89% 5% 4% 2%

Columns Tested: a,b-a,b,c,d-ab,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 11

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

QZ12 (SH). HOUSEHOLD STATUS (SINGLE CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Being bought on mortgage

Owned outright by household

Rented from Local Authority/ Housing

Association/ Trust

Rented from private landlord

Other

Total

3730
2581
2675

7
29%

693
26%

615
23%

525
20%

Columns Tested: a,b,c,defghi-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
95 1M 75 37 7 72 54 36 100 663 108 635 136 460 31
28% 31% 34% 19% 33% 29% 24% 32% 34% 29% 30% 41% 12% 36% 22%
d d dg dg d d dg b b
12% 14% 10% 5% 10% 9% 7% 5% 13% 86% 14% 82% 18% 60% 40%
40 107 83 53 59 72 50 30 80 576 117 240 453 452 241
12% 30% 37% 28% 25% 29% 22% 26% 21% 25% 33% 15% 41% 35% 17%
a adeghi a a a a a a a a b
6% 15% 12% 8% 9% 10% 7% 4% 12% 83% 17% 35% 65% 65% 35%
80 62 28 67 58 44 67 26 53 552 63 272 341 181 433
23% 17% 13% 35% 25% 18% 29% 22% 18% 24% 18% 18% 31% 14% 31%
c abcefhi bc bcfi c b a a
13% 10% 5% 11% 9% 7% 11% 4% 9% 90% 10% 44% 55% 29% 71%
117 72 33 32 32 44 49 16 58 469 56 370 155 160 365
34% 20% 15% 17% 13% 18% 22% 14% 20% 20% 16% 24% 14% 12% 26%
bcdefghi ceh b b a
22% 14% 6% 6% 6% 8% 9% 3% 1% 89% 1% 70% 30% 30% 70%
1 - - 1 4 1 6 4 3 18 2 12 8 7 13
*% % % *% 2% *% 3% 3% 1% 1% *% 1% 1% 1% 1%
bc abedf abedf
4% % % 3% 22% 4% 29% 18% 14% 91% 9% 59% 41% 35% 65%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 11

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

QZ12 (SH). HOUSEHOLD STATUS (SINGLE CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Don't know

Total

3730
2581
2675

51
2%

Columns Tested: a,b,c.de,fghji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389

13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
7 9 4 2 4 12 2 3 3 41 10 24 24 26 25

2% 2% 2% 1% 2% 5% 1% 2% 1% 2% 3% 2% 2% 2% 2%

dgi
14% 17% 9% 4% 8% 23% 3% 5% 6% 80% 20% 47% 47% 51% 49%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

5+

Mean number of people

Standard deviation
Standard error

Total

3730
2581
2675

472
18%

947
35%

480
18%

509
19%

267
10%

2.7

1.38
.02

OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 12

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
SH (8SI). Total number in household (including respondent and any children)

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB (o C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
230 242 23 37 105 306 104 66 52 60 84 119 79 188 363 66 31 12
18% 18% 7% 8% 1% 33% 54% 33% 21% 8% 12% 17% 14% 28% 16% 28% 23% 16%
a abc bed cd d a abc ad ad
49% 51% 5% 8% 22% 65% 22% 14% 11% 13% 18% 25% 17% 40% 7% 14% 7% 3%
506 441 76 136 228 507 43 68 115 251 289 255 206 195 802 80 38 27
39% 32% 21% 29% 25% 55% 22% 34% 47% 34% 41% 36% 35% 30% 36% 34% 29% 36%
b a abc a abd a d d d c c
53% 47% 8% 14% 24% 54% 5% % 12% 26% 31% 27% 22% 21% 85% 8% 4% 3%
225 255 103 105 214 59 20 31 31 164 116 135 118 109 400 40 26 14
17% 19% 29% 22% 23% 6% 10% 16% 13% 22% 16% 19% 20% 17% 18% 17% 20% 18%
bd d d ac
47% 53% 21% 22% 44% 12% 4% 6% 7% 34% 24% 28% 25% 23% 83% 8% 6% 3%
229 280 90 128 248 43 13 20 27 200 164 131 121 93 440 30 26 14
18% 20% 25% 27% 27% 5% 7% 10% 11% 27% 23% 18% 21% 14% 20% 13% 20% 19%
d d d abc bd d d b b b
45% 55% 18% 25% 49% 9% 3% 4% 5% 39% 32% 26% 24% 18% 86% 6% 5% 3%
110 157 66 68 120 12 12 12 20 70 60 74 57 76 231 17 1 8
8% 1% 19% 14% 13% 1% 6% 6% 8% 9% 8% 10% 10% 1% 10% 7% 8% 10%
a cd d d
41% 59% 25% 25% 45% 5% 4% 5% 8% 26% 22% 28% 21% 28% 87% 6% 4% 3%
2.6 2.8 34 3.2 3.1 1.9 1.9 2.2 24 3.0 2.8 2.8 2.8 2.6 2.8 24 2.6 2.7
a bed d d a a abc d d d bc b b
1.31 144 1.50 1.33 1.36 .85 1.36 1.26 1.31 1.24 1.27 1.39 1.30 1.54 1.39 1.30 1.30 1.33
.03 .03 07 .06 .04 .02 .08 .07 07 .04 .04 .04 .05 .05 .03 .06 .06 .06

Columns Tested: a,b-a,b,c,d-ab,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 12

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
SH (8SI). Total number in household (including respondent and any children)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

5+

Mean number of people

Standard deviation
Standard error

Total

3730
2581
2675

472
18%

947
35%

480
18%

509
19%

267
10%

27

1.38
.02

Columns Tested: a,b,c,d,e,f,ghji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389

13% 13% 8% % 9% 9% 9% 4% 11% 87% 13% 58% 42% 48% 52%
36 56 38 22 35 38 53 22 63 409 62 172 299 221 251

11% 16% 17% 12% 15% 16% 23% 19% 21% 18% 18% 11% 27% 17% 18%

abdef ad ad a

8% 12% 8% 5% 7% 8% 11% 5% 13% 87% 13% 36% 63% 47% 53%
120 141 87 80 71 94 65 42 101 812 135 515 432 500 447

35% 39% 39% 42% 30% 38% 29% 36% 34% 35% 38% 33% 39% 39% 32%

€g €g €9 g a b

13% 15% 9% 8% 8% 10% 7% 4% 11% 86% 14% 54% 46% 53% 47%
51 64 38 36 50 43 43 19 56 418 62 326 152 226 254

15% 18% 17% 19% 21% 17% 19% 16% 19% 18% 17% 21% 14% 18% 18%

b

11% 13% 8% 8% 10% 9% 9% 4% 12% 87% 13% 68% 32% 47% 53%
83 66 41 38 53 45 39 20 55 446 63 371 136 240 269

25% 18% 18% 20% 23% 18% 17% 17% 18% 19% 18% 24% 12% 19% 19%

g b

16% 13% 8% 8% 10% 9% 8% 4% 11% 88% 12% 73% 27% 47% 53%
49 33 21 15 25 25 27 13 23 234 33 167 98 98 169

15% 9% 9% 8% 11% 10% 12% 11% 8% 10% 9% 11% 9% 8% 12%
di a

18% 12% 8% 6% 9% 9% 10% 5% 9% 88% 12% 63% 37% 37% 63%
31 2.7 2.7 2.7 29 2.8 2.8 2.7 2.6 2.7 2.7 3.0 24 2.6 2.8
bedfhi Ci b a
143 1.28 1.29 1.24 1.41 1.38 1.70 1.42 1.30 1.38 1.36 1.33 1.39 1.27 147
.09 .08 .08 .08 .09 .09 10 .09 .08 .03 .04 .03 .03 .03 .03

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




Sl (SK). Household size

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Small (1-2 people)

Medium (3-4 people)

Large (5+ people)

Total

3730
2581
2675

1419
53%

989
37%

267
10%

OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 13

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB (o C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
736 682 100 173 333 813 148 134 167 3N 373 373 285 383 1165 146 69 39
57% 50% 28% 37% 36% 88% 7% 68% 68% 42% 52% 52% 49% 58% 52% 63% 52% 53%
b a a abc bed d d abc acd
52% 48% 7% 12% 23% 57% 10% 9% 12% 22% 26% 26% 20% 27% 82% 10% 5% 3%
454 535 193 233 462 102 33 52 59 364 279 266 239 202 840 70 52 27
35% 39% 54% 49% 50% 1% 17% 26% 24% 49% 39% 37% 41% 31% 38% 30% 40% 37%
a d d d a abc d d d b b b
46% 54% 19% 24% 47% 10% 3% 5% 6% 37% 28% 27% 24% 20% 85% % 5% 3%
110 157 66 68 120 12 12 12 20 70 60 74 57 76 231 17 1 8
8% 1% 19% 14% 13% 1% 6% 6% 8% 9% 8% 10% 10% 1% 10% 7% 8% 10%
a cd d d
41% 59% 25% 25% 45% 5% 4% 5% 8% 26% 22% 28% 21% 28% 87% 6% 4% 3%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 13

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

Sl (SK). Household size

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Small (1-2 people)

Medium (3-4 people)

Large (5+ people)

Total

3730
2581
2675

1419
53%

989
37%

267
10%

Columns Tested: a,b,c.defghi-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389

13% 13% 8% % 9% 9% 9% 4% 11% 87% 13% 58% 42% 48% 52%
156 197 125 102 106 133 119 64 164 1221 198 688 730 721 697

46% 55% 56% 53% 45% 54% 52% 56% 55% 53% 56% 44% 65% 56% 50%

e ae ae ae a b

11% 14% 9% % 7% 9% 8% 4% 12% 86% 14% 48% 51% 51% 49%
134 130 79 74 104 88 82 38 111 864 125 697 288 467 523

40% 36% 35% 39% 44% 36% 36% 33% 37% 37% 35% 45% 26% 36% 38%

ch b

14% 13% 8% 8% 10% 9% 8% 4% 11% 87% 13% 70% 29% 47% 53%
49 33 21 15 25 25 27 13 23 234 33 167 98 98 169

15% 9% 9% 8% 11% 10% 12% 11% 8% 10% 9% 1% 9% 8% 12%
di a

18% 12% 8% 6% 9% 9% 10% 5% 9% 88% 12% 63% 37% 37% 63%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




SJ. Total number of children in household (under 18), including respondent (if respondent is under 18)

Base : All respondents

OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 14

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
Total MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB (o C2 DE LAND LAND WALES NI
Significance Level: 95% a b a b o d a b o d a b o d a b o d
Unweighted total 3730 1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
Effective Weighted Sample 2581 1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
Total 2675 1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
None 1727 945 782 210 228 399 891 145 137 173 404 461 471 360 430 1430 170 80 48
65% 73% 57% 58% 48% 44% 96% 76% 69% 70% 54% 65% 66% 62% 65% 64% 73% 61% 65%
b bc abc d d d acd
55% 45% 12% 13% 23% 52% 8% 8% 10% 23% 27% 27% 21% 25% 83% 10% 5% 3%
1 400 156 244 92 92 192 24 27 31 30 126 98 114 85 100 339 27 23 12
15% 12% 18% 26% 19% 21% 3% 14% 16% 12% 17% 14% 16% 15% 15% 15% 1% 17% 17%
a bd d d b b
39% 61% 23% 23% 48% 6% 7% 8% 7% 32% 25% 29% 21% 25% 85% % 6% 3%
2 385 146 239 36 107 234 8 13 12 28 169 126 90 101 68 330 25 21 9
14% 1% 17% 10% 23% 26% 1% 7% 6% 1% 23% 18% 13% 17% 10% 15% 1% 16% 12%
a d ad ad abc bd bd b b
38% 62% 9% 28% 61% 2% 3% 3% 7% 44% 33% 23% 26% 18% 86% 6% 6% 2%
3 110 37 73 10 32 64 3 1 14 1 32 18 27 29 35 91 9 6 4
4% 3% 5% 3% 7% 7% *% 1% 7% 4% 4% 3% 4% 5% 5% 4% 4% 5% 5%
a d ad ad a a a a a
34% 66% 10% 30% 58% 3% 1% 13% 10% 29% 17% 25% 26% 32% 83% 8% 6% 3%
4 36 13 23 8 11 17 * 4 3 3 8 6 8 4 18 32 2 2 1
1% 1% 2% 2% 2% 2% *% 2% 1% 1% 1% 1% 1% 1% 3% 1% 1% 1% 2%
d d d abc
36% 64% 22% 31% 46% 1% 10% 7% 9% 22% 17% 23% 11% 50% 87% 6% 4% 3%
5+ 16 3 13 2 5 9 1 2 2 1 6 2 2 2 9 15 1 - *
1% *% 1% 1% 1% 1% *% 1% 1% *% 1% *% *% *% 1% 1% *% -% *%
a d d d ab
20% 80% 14% 29% 53% 4% 1% 9% 7% 34% 15% 14% 14% 58% 93% % -% 1%
Mean number of children .6 5 8 7 1.0 1.1 A 4 6 .6 8 .6 6 7 7 7 5 7 .6
a d ad ad a abc b b b b b
Standard deviation 1.03 91 1.1 1.03 1.16 1.14 .34 91 1.05 1.00 1.07 97 .97 1.01 1.18 1.04 .95 .99 1.00
Standard error .02 .02 .03 .05 .05 .03 .01 .05 .06 .05 .04 .03 .03 .04 .04 .02 .04 .04 .04

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 14

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
SJ. Total number of children in household (under 18), including respondent (if respondent is under 18)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

None

5+

Mean number of children

Standard deviation
Standard error

Total

3730
2581
2675

1727
65%

400
15%

385
14%

110
4%

16
1%

6

1.03
.02

Columns Tested: a,b,c,defghji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 2717 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
222 229 147 115 140 161 147 72 197 1493 235 883 843 849 878
65% 64% 65% 60% 60% 66% 64% 63% 66% 64% 66% 57% 75% 66% 63%
a
13% 13% 8% % 8% 9% 8% 4% 11% 86% 14% 51% 49% 49% 51%
53 47 29 38 41 30 36 14 50 345 56 287 112 186 214
16% 13% 13% 20% 18% 12% 16% 12% 17% 15% 16% 18% 10% 14% 15%
cth b
13% 12% 7% 9% 10% 8% 9% 3% 13% 86% 14% 72% 28% 46% 54%
48 61 33 28 37 36 28 19 41 343 43 290 92 191 194
14% 17% 15% 14% 16% 15% 12% 16% 14% 15% 12% 19% 8% 15% 14%
b
12% 16% 9% % 9% 9% % 5% 11% 89% 11% 75% 24% 50% 50%
13 17 13 7 8 12 10 6 4 94 16 68 42 45 65
4% 5% 6% 4% 4% 5% 4% 5% 1% 4% 4% 4% 4% 3% 5%
i i i i
1% 15% 12% 7% 8% 1% 9% 5% 4% 86% 14% 62% 38% 41% 59%
2 7 2 4 6 2 1 3 5 32 4 18 17 12 25
1% 2% 1% 2% 2% 1% *% 2% 2% 1% 1% 1% 2% 1% 2%
6% 18% 7% 11% 16% 7% 3% 7% 13% 89% 11% 50% 47% 32% 68%
2 - - - 3 4 6 1 1 13 4 6 10 4 13
*% -% % -% 1% 1% 2% 1% *% 1% 1% *% 1% *% 1%
bedi a
10% -% % % 16% 22% 35% % 4% 78% 22% 36% 64% 22% 78%
6 7 6 7 7 7 7 g .6 7 6 8 5 .6 7
i b a
.96 1.03 1.01 .99 1.1 113 117 1.15 93 1.03 1.05 1.02 1.01 .96 1.09
.06 .07 .06 .06 .07 .07 07 .08 .06 .02 .03 .02 .02 .02 .02

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
SK (SM). Can you speak or write in Welsh at all? (SINGLE CODE)

Base : All respondents in Wales

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCOT

Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  1559K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
Significance Level: 95% a b ~a ~b c d ~a ~b ~C ~d a b ~C d ~a ~b o ~d

Unweighted total 487 247 240 59 61 147 220 39 37 55 80 135 136 97 119 - - 487

Effective Weighted Sample 339 170 169 43 45 104 155 30 27 38 51 90 97 70 88 - - 339
Total 132 64 68 19 21 44 49 13 11 15 18 30 34 31 38 - - 132 -
49% 51% * * 33% 37% * * * * 22% 25% * 28% * * 100% *
Yes, and fluent 9 5 4 ** b 3 2 ** b b b 3 1 b 2 b b 9 *
7% 8% 5% * * 6% 5% * * * * 9% 4% * 6% * * 7% *
59% 41% * * 31% 27% * * * * 31% 16% * 24% * * 100% *
Yes, but not fluent 17 8 9 * * 5 7 * * * * 5 4 * 5 * * 17 *
13% 12% 13% * * 12% 14% * * * * 17% 12% * 13% * * 13% *
47% 53% * b 30% 39% * b * b 30% 24% * 29% ** b 100% b
No 106 51 55 * * 36 40 * * * * 22 28 * 30 * * 106 **
80% 79% 81% ** b 82% 81% ** b * b 74% 83% * 81% ** b 80% **
48% 52% * * 34% 38% * * * * 20% 26% * 29% * * 100% *

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 15

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
SK (SM). Can you speak or write in Welsh at all? (SINGLE CODE)

Base : All respondents in Wales

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Yes, and fluent

Yes, but not fluent

No

Total

487
339
132

%

17
13%

106
80%

Columns Tested: a,b,c.defghi-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN RURAL YES NO Low HIGH
~a ~b ~C ~d ~e ~f ~g ~h ~i a b a b a b
- - - - 242 245 247 240 277 210
- - - - 230 236 176 164 17 169
- - - - - - - - - 106 26 74 58 63 69
" " " - - ” ” - " 80% 20% 56% 44% 48% 52%
*k *k *k *k *k ** *k *k *k 6 3 6 2 6 3
*% % *% % *% *k % *% % 50/0 12% 9% 4% 1 0% 4%
a b
*k wk *% *k *% Hk *k *% wk 64% 36% 72% 28% 72% 28%
*k *k *k *k *% *k *k *% *k 1 1 6 9 8 1 1 6
*k *k *% *k *% *k *k *% *k 1 0% 22% 1 2% 14% 1 8% 8%
a b
- ” " - - ” ” - " 65% 35% 51% 49% 68% 32%
*k *k *k *k *k ** *k *k *k 89 17 59 48 45 61
hid ** hid ** ** * * * * 84% 66% 80% 81% 72% 88%
b a
o ” o " - " - N ” 84% 16% 55% 45% 42% 58%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 16

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
SL (SN). What is your preferred language? (SINGLE CODE)

Base : All respondents in Wales

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG scoT
Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  1559K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
Significance Level: 95% a b ~a ~b c d ~a ~b ~C ~d a b ~C d ~a ~b o ~d
Unweighted total 487 247 240 59 61 147 220 39 37 55 80 135 136 97 119 - - 487
Effective Weighted Sample 339 170 169 43 45 104 155 30 27 38 51 90 97 70 88 - - 339
Total 132 64 68 19 21 44 49 13 11 15 18 30 34 31 38 - - 132 -
49% 51% * * 33% 37% * * * * 22% 25% * 28% * * 100% *
PREFERRED LANGUAGE FOR THOSE WHO CAN SPEAK OR WRITE IN WELSH
EnglISh 24 12 12 Kk *% 7 9 Kk *% Kk *% 7 5 Kk 7 Kk *% 24 *k
18% 19% 18% * * 17% 18% * * * * 24% 15% * 19% * * 18% *
49% 51% ** b 31% 36% ** b ** b 29% 21% ** 29% ** b 100% **
Welsh 2 1 * - . * « - . - . 1 « - ) - . 2 -
1 % 2% 1 % *k k% 1 % 1% *k k% *k *% 2% 1% *k _% Kk k% 1 % *%
78% 22% * b 26% 19% * b b b 45% 23% b % b b 100% b
Donlt knOW * * - *k *% - - *k *% *k *% - * *k - *k *% * *%
*% *% _% Kk *% _% _% Kk *% Kk *% _% *% Kk _% Kk *% *% Kk
1 00% _% Kk *% _0/0 _% Kk *% Kk *% _0/0 1 00% Kk _% Kk *% 1 000/o *k
CANNOT SPEAK OR WRITE IN 106 51 55 * * 36 40 b b b b 22 28 b 30 b b 106 **
WELSH 80% 79% 81% * * 82% 81% * * * * 74% 83% * 81% * * 80% **
48% 52% * * 34% 38% * * * * 20% 26% * 29% * * 100% *

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 16

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with

a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
SL (SN). What is your preferred language? (SINGLE CODE)

Base : All respondents in Wales

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
Total  LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
Significance Level: 95% ~a ~b ~C ~d ~e ~f ~g ~h ~i a b a b a b
Unweighted total 487 - - - - - - - - - 242 245 247 240 277 210
Effective Weighted Sample 339 - - - - - - - - - 230 236 176 164 171 169
Total 132 - - - - - - - - - 106 26 74 58 63 69
* * * * * * * * * 80% 20% 56% 44% 48% 52%
PREFERRED LANGUAGE FOR THOSE WHO CAN SPEAK OR WRITE IN WELSH
EnglISh 24 *% *k *% Kk *% *%k *k *% Kk 16 8 14 10 16 8
18% * * * * * * * * * 15% 30% 19% 18% 26% 1%
a b
* * * * * > * * * 67% 33% 57% 43% 67% 33%
Welsh 2 *% *k *% *k *% *k *% k% *k * 1 1 * 2 -
1 % K% *k *% Kk *% Kk Kk *% *k *% 4% 2% *% 2% _%
a
* * * * * * * * * 32% 68% 81% 19% 100% %
Donlt knOW * *% Kk *% Kk *% *% Kk *% Kk - * - * - *
*, w - wx - o - - wx - 9% 0 9% *, % 0,
*% Kk *% Kk *% *k *k *% *k _% 1 00% _% 1 00% _% 1 00%
CANNOT SPEAK OR WRITE IN 106 * * * * * * * * * 89 17 59 48 45 61
WELSH 80% * ** b ** b ** ** b ** 84% 66% 80% 81% 72% 88%
b a
* * * * * * * * * 84% 16% 55% 45% 42% 58%

Columns Tested: a,b,c,d,e,f,g,hji-ab-ab-ab

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB1. SHOWCARD Which of the following do you, or does anyone in your household, have in your home at the moment? (MULTI CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

A standard DVD player

Video games console connected
toa TV (e.g. Sony PlayStation,
Nintendo Wii or Microsoft Xbox)

An MP3 player/iPod

E-reader - digital book reader

(e.g. Kindle, Sony Reader, Kobo
eReader, Nook eReader)

A Blu Ray DVD player

Total

3730
2581
2675

1382
52%

1138
43%

"
27%

703
26%

625
23%

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
674 707 168 191 482 541 91 110 134 386 390 383 305 300 1146 126 79 30
52% 51% 47% 40% 53% 58% 47% 55% 54% 52% 55% 54% 53% 45% 51% 54% 60% 41%
b abc d d d d d ad
49% 51% 12% 14% 35% 39% 7% 8% 10% 28% 28% 28% 22% 22% 83% 9% 6% 2%
566 571 238 273 490 136 44 61 91 391 303 323 267 243 956 96 56 30
44% 42% 66% 58% 54% 15% 23% 31% 37% 52% 43% 45% 46% 37% 43% 41% 43% 41%
bed d d a abc d d d
50% 50% 21% 24% 43% 12% 4% 5% 8% 34% 27% 28% 23% 21% 84% 8% 5% 3%
366 352 127 135 290 166 24 34 56 284 247 226 141 103 607 57 39 14
28% 26% 35% 29% 32% 18% 12% 17% 23% 38% 35% 32% 24% 16% 27% 25% 30% 18%
bd d d a abc cd cd d d d d
51% 49% 18% 19% 40% 23% 3% 5% 8% 40% 34% 31% 20% 14% 85% 8% 5% 2%
339 364 100 119 239 244 14 33 60 245 262 221 130 90 593 59 39 12
26% 26% 28% 25% 26% 26% 7% 17% 24% 33% 37% 31% 22% 14% 27% 25% 29% 16%
a a abc bed cd d d d d
48% 52% 14% 17% 34% 35% 2% 5% 8% 35% 37% 31% 18% 13% 84% 8% 5% 2%
346 279 94 109 255 168 18 27 45 242 219 176 133 96 528 47 34 17
27% 20% 26% 23% 28% 18% 10% 14% 18% 32% 31% 25% 23% 14% 24% 20% 26% 23%
b d d d a abc bed d d
55% 45% 15% 17% 41% 27% 3% 4% 7% 39% 35% 28% 21% 15% 84% 7% 5% 3%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




QB1. SHOWCARD Which of the following do you, or does anyone in your household, have in your home at the moment? (MULTI CODE)

Base : All respondents

Total
Significance Level: 95%
Unweighted total 3730
Effective Weighted Sample 2581
Total 2675
A smart watch or wearable tech 544
such as fitness trackers - a 20%

wearable computer that may be
compatible with a smartphone.
Brands include Apple Watch,
Pebble, Fitbit and Garmin

Handheld/ portable games player 462

(e.g. Nintendo 3DS, Sony 17%
PlayStation Vita)

Smart speakers which can 346
respond to voice commands (e.g. 13%
Amazon Echo, Google Home,

Apple HomePod)

OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 17

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
271 272 94 115 227 108 13 16 35 234 210 172 95 66 450 55 28 1
21% 20% 26% 24% 25% 12% 7% 8% 14% 31% 29% 24% 16% 10% 20% 24% 21% 15%
d d d ab abc bed cd d d d d
50% 50% 17% 21% 42% 20% 2% 3% 6% 43% 39% 32% 17% 12% 83% 10% 5% 2%
224 238 95 114 197 56 13 23 47 152 127 139 100 96 385 37 28 1
17% 17% 26% 24% 22% 6% 7% 12% 19% 20% 18% 19% 17% 15% 17% 16% 22% 15%
d d d ab ab d d
49% 51% 21% 25% 43% 12% 3% 5% 10% 33% 28% 30% 22% 21% 83% 8% 6% 2%
179 166 59 75 150 62 7 12 29 135 137 92 67 49 294 28 15 10
14% 12% 16% 16% 16% 7% 3% 6% 12% 18% 19% 13% 12% 7% 13% 12% 1% 13%
d d d ab abc bed d d
52% 48% 17% 22% 43% 18% 2% 3% 8% 39% 40% 26% 19% 14% 85% 8% 4% 3%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

VR or virtual reality headsets (e.g.

Oculus Rift, PS VR, Samsung
gear VR)

ANY DVD PLAYER

ANY GAMES CONSOLE

None of these

Don't know

Total

3730
2581
2675

147
5%

1701
64%

1183
44%

515
19%

2
*%

OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 17

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB1. SHOWCARD Which of the following do you, or does anyone in your household, have in your home at the moment? (MULTI CODE)

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
65 82 26 32 71 17 6 6 1 65 36 52 24 33 129 8 4 6
5% 6% % 7% 8% 2% 3% 3% 4% 9% 5% 7% 4% 5% 6% 3% 3% 8%
d d d abc c o bc
44% 56% 18% 22% 49% 12% 4% 4% 7% 44% 24% 36% 17% 23% 88% 5% 3% 4%
854 847 207 250 615 630 103 124 153 515 510 474 365 349 1415 151 95 41
66% 62% 58% 53% 67% 68% 54% 63% 62% 69% 72% 66% 63% 53% 63% 65% 72% 55%
b ab ab a bed d d d d abd
50% 50% 12% 15% 36% 37% 6% % 9% 30% 30% 28% 21% 21% 83% 9% 6% 2%
591 592 247 279 510 147 47 64 96 404 312 336 278 255 994 99 58 32
45% 43% 69% 59% 56% 16% 24% 32% 39% 54% 44% 47% 48% 39% 44% 43% 44% 43%
bed d d a abc d d
50% 50% 21% 24% 43% 12% 4% 5% 8% 34% 26% 28% 23% 22% 84% 8% 5% 3%
226 290 44 88 141 243 72 44 49 91 98 105 108 200 436 42 20 18
17% 21% 12% 18% 15% 26% 37% 22% 20% 12% 14% 15% 19% 30% 19% 18% 15% 24%
a a abc bed d d a abc abc
44% 56% 9% 17% 27% 47% 14% 9% 10% 18% 19% 20% 21% 39% 85% 8% 4% 3%
1 1 - - - 2 - - - - - * 1 1 2 - * -
*% *% -% % -% *% -% % -% % -% *% *% *% *% -% *% -%
41% 59% -% -% -% 100% -% % -% % -% 5% 41% 54% 95% % 5% -%

Columns Tested: a,b-ab,c,d-ab,cd-ab,cd-ab,.cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 17

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB1. SHOWCARD Which of the following do you, or does anyone in your household, have in your home at the moment? (MULTI CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

A standard DVD player

Video games console connected to a
TV (e.g. Sony PlayStation, Nintendo
Wii or Microsoft Xbox)

An MP3 player/iPod

E-reader - digital book reader (e.g.

Kindle, Sony Reader, Kobo eReader,
Nook eReader)

A Blu Ray DVD player

Total

3730
2581
2675

1382
52%

1138
43%

7
27%

703
26%

625
23%

Columns Tested: a,b,c,defghi-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% % 9% 9% 9% 4% 11% 87% 13% 58% 42% 48% 52%
80 242 125 88 127 135 140 63 147 1170 212 791 587 748 634
24% 67% 56% 46% 54% 55% 62% 55% 49% 50% 60% 51% 53% 58% 46%
acdefhi ad a a a adi ad a a b
6% 17% 9% 6% 9% 10% 10% 5% 11% 85% 15% 57% 42% 54% 46%
99 152 108 89 106 106 98 54 144 977 160 796 336 551 587
29% 42% 48% 46% 45% 43% 43% 47% 48% 42% 45% 51% 30% 43% 42%
a a a a a a a a b
9% 13% 9% 8% 9% 9% 9% 5% 13% 86% 14% 70% 30% 48% 52%
49 103 74 37 76 94 68 38 67 603 114 498 219 390 327
15% 29% 33% 20% 32% 38% 30% 33% 22% 26% 32% 32% 20% 30% 24%
ad adi adi abdi ad adi a a b b
7% 14% 10% 5% 1% 13% 10% 5% 9% 84% 16% 69% 31% 54% 46%
60 122 73 37 50 80 42 40 89 569 134 450 252 433 269
18% 34% 32% 20% 21% 32% 19% 35% 30% 25% 38% 29% 23% 34% 19%
adeg adeg adeg adeg adeg a b b
9% 17% 10% 5% 7% 11% 6% 6% 13% 81% 19% 64% 36% 62% 38%
51 96 60 35 62 78 46 30 68 528 97 428 196 355 270
15% 27% 27% 18% 27% 32% 20% 26% 23% 23% 27% 28% 18% 28% 19%
ad ad ad adgi a a a b b
8% 15% 10% 6% 10% 13% 7% 5% 1% 84% 16% 68% 31% 57% 43%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 17

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB1. SHOWCARD Which of the following do you, or does anyone in your household, have in your home at the moment? (MULTI CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

A smart watch or wearable tech such
as fitness trackers - a wearable
computer that may be compatible with
a smartphone. Brands include Apple
Watch, Pebble, Fitbit and Garmin

Handheld/ portable games player (e.g.

Nintendo 3DS, Sony PlayStation Vita)

Smart speakers which can respond to
voice commands (e.g. Amazon Echo,
Google Home, Apple HomePod)

Total

3730
2581
2675

544
20%

462
17%

346
13%

Columns Tested: a,b,c,defghji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN  RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 1117 1286 1389

13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
43 79 53 32 55 55 34 34 64 457 87 396 146 323 220

13% 22% 24% 17% 23% 23% 15% 30% 22% 20% 24% 26% 13% 25% 16%

ag ag ag ag adgi a a b b

8% 15% 10% 6% 10% 10% 6% 6% 12% 84% 16% 73% 27% 59% 41%
28 66 48 29 50 57 37 25 45 376 86 331 129 233 229

8% 18% 21% 15% 21% 23% 16% 22% 15% 16% 24% 21% 12% 18% 16%

a a a a adgi a a a a b

6% 14% 10% 6% 11% 12% 8% 5% 10% 81% 19% 72% 28% 50% 50%
36 46 3 19 34 52 28 16 32 297 49 248 96 195 151

1% 13% 14% 10% 15% 21% 12% 14% 1% 13% 14% 16% 9% 15% 1%

abcdghi b b
1% 13% 9% 5% 10% 15% 8% 5% 9% 86% 14% 72% 28% 56% 44%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 17

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB1. SHOWCARD Which of the following do you, or does anyone in your household, have in your home at the moment? (MULTI CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

VR or virtual reality headsets (e.g.

Oculus Rift, PS VR, Samsung gear VR)

ANY DVD PLAYER

ANY GAMES CONSOLE

None of these

Don't know

Total

3730
2581
2675

147
5%

1701
64%

1183
44%

515
19%

*%

Columns Tested: a,b,c,defghji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 1117 1286 1389

13% 13% 8% % 9% 9% 9% 4% 11% 87% 13% 58% 42% 48% 52%
9 27 15 8 14 15 13 7 21 120 27 102 44 88 58

3% 8% 7% 4% 6% 6% 6% 6% 7% 5% 8% 7% 4% 7% 4%

a a a a a b b

6% 18% 10% 6% 10% 10% 9% 4% 14% 82% 18% 69% 30% 60% 40%
117 278 158 106 159 169 159 78 192 1446 255 1013 685 923 779

34% 7% 70% 55% 68% 69% 70% 68% 64% 62% 2% 65% 61% 72% 56%

adefhi ad a ad ad ad ad ad a b b

7% 16% 9% 6% 9% 10% 9% 5% 11% 85% 15% 60% 40% 54% 46%
101 159 112 93 115 115 98 55 146 1013 169 824 352 571 612

30% 44% 50% 49% 49% 47% 43% 48% 49% 44% 48% 53% 32% 44% 44%

a a a a a a a a b

9% 13% 9% 8% 10% 10% 8% 5% 12% 86% 14% 70% 30% 48% 52%
148 39 24 42 41 39 38 12 53 477 38 234 281 176 340

44% 11% 11% 22% 18% 16% 17% 10% 18% 21% 11% 15% 25% 14% 24%
bcdefghi bch bch h bch b a a

29% 7% 5% 8% 8% 8% 7% 2% 10% 93% 7% 45% 55% 34% 66%
- - - - 1 1 - - - 2 * - 2 1 1

% -% % -% *% “% % % -% *% *% % *% “% *%

% -% % -% 41% 54% % % -% 95% 5% % 100% 54% 46%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB2. SHOWCARD And do you personally use...? (MULTI CODE)

Base : All respondents

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCOT
Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  1559K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
Significance Level: 95% a b a b c d a b c d a b o d a b o d
Unweighted total 3730 1816 1914 516 584 1172 1457 297 286 365 882 847 1111 754 1008 2253 493 487 497
Effective Weighted Sample 2581 1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
Total 2675 1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
A standard DVD player 1063 523 540 112 137 361 453 64 94 110 292 309 291 235 224 889 89 64 21
40% 40% 39% 31% 29% 39% 49% 33% 48% 45% 39% 43% 41% 40% 34% 40% 38% 48% 29%
ab abc ad a d d d d d abd
49% 51% 1% 13% 34% 43% 6% 9% 10% 27% 29% 27% 22% 21% 84% 8% 6% 2%
Video games console connected 582 406 175 193 172 164 52 22 32 39 185 155 170 132 124 486 51 31 14
toa TV (e.g. Sony PlayStation, 22% 31% 13% 54% 36% 18% 6% 1% 16% 16% 25% 22% 24% 23% 19% 22% 22% 24% 19%
Nintendo Wii or Microsoft Xbox) b bed cd d abc d
70% 30% 33% 30% 28% 9% 4% 6% 7% 32% 27% 29% 23% 21% 83% 9% 5% 2%
A Blu Ray DVD player 495 286 209 73 89 194 139 12 23 33 198 179 141 103 7 429 34 24 9
19% 22% 15% 20% 19% 21% 15% 6% 11% 14% 27% 25% 20% 18% 11% 19% 14% 18% 12%
b d d a abc bcd d d bd d
58% 42% 15% 18% 39% 28% 2% 5% 7% 40% 36% 28% 21% 14% 87% 7% 5% 2%
E-reader - digital book reader 468 206 262 49 76 151 192 9 27 47 170 188 149 77 54 392 43 25 8
(e.g. Kindle, Sony Reader, Kobo 17% 16% 19% 14% 16% 17% 21% 5% 14% 19% 23% 26% 21% 13% 8% 18% 19% 19% 1%
eReader, Nook eReader) a abc a a ab bed cd d d d d
44% 56% 1% 16% 32% 41% 2% 6% 10% 36% 40% 32% 16% 11% 84% 9% 5% 2%
An MP3 player/iPod 461 251 211 90 94 168 109 12 21 33 191 164 152 88 59 389 38 26 8
17% 19% 15% 25% 20% 18% 12% 6% 11% 14% 26% 23% 21% 15% 9% 17% 16% 20% 10%
b cd d d a abc cd cd d d d d
54% 46% 19% 20% 37% 24% 3% 5% 7% 41% 35% 33% 19% 13% 84% 8% 6% 2%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
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QB2. SHOWCARD And do you personally use...? (MULTI CODE)

Base : All respondents

Total
Significance Level: 95%
Unweighted total 3730
Effective Weighted Sample 2581
Total 2675
A smart watch or wearable tech 367
such as fitness trackers - a 14%

wearable computer that may be
compatible with a smartphone.
Brands include Apple Watch,
Pebble, Fitbit and Garmin

Handheld/ portable games player 185

(e.g. Nintendo 3DS, Sony %
PlayStation Vita)

Smart speakers which can 266
respond to voice commands (e.g. 10%
Amazon Echo, Google Home,

Apple HomePod)

Table 18

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
183 185 56 86 154 71 9 9 21 172 152 118 61 35 307 32 21 6
14% 13% 16% 18% 17% 8% 4% 5% 8% 23% 21% 16% 1% 5% 14% 14% 16% 9%
d d d abc bed cd d d d d
50% 50% 15% 24% 42% 19% 2% 3% 6% 47% 41% 32% 17% 10% 84% 9% 6% 2%
114 70 62 59 46 17 4 8 16 60 53 60 34 38 156 15 1 3
9% 5% 17% 13% 5% 2% 2% 4% 6% 8% % 8% 6% 6% % 6% 8% 4%
b cd cd d a ab d d
62% 38% 34% 32% 25% 9% 2% 4% 8% 33% 28% 32% 18% 21% 85% 8% 6% 2%
147 118 45 62 110 49 4 1 21 102 113 67 50 35 230 16 12 7
1% 9% 12% 13% 12% 5% 2% 6% 8% 14% 16% 9% 9% 5% 10% 7% 9% 10%
b d d d a a abc bed d d
55% 45% 17% 23% 41% 18% 1% 4% 8% 38% 43% 25% 19% 13% 87% 6% 4% 3%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

VR or virtual reality headsets (e.g.

Oculus Rift, PS VR, Samsung
gear VR)

ANY DVD PLAYER

ANY GAMES CONSOLE

None of these

Don't know

Total

3730
2581
2675

61
2%

1363
51%

611
23%

304
1%

1
*%

OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 18

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB2. SHOWCARD And do you personally use...? (MULTI CODE)

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
34 27 19 17 18 7 1 2 5 27 20 20 9 10 54 2 2 3
3% 2% 5% 4% 2% 1% 1% 1% 2% 4% 3% 3% 2% 2% 2% 1% 1% 4%
cd d d ab bc
56% 44% 31% 28% 29% 12% 2% 3% 9% 45% 33% 33% 15% 17% 89% 4% 3% 5%
697 666 160 193 479 531 75 107 128 419 420 377 292 270 1146 112 78 27
54% 48% 45% 41% 52% 57% 39% 54% 52% 56% 59% 53% 50% 41% 51% 48% 59% 36%
b ab abc a a a bed d d d d abd
51% 49% 12% 14% 35% 39% 6% 8% 9% 31% 31% 28% 21% 20% 84% 8% 6% 2%
419 193 201 176 176 58 22 35 43 192 159 178 138 136 511 53 32 15
32% 14% 56% 37% 19% 6% 12% 18% 17% 26% 22% 25% 24% 21% 23% 23% 25% 21%
b bed cd d abc d
68% 32% 33% 29% 29% 10% 4% 6% 7% 31% 26% 29% 23% 22% 84% 9% 5% 3%
118 186 29 58 131 86 29 18 29 78 67 69 72 96 252 27 12 13
9% 14% 8% 12% 14% 9% 15% 9% 12% 10% 9% 10% 12% 14% 1% 12% 9% 17%
a ad ab abc
39% 61% 9% 19% 43% 28% 9% 6% 9% 26% 22% 23% 24% 31% 83% 9% 4% 4%
1 - - - 1 - - - - - - 1 - - 1 - - -
*% -% -% % *% % -% % -% % -% *% -% % *% -% -% -%
100% -% -% -% 100% % -% % -% % -% 100% -% % 100% % -% -%

Columns Tested: a,b-ab,c,d-ab,cd-ab,cd-ab,.cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 18

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB2. SHOWCARD And do you personally use...? (MULTI CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

A standard DVD player

Video games console connected to a
TV (e.g. Sony PlayStation, Nintendo
Wii or Microsoft Xbox)

A Blu Ray DVD player

E-reader - digital book reader (e.g.

Kindle, Sony Reader, Kobo eReader,
Nook eReader)

Total

3730
2581
2675

1063
40%

582
22%

495
19%

468
17%

Columns Tested: a,b,c,d,e,f,g,hji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 1117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
64 205 102 65 98 95 103 43 112 900 163 593 467 587 476
19% 57% 45% 34% 42% 39% 45% 38% 38% 39% 46% 38% 42% 46% 34%
acdefghi ad a a a ad a a a b
6% 19% 10% 6% 9% 9% 10% 4% 11% 85% 15% 56% 44% 55% 45%
59 86 52 52 37 60 51 28 61 509 73 392 185 272 310
17% 24% 23% 27% 16% 24% 23% 24% 21% 22% 20% 25% 17% 21% 22%
e e ae e e e b
10% 15% 9% 9% 6% 10% 9% 5% 1% 88% 12% 67% 32% 47% 53%
39 85 46 30 52 68 30 23 56 417 78 339 155 288 207
12% 23% 20% 16% 22% 28% 13% 20% 19% 18% 22% 22% 14% 22% 15%
adg ag ag adgi ag a a b b
8% 17% 9% 6% 10% 14% 6% 5% 11% 84% 16% 69% 31% 58% 42%
37 94 52 29 26 50 26 24 54 379 89 283 185 302 166
11% 26% 23% 15% 11% 20% 11% 21% 18% 16% 25% 18% 17% 24% 12%
adegi adeg aeg aeg aeg a b
8% 20% 11% 6% 5% 11% 5% 5% 12% 81% 19% 60% 39% 65% 35%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 18

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB2. SHOWCARD And do you personally use...? (MULTI CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

An MP3 player/iPod

A smart watch or wearable tech such
as fitness trackers - a wearable
computer that may be compatible with
a smartphone. Brands include Apple
Watch, Pebble, Fitbit and Garmin

Handheld/ portable games player (e.g.

Nintendo 3DS, Sony PlayStation Vita)

Total

3730
2581
2675

461
17%

367
14%

185
7%

Columns Tested: a,b,c,defghji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389

13% 13% 8% % 9% 9% 9% 4% 11% 87% 13% 58% 42% 48% 52%
38 59 43 25 48 65 43 25 44 394 68 325 135 247 215

11% 16% 19% 13% 20% 26% 19% 22% 15% 17% 19% 21% 12% 19% 15%

a ad abdi a adi b b

8% 13% 9% 5% 10% 14% 9% 5% 9% 85% 15% 1% 29% 53% 47%
35 53 36 25 33 36 21 21 47 311 56 278 87 225 142

10% 15% 16% 13% 14% 15% 9% 19% 16% 13% 16% 18% 8% 17% 10%

9 ag g b b

10% 14% 10% % 9% 10% 6% 6% 13% 85% 15% 76% 24% 61% 39%
16 34 23 17 16 19 10 9 13 150 35 130 55 89 95

5% 9% 10% 9% 7% 8% 4% 8% 4% 6% 10% 8% 5% 7% 7%

agi agi gi a b
9% 18% 12% 9% 8% 10% 5% 5% % 81% 19% 70% 30% 48% 52%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 18

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB2. SHOWCARD And do you personally use...? (MULTI CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Smart speakers which can respond to
voice commands (e.g. Amazon Echo,
Google Home, Apple HomePod)

VR or virtual reality headsets (e.g.

Oculus Rift, PS VR, Samsung gear VR)

ANY DVD PLAYER

ANY GAMES CONSOLE

None of these

Total

3730
2581
2675

266
10%

61
2%

1363
51%

611
23%

304
1%

Columns Tested: a,b,c,defghi-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 1117 1286 1389

13% 13% 8% % 9% 9% 9% 4% 11% 87% 13% 58% 42% 48% 52%
33 37 23 17 19 42 22 10 29 227 39 195 69 155 110

10% 10% 10% 9% 8% 17% 10% 9% 10% 10% 11% 13% 6% 12% 8%

abcdeghi b b

12% 14% 9% 6% 7% 16% 8% 4% 1% 85% 15% 73% 26% 58% 42%
5 14 5 2 4 6 3 4 11 52 8 46 14 36 25

1% 4% 2% 1% 2% 3% 1% 4% 4% 2% 2% 3% 1% 3% 2%

d d d b

8% 23% 8% 3% 7% 10% 4% 7% 18% 86% 14% 75% 23% 59% 41%
93 243 132 83 133 131 119 58 154 1158 204 803 556 762 601

21% 67% 59% 43% 57% 53% 52% 51% 52% 50% 57% 52% 50% 59% 43%

adefghi ad a ad ad ad a a a b

7% 18% 10% 6% 10% 10% 9% 4% 1% 85% 15% 59% 41% 56% 44%
61 88 53 56 42 65 52 30 64 531 81 406 200 288 323

18% 24% 24% 29% 18% 26% 23% 26% 21% 23% 23% 26% 18% 22% 23%

ae ae ae b

10% 14% 9% 9% 7% 11% 9% 5% 10% 87% 13% 66% 33% 47% 53%
30 31 28 23 25 27 31 18 41 258 47 181 124 125 180

9% 9% 12% 12% 10% 11% 14% 16% 14% 11% 13% 12% 11% 10% 13%
ab a

10% 10% 9% 7% 8% 9% 10% 6% 13% 85% 15% 59% 41% 41% 59%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 18

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB2. SHOWCARD And do you personally use...? (MULTI CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Don't know

Total

3730
2581
2675

*%

Columns Tested: a,b,c,defghji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
- - - - - 1 - - - 1 - - 1 1 -
% % % % % “% % % % “% % % *% “% %
% % % % % 100% % % % 100% % % 100% 100% %

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB3 (QB5). SHOWCARD Which, if any, of these do you use your games console for? (MULTI CODE)

Base : Those who have access to a games console at home

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCOT
Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  1559K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
Significance Level: 95% a b a b c d ~a ~b c d a b o d a b o d
Unweighted total 1581 808 773 371 349 660 201 67 88 139 479 352 511 348 367 966 206 193 216
Effective Weighted Sample 1106 559 548 246 257 450 158 49 66 92 350 253 359 246 260 849 138 137 191
Total 1183 591 592 247 279 510 147 47 64 96 404 312 336 278 255 994 99 58 32
50% 50% 21% 24% 43% 12% * * 8% 34% 26% 28% 23% 22% 84% 8% 5% 3%
Gaming offline/ not on the internet 492 305 186 123 137 184 48 * * 50 180 134 137 108 112 413 48 22 9
42% 52% 31% 50% 49% 36% 32% * * 52% 45% 43% 41% 39% 44% 42% 48% 37% 30%
b cd cd d d
62% 38% 25% 28% 37% 10% * * 10% 3% 27% 28% 22% 23% 84% 10% 4% 2%
Online gaming 442 285 157 140 116 160 26 * * 40 140 103 132 17 89 369 34 24 14
37% 48% 26% 57% 42% 31% 17% * * 41% 35% 33% 39% 42% 35% 37% 34% 42% 45%
b bed cd d a a
65% 35% 32% 26% 36% 6% * * 9% 32% 23% 30% 26% 20% 84% 8% 5% 3%
Watching DVDs/ Blu Ray DVDs 298 180 118 73 95 105 25 * * 23 116 87 82 81 49 255 19 18 5
25% 31% 20% 29% 34% 21% 17% * * 24% 29% 28% 24% 29% 19% 26% 19% 31% 16%
b cd cd d d d bd
61% 39% 24% 32% 35% 8% * * 8% 39% 29% 27% 21% 16% 86% 6% 6% 2%
Browsing the web/ internet 250 156 94 74 61 9 24 * * 14 93 75 69 53 52 217 21 7 5
21% 26% 16% 30% 22% 18% 16% * * 15% 23% 24% 20% 19% 21% 22% 22% 1% 16%
b bed c c
62% 38% 30% 24% 36% 9% * * 6% 37% 30% 28% 21% 21% 87% 9% 3% 2%
Watching TV programmes/ films 249 145 104 77 78 78 17 * * 14 95 67 90 50 42 212 20 12 5
on broadcaster services (e.g. 21% 25% 18% 31% 28% 15% 11% * * 15% 24% 22% 27% 18% 17% 21% 21% 21% 14%
BBC iPlayer, ITV Hub, All4, My 5 b cd cd cd d
or Sky Go 58% 42% 31% 31% 31% % * * 6% 38% 27% 36% 20% 17% 85% 8% 5% 2%

Columns Tested: a,b-ab,c,d-ab,cd-ab,cd-ab,.cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 19

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB3 (QB5). SHOWCARD Which, if any, of these do you use your games console for? (MULTI CODE)

Base : Those who have access to a games console at home

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCOT
Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  1559K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI

Significance Level: 95% a b a b c d ~a ~b c d a b o d a b o d
Unweighted total 1581 808 773 371 349 660 201 67 88 139 479 352 511 348 367 966 206 193 216
Effective Weighted Sample 1106 559 548 246 257 450 158 49 66 92 350 253 359 246 260 849 138 137 191
Total 1183 591 592 247 279 510 147 47 64 96 404 312 336 278 255 994 99 58 32

50% 50% 21% 24% 43% 12% * * 8% 34% 26% 28% 23% 22% 84% 8% 5% 3%
Watching purchased TV 188 1M 77 54 59 62 12 * * 13 4l 53 54 44 37 148 23 10 8
programmes/ films online or 16% 19% 13% 22% 21% 12% 8% * * 13% 18% 17% 16% 16% 14% 15% 23% 17% 24%
downloads, either via pay per b cd cd a a
view services (e.g. iTunes, 59% 41% 29% 32% 33% 7% ** b 7% 38% 28% 29% 23% 20% 79% 12% 5% 4%
Google Play, Talk Talk TV Store)
or via a 'standalone' subscription
service (e.g. Netflix, Amazon
Prime Video)
Watching short video clips online 176 107 69 53 49 62 12 * * 10 77 53 53 42 28 150 14 9 3
(e_;.g. YouTube or Dailymotion or 15% 18% 12% 22% 18% 12% 8% * * 1% 19% 17% 16% 15% 11% 15% 14% 15% 10%
Vimeo) b cd cd d

61% 39% 30% 28% 35% % * * 6% 44% 30% 30% 24% 16% 85% 8% 5% 2%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 19

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB3 (QB5). SHOWCARD Which, if any, of these do you use your games console for? (MULTI CODE)

Base : Those who have access to a games console at home

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCOT
Total MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 Cc2 DE LAND LAND WALES NI
Significance Level: 95% a b a b c d ~a ~b c d a b o d a b o d
Unweighted total 1581 808 773 37 349 660 201 67 88 139 479 352 511 348 367 966 206 193 216
Effective Weighted Sample 1106 559 548 246 257 450 158 49 66 92 350 253 359 246 260 849 138 137 191
Total 1183 591 592 247 279 510 147 47 64 96 404 312 336 278 255 994 99 58 32
50% 50% 21% 24% 43% 12% * * 8% 34% 26% 28% 23% 22% 84% 8% 5% 3%
Watching other free professional 121 71 50 33 33 49 6 * * 10 43 34 36 28 24 103 10 6 3
TV programmes/ films or video 10% 12% 8% 14% 12% 10% 4% > * 11% 11% 11% 11% 10% 9% 10% 10% 10% 8%
channels online (e.g. on Official b d d d
YouTube channels such as 5%  M% 28% 21% 41% 5% " " 8%  36% 28% 30% 2% 19% 85% 8% 5% 2%
Channel 4 or Jamie Oliver's
Foodtube) or on other sites (e.g.
South Park Studios)
Watching 'live' TV programmes/ 119 74 45 32 35 40 12 * * 7 49 32 37 30 20 98 1 7 3
content via your internet 10% 13% 8% 13% 12% 8% 8% * * 8% 12% 10% 11% 11% 8% 10% 11% 12% 8%
connection (e.g. via BBC iPlayer, b c c
Sky Go, Virgin TV Anywhere) 62%  38% 27% 29% 34%  10% " " 6% 4% 27% 31% 5% 17% 82% 9% 6% 2%
Other 10 7 3 2 - 3 5 * * * 2 4 2 2 2 5 4 1 -
1% 1% *% 1% % 1% 3% * * % 1% 1% *% 1% 1% 1% 4% 1% %
bc ad
74% 26% 20% % 33% 47% * * 1% 21% 40% 15% 25% 20% 52% 40% 9% %
None of these 308 89 219 27 53 177 51 * * 19 108 81 86 69 71 254 26 16 12
26% 15% 37% 11% 19% 35% 35% * * 20% 27% 26% 26% 25% 28% 26% 26% 21% 36%
a a ab ab ab
29% 1% 9% 17% 58% 17% ** ** 6% 35% 26% 28% 23% 23% 83% 8% 5% 4%

Columns Tested: a,b-a,b,c,d-ab,cd-ab,cd-ab,.cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 19

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB3 (QB5). SHOWCARD Which, if any, of these do you use your games console for? (MULTI CODE)

Base : Those who have access to a games console at home

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG scoT

Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  1559K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI

Significance Level: 95% a b a b c d ~a ~b c d a b o d a b o d

Unweighted total 1581 808 773 37 349 660 201 67 88 139 479 352 511 348 367 966 206 193 216

Effective Weighted Sample 1106 559 548 246 257 450 158 49 66 92 350 253 359 246 260 849 138 137 191

Total 1183 591 592 247 279 510 147 47 64 96 404 312 336 278 255 994 99 58 32
50% 50% 21% 24% 43% 12% * * 8% 34% 26% 28% 23% 22% 84% 8% 5% 3%

Don't know 20 6 14 2 4 9 4 ** b * 7 1 8 7 3 19 - * *
2% 1% 2% 1% 1% 2% 3% ** ** “% 2% “% 2% 3% 1% 2% % 1% 1%

a

31% 69% 13% 21% 47% 20% ** b 1% 35% 6% 39% 36% 16% 96% % 2% 2%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 19

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB3 (QB5). SHOWCARD Which, if any, of these do you use your games console for? (MULTI CODE)

Base : Those who have access to a games console at home

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Gaming offline/ not on the internet

Online gaming

Watching DVDs/ Blu Ray DVDs

Browsing the web/ internet

Watching TV programmes/ films on
broadcaster services (e.g. BBC iPlayer,
ITV Hub, All4, My 5 or Sky Go

Total

1581
1106
1183

492
42%

442
37%

298
25%

250
21%

249
21%

Columns Tested: a,b,c,defghi-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
~a b c d e f g h i a b a b a b
73 100 119 119 121 107 112 101 114 1140 441 1056 517 770 811
68 95 114 110 117 104 106 96 108 918 197 739 367 507 602
101 159 112 93 115 115 98 55 146 1013 169 824 352 571 612
> 13% 9% 8% 10% 10% 8% 5% 12% 86% 14% 70% 30% 48% 52%
* 76 38 35 34 45 37 34 63 428 64 352 137 240 251
* 48% 34% 38% 29% 39% 38% 62% 43% 42% 38% 43% 39% 42% 41%
ce bedefgi e
* 15% 8% 7% 7% 9% 8% 7% 13% 87% 13% 2% 28% 49% 51%
> 73 32 41 32 50 43 28 36 380 61 315 124 207 235
* 46% 28% 44% 28% 43% 43% 50% 25% 38% 36% 38% 35% 36% 38%
cei cei cei cei cei
> 16% % 9% % 1% 10% 6% 8% 86% 14% 71% 28% 47% 53%
* 46 36 25 23 35 19 20 34 250 48 212 85 154 144
* 29% 32% 21% 20% 30% 19% 36% 24% 25% 28% 26% 24% 27% 24%
eg egi
* 15% 12% 9% 8% 12% 6% 7% 12% 84% 16% 1% 29% 52% 48%
* 37 16 18 24 35 20 14 25 218 32 179 70 111 139
* 23% 15% 19% 21% 30% 20% 26% 17% 21% 19% 22% 20% 20% 23%
ci c
> 15% 6% % 10% 14% 8% 6% 10% 87% 13% 2% 28% 45% 55%
* 33 23 25 27 39 14 18 26 211 38 178 71 129 120
* 21% 20% 21% 23% 34% 14% 32% 18% 21% 22% 22% 20% 23% 20%
g begi gi
* 13% 9% 10% 11% 16% 6% 7% 10% 85% 15% 2% 28% 52% 48%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 19

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB3 (QB5). SHOWCARD Which, if any, of these do you use your games console for? (MULTI CODE)

Base : Those who have access to a games console at home

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Watching purchased TV programmes/
films online or downloads, either via
pay per view services (e.g. iTunes,
Google Play, Talk Talk TV Store) or via

a 'standalone’ subscription service (e.g.

Netflix, Amazon Prime Video)

Watching short video clips online (e.g.
YouTube or Dailymotion or Vimeo)

Total

1581
1106
1183

188
16%

176
15%

Columns Tested: a,b,c.de,fghji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
~a b c d e f g h i a b a b a b
73 100 119 119 121 107 112 101 114 1140 441 1056 517 770 811
68 95 114 110 17 104 106 9 108 918 197 739 367 507 602
101 159 112 93 115 115 98 55 146 1013 169 824 352 571 612
* 13% 9% 8% 10% 10% 8% 5% 12% 86% 14% 70% 30% 48% 52%
* 24 15 15 12 20 16 15 17 156 32 127 60 87 101
* 15% 13% 17% 10% 17% 16% 28% 12% 15% 19% 15% 17% 15% 16%
bcdegi
b 13% 8% 8% 6% 1% 9% 8% 9% 83% 17% 68% 32% 46% 54%
* 24 16 16 12 19 17 16 20 152 24 126 50 86 90
* 15% 15% 17% 10% 16% 18% 29% 14% 15% 14% 15% 14% 15% 15%
beefi
* 13% 9% 9% 7% 11% 10% 9% 1% 87% 13% 72% 28% 49% 51%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 19

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB3 (QB5). SHOWCARD Which, if any, of these do you use your games console for? (MULTI CODE)

Base : Those who have access to a games console at home

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Watching other free professional TV
programmes/ films or video channels
online (e.g. on Official YouTube
channels such as Channel 4 or Jamie
Oliver's Foodtube) or on other sites
(e.g. South Park Studios)

Watching 'live’ TV programmes/
content via your internet connection
(e.g. via BBC iPlayer, Sky Go, Virgin
TV Anywhere)

Other

None of these

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/

Total  LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH

~a b c d e f g h i a b a b a b

1581 73 100 119 119 121 107 112 101 114 1140 441 1056 517 770 811

1106 68 95 114 110 17 104 106 9 108 918 197 739 367 507 602

1183 101 159 112 93 115 115 98 55 146 1013 169 824 352 571 612
* 13% 9% 8% 10% 10% 8% 5% 12% 86% 14% 70% 30% 48% 52%

121 * 18 11 16 11 18 11 5 7 100 22 85 36 53 69
10% * 1% 10% 17% 10% 15% 1% 10% 5% 10% 13% 10% 10% 9% 1%

i i

b 15% 9% 13% 9% 14% 9% 4% 6% 82% 18% 70% 30% 43% 57%

119 * 21 10 15 8 18 8 7 9 99 20 90 29 63 55
10% * 13% 9% 16% 7% 16% 8% 12% 6% 10% 12% 11% 8% 11% 9%

ei ei

b 18% 8% 12% 6% 15% % 6% 8% 83% 17% 76% 24% 53% 47%

10 ** 2 - 1 - - 2 - 1 9 1 7 3 7 3
1% b 1% % 1% % % 2% % 1% 1% *% 1% 1% 1% “%
** 15% % 8% % % 18% % 10% 95% 5% 68% 32% 1% 29%

308 b 19 4 23 37 32 32 8 46 260 48 214 93 148 160
26% * 12% 36% 24% 32% 28% 33% 15% 31% 26% 28% 26% 26% 26% 26%

bdh b bh bh bh bh

** 6% 13% % 12% 10% 1% 3% 15% 85% 15% 69% 30% 48% 52%

Columns Tested: a,b,c,defghji-ab-ab-ab

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 19

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB3 (QB5). SHOWCARD Which, if any, of these do you use your games console for? (MULTI CODE)

Base : Those who have access to a games console at home

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
Total  LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
Significance Level: 95% ~a b c d e f g h i a b a b a b
Unweighted total 1581 73 100 119 119 121 107 112 101 114 1140 441 1056 517 770 811
Effective Weighted Sample 1106 68 95 114 110 17 104 106 9 108 918 197 739 367 507 602
Total 1183 101 159 112 93 115 115 98 55 146 1013 169 824 352 571 612
* 13% 9% 8% 10% 10% 8% 5% 12% 86% 14% 70% 30% 48% 52%
Don't know 20 * 6 2 - 1 1 3 1 - 16 4 14 6 8 11
2% ** 4% 2% % 1% 1% 3% 1% % 2% 2% 2% 2% 1% 2%
di
b 32% 10% % 6% 4% 14% 3% % 80% 20% 69% 31% 42% 58%

Columns Tested: a,b,c.de,fghji-ab-ab-ab

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 20

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QB4 (QB6). Does your household's e-reader (digital book reader) have built-in 3G or 4G access to a mobile network? This means that books can be purchased online and downloaded from anywhere with a signal, without the need for a Wi-Fi

connection?

Base : Those who personally use an e-reader/ digital book reader

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Yes

No

Don't know

Total

636
444
468

204
44%

231
49%

34
7%

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b ~a ~b c d ~a ~b ~C d a b ~C ~d a ~b ~C ~d
279 357 61 99 209 267 16 39 68 212 234 223 96 83 389 95 95 57
199 244 44 64 141 197 10 27 45 154 163 158 68 59 339 61 67 51
206 262 49 76 151 192 9 27 47 170 188 149 77 54 392 43 25 8
44% 56% b * 32% 41% b * b 36% 40% 32% b * 84% * b *
92 1 1 1 Kk *% 75 84 Kk *% Kk 89 82 61 Kk *% 173 *% Kk *k
45% 43% b * 49% 44% b * b 53% 43% 41% b * 44% * b *
45% 55% * * 37% 41% * * * 44% 40% 30% * * 85% * * *
102 129 o o 71 88 o . . 74 ) 78 . . 189 . . "
49% 49% * * 47% 46% * * * 43% 48% 53% * > 48% > * *
44% 56% * * 31% 38% * * * 32% 39% 34% * * 82% * * *
1 2 21 Kk *% 6 1 9 Kk *% *k 7 1 6 1 0 *k *% 29 *% *k *%
6% 8% *k *% 4% 1 0% *k *% Kk 4% g% 6% *k *% 8% *% Kk Kk
c

37% 63% b * 16% 57% b * b 20% 49% 28% b * 88% * b *

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 20

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

QB4 (QB6). Does your household's e-reader (digital book reader) have built-in 3G or 4G access to a mobile network? This means that books can be purchased online and downloaded from anywhere with a signal, without the need for a Wi-Fi

connection?

Base : Those who personally use an e-reader/ digital book reader

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Yes

No

Don't know

Total

636
444
468

204
44%

231
49%

34
%

Columns Tested: a,b,c,d.e,f,g,hji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
~a ~b ~C ~d ~e ~f ~g ~h ~i a b a b a b
29 63 57 37 28 50 29 49 47 423 213 371 263 396 240
26 60 55 35 27 49 27 46 44 341 109 257 187 274 172
37 94 52 29 26 50 26 24 54 379 89 283 185 302 166
* * * * * * * * * 81% 19% 60% 39% 65% 35%
*% *k *% Kk *% *% *k *% *k 1 70 34 1 32 72 1 35 69
* * * * * * * * * 45% 38% 47% 39% 45% 41%
*% *k *% *k *% *k *k *% *k 83% 1 7% 65% 35% 66% 34%
w - o - o - o * - 180 50 133 97 145 86
*% *k *% Kk *% *k *k *% *k 48% 57% 47% 53% 48% 52%
b b b * b * b b b 78% 22% 58% 42% 63% 37%
*% *k *% *k *% *k *k *% Kk 29 5 18 15 22 1 1
*% *k *% Kk *% K%k Kk *% *k 8% 5% 6% 8% 7% 7%
* * * * * * * * * 86% 14% 53% 45% 67% 33%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 21

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC1. Is there a landline phone in your home that can be used to make and receive calls? (SINGLE CODE) PROMPTED

Base : All respondents

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCOT

Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  1559K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI

Significance Level: 95% a b a b c d a b c d a b o d a b o d

Unweighted total 3730 1816 1914 516 584 1172 1457 297 286 365 882 847 1111 754 1008 2253 493 487 497

Effective Weighted Sample 2581 1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442

Total 2675 1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% 7% 9% 28% 21% 27% 22% 25% 84% 9% 5% 3%

Can use to make and receive calls 2031 998 1033 210 280 706 835 1M 143 181 601 605 548 437 434 1698 177 98 59
76% 7% 75% 58% 59% 7% 90% 58% 73% 74% 81% 85% 7% 75% 66% 76% 76% 74% 80%

ab abc a a abc bed d d

49% 51% 10% 14% 35% 41% 5% 7% 9% 30% 30% 27% 22% 21% 84% 9% 5% 3%

Can receive but not make calls/ 9N 45 46 18 17 37 19 5 9 7 K 27 21 22 21 76 6 6 3
incoming only 3% 3% 3% 5% 4% 4% 2% 3% 5% 3% 4% 4% 3% 4% 3% 3% 2% 5% 4%

d d

49% 51% 20% 19% 41% 20% 5% 10% 8% 34% 30% 23% 25% 23% 84% 6% 7% 3%

Line not working properly/ needs 35 17 18 3 14 12 6 3 2 2 6 10 10 5 10 31 3 1 1
to be repaired 1% 1% 1% 1% 3% 1% 1% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

d

48% 52% 10% 39% 35% 16% 10% 6% 7% 16% 29% 29% 15% 27% 87% 8% 3% 1%

No, do not have landline phone 508 233 274 125 158 158 66 73 42 55 103 69 131 11 195 423 46 27 12
19% 18% 20% 35% 33% 17% 7% 38% 21% 22% 14% 10% 18% 19% 30% 19% 20% 20% 16%

cd cd d bed d d a a abc

46% 54% 25% 31% 31% 13% 14% 8% 11% 20% 14% 26% 22% 38% 83% 9% 5% 2%

Don't know 10 8 3 2 5 2 1 1 1 - 4 1 4 5 1 9 1 * *
*% 1% *% 1% 1% *% *% *% *% -% 1% *% 1% 1% *% *% 1% *% *%

d

74% 26% 22% 46% 18% 14% 5% % % 39% 5% 36% 45% 13% 84% 12% 1% 2%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




Base : All respondents

Total
Significance Level: 95%
Effective Weighted Sample 2581
HOUSEHOLD PHONE OWNERSHIP
FIXED ONLY 96
4%
FIXED & MOBILE 2061
%
MOBILE ONLY 511
19%
ALL FIXED 2157
81%
ALL MOBILE 2572
96%
NEITHER 7
“%
ALL FIXED PLUS BB 2339
RENTAL 87%

OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 21

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC1. Is there a landline phone in your home that can be used to make and receive calls? (SINGLE CODE) PROMPTED

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
40 56 2 3 6 85 28 11 4 3 8 15 23 50 78 9 6 3
3% 4% *% 1% 1% 9% 14% 6% 2% *% 1% 2% 4% 8% 3% 4% 4% 4%
abc bed cd ab abc
42% 58% 2% 3% 6% 89% 29% 12% 4% 4% 9% 15% 24% 52% 81% 10% 6% 3%
1019 1042 230 308 749 774 92 143 187 635 634 564 442 414 1726 176 99 59
78% 76% 64% 65% 82% 84% 48% 73% 76% 85% 89% 79% 76% 63% 7% 76% 75% 80%
ab ab a a abc bed d d
49% 51% 1% 15% 36% 38% 4% % 9% 31% 31% 27% 21% 20% 84% 9% 5% 3%
236 275 128 162 157 64 70 43 55 107 69 135 114 191 428 45 27 12
18% 20% 36% 34% 17% % 36% 22% 22% 14% 10% 19% 20% 29% 19% 19% 20% 16%
cd cd d bed d d a a abc
46% 54% 25% 32% 31% 12% 14% 8% 1% 21% 14% 26% 22% 37% 84% 9% 5% 2%
1060 1098 231 311 755 860 119 155 191 638 642 579 465 464 1804 186 105 62
81% 80% 64% 66% 83% 93% 62% 78% 78% 86% 90% 81% 80% 70% 81% 80% 80% 84%
ab abc a a abc bed d d
49% 51% 1% 14% 35% 40% 6% 7% 9% 30% 30% 27% 22% 22% 84% 9% 5% 3%
1255 1317 357 470 907 838 161 186 242 742 703 699 557 605 2154 221 126 71
97% 96% 100% 99% 99% 90% 84% 94% 98% 100% 99% 98% 96% 91% 96% 95% 95% 96%
d d d a ab ab cd cd d
49% 51% 14% 18% 35% 33% 6% 7% 9% 29% 27% 27% 22% 24% 84% 9% 5% 3%
5 2 - 1 3 4 3 - - - - - 1 6 4 3 * -
*% *% -% *% *% *% 2% % -% % -% % *% 1% *% 1% *% %
cd ab ad
70% 30% -% 8% 39% 53% 51% % -% % -% % 12% 88% 54% 39% 7% -%
1136 1202 264 390 813 871 128 169 208 695 677 627 510 517 1964 196 112 66
87% 87% 74% 82% 89% 94% 67% 85% 85% 93% 95% 88% 88% 78% 88% 84% 85% 89%
a ab abc a a abc bed d d b
49% 51% 1% 17% 35% 37% 5% % 9% 30% 29% 27% 22% 22% 84% 8% 5% 3%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 21

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC1. Is there a landline phone in your home that can be used to make and receive calls? (SINGLE CODE) PROMPTED

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Can use to make and receive calls

Can receive but not make calls/
incoming only

Line not working properly/ needs to be
repaired

No, do not have landline phone

Don't know

Total

3730
2581
2675

2031
76%

91
3%

508
19%

10

*%

Columns Tested: a,b,c,defghji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN  RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 1117 1286 1389
13% 13% 8% % 9% 9% 9% 4% 11% 87% 13% 58% 42% 48% 52%
221 312 194 135 178 193 143 92 229 1723 308 1158 868 1083 948
65% 87% 86% 70% 76% 79% 63% 80% 7% 74% 87% 75% 78% 84% 68%
adefgi adefgi ag adg adg ag a b
1% 15% 10% 7% 9% 10% 7% 5% 1% 85% 15% 57% 43% 53% 47%
33 4 4 4 7 10 8 4 3 86 5 67 24 26 65
10% 1% 2% 2% 3% 4% 4% 3% 1% 4% 1% 4% 2% 2% 5%
bcdefghi bi i b b a
37% 4% 4% 4% 7% 11% 9% 4% 3% 94% 6% 74% 26% 28% 2%
7 4 - 7 3 3 4 1 2 31 4 25 10 10 25
2% 1% % 3% 1% 1% 2% 1% 1% 1% 1% 2% 1% 1% 2%
c ci a
20% 11% % 19% 10% 9% 10% 3% 6% 88% 12% 70% 30% 29% 1%
74 39 27 45 46 39 72 18 64 470 38 296 210 165 343
22% 11% 12% 24% 19% 16% 32% 16% 21% 20% 1% 19% 19% 13% 25%
bc befh bc abcefhi bc b a
15% 8% 5% 9% 9% 8% 14% 4% 13% 93% 7% 58% 41% 32% 68%
5 2 - 1 1 - 1 - - 10 * 6 4 3 7
1% *% % *% “% % “% % % *% “% “% *% *% 1%
47% 16% % 5% 9% % 7% % % 99% 1% 58% 42% 27% 73%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 21

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC1. Is there a landline phone in your home that can be used to make and receive calls? (SINGLE CODE) PROMPTED

Base : All respondents

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
Total LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
Significance Level: 95% a b c d e f g h i a b a b a b
Effective Weighted Sample 2581 233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
HOUSEHOLD PHONE OWNERSHIP
FIXED ONLY 96 13 1 4 4 9 8 8 3 17 83 13 16 80 42 54
4% 4% 3% 2% 2% 4% 3% 4% 3% 6% 4% 4% 1% % 3% 4%
c a
13% 12% 4% 5% 10% 8% 9% 3% 17% 86% 14% 17% 83% 44% 56%
FIXED & MOBILE 2061 249 308 194 141 179 199 147 93 218 1756 305 1233 822 1076 985
7% 73% 86% 86% 74% 76% 81% 64% 81% 73% 76% 86% 79% 74% 84% 1%
g adegi adegi g g gi agi g a b b
12% 15% 9% 7% 9% 10% 7% 5% 1% 85% 15% 60% 40% 52% 48%
MOBILE ONLY 511 78 40 27 46 46 39 70 18 63 474 37 302 208 165 346
19% 23% 11% 12% 24% 20% 16% 31% 16% 21% 20% 1% 19% 19% 13% 25%
bc beth bc beefhi bc b a
15% 8% 5% 9% 9% 8% 14% 4% 12% 93% 7% 59% 41% 32% 68%
ALL FIXED 2157 261 320 198 146 188 206 155 96 234 1839 318 1250 902 1119 1038
81% 7% 89% 88% 76% 80% 84% 68% 84% 79% 79% 89% 81% 81% 87% 75%
g adegi adegi g dg dg g a b
12% 15% 9% 7% 9% 10% 7% 4% 1% 85% 15% 58% 42% 52% 48%
ALL MOBILE 2572 327 349 220 187 225 238 217 111 280 2230 342 1536 1030 1241 1331
96% 96% 97% 98% 98% 96% 97% 95% 97% 94% 96% 96% 99% 92% 97% 96%
i b
13% 14% 9% 7% 9% 9% 8% 4% 11% 87% 13% 60% 40% 48% 52%
NEITHER 7 - - - - - - 3 - 1 7 * - 7 3 4
*% % % % % % % 1% % “% “% “% % 1% “% “%
a
% % % % % % 38% % 16% 96% 4% % 100% 38% 62%
ALL FIXED PLUS BB 2339 292 334 216 162 198 216 173 104 269 2009 330 1377 956 1176 1162
RENTAL 87% 86% 93% 96% 85% 84% 88% 76% 91% 90% 87% 93% 89% 86% 91% 84%
g adeg adefghi g g g deg eg a b b
12% 14% 9% 7% 8% 9% 7% 4% 12% 86% 14% 59% 41% 50% 50%

Columns Tested: a,b,c,d,e,f,ghji-ab-ab-ab

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 22

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC2 (QC2A). Do you ever use this landline phone at home yourself to make and/or receive calls, for internet access or both? (MULTI CODE)

Base : Those with a landline phone at home

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCoT

Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  15.59K  25.99K 26K+ AB c1 C2 DE LAND LAND WALES NI

Significance Level: 95% a b a b c d a b c d a b o d a b o d

Unweighted total 3027 1482 1545 329 382 970 1346 187 223 288 765 772 912 618 M7 1804 401 409 413

Effective Weighted Sample 2073 1010 1063 218 274 655 952 132 160 188 563 533 637 424 503 1575 270 279 367

Total 2157 1060 1098 231 3N 755 860 119 155 191 638 642 579 465 464 1804 186 105 62
49% 51% 11% 14% 35% 40% 6% 7% 9% 30% 30% 27% 22% 22% 84% 9% 5% 3%

Yes to make calls 1670 800 871 133 172 575 791 100 125 152 479 515 451 356 345 1405 138 81 47
7% 75% 79% 57% 55% 76% 92% 84% 81% 79% 75% 80% 78% 76% 74% 78% 74% 7% 75%

a ab abc d d

48% 52% 8% 10% 34% 47% 6% 8% 9% 29% 31% 27% 21% 21% 84% 8% 5% 3%

Yes to receive calls 1727 831 895 141 186 608 792 101 133 159 508 543 464 358 356 1453 142 86 46
80% 78% 82% 61% 60% 81% 92% 85% 86% 83% 80% 85% 80% 7% 7% 81% 76% 82% 74%

ab abc cd d d

48% 52% 8% 11% 35% 46% 6% 8% 9% 29% 31% 27% 21% 21% 84% 8% 5% 3%

Yes for internet access 1533 766 767 168 239 593 534 50 98 149 524 488 433 335 273 1289 124 74 47
71% 72% 70% 73% 7% 79% 62% 42% 63% 78% 82% 76% 75% 2% 59% 71% 67% 70% 76%

d d d a ab ab d d d b
50% 50% 1% 16% 39% 35% 3% 6% 10% 34% 32% 28% 22% 18% 84% 8% 5% 3%

TOTAL PERSONALLY USE 2049 1005 1044 196 286 725 843 114 153 183 615 618 551 433 442 1717 173 99 59
95% 95% 95% 85% 92% 96% 98% 96% 99% 96% 96% 96% 95% 93% 95% 95% 93% 95% 95%

a ab abc c

49% 51% 10% 14% 35% 41% 6% 7% 9% 30% 30% 27% 21% 22% 84% 8% 5% 3%

No do not use landline at home 106 54 52 36 25 30 15 5 2 8 23 23 28 33 22 85 12 6 3
5% 5% 5% 15% 8% 4% 2% 4% 1% 4% 4% 4% 5% % 5% 5% 7% 5% 5%

bed cd d a

51% 49% 34% 24% 29% 14% 5% 2% 8% 22% 21% 26% 31% 21% 80% 1% 5% 3%

Don't know 2 1 1 - - - 2 - - - - 1 - - 1 2 - - -
*% *% *% -% % -% *% -% % -% % *% % -% *% *% % -% -%
63% 37% % % % 100% % % % % 63% % % 37% 100% % % %

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 22

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC2 (QC2A). Do you ever use this landline phone at home yourself to make and/or receive calls, for internet access or both? (MULTI CODE)

Base : Those with a landline phone at home

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Yes to make calls

Yes to receive calls

Yes for internet access

TOTAL PERSONALLY USE

No do not use landline at home

Don't know

Total

3027
2073
2157

1670
7%

1727
80%

1533
1%

2049
95%

106
5%

*%

Columns Tested: a,b,c,d,e,f,g,hji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
195 214 220 184 218 202 181 193 197 2140 887 1608 1413 1587 1440
180 203 212 170 208 195 172 183 186 1699 398 1108 982 1048 1026
261 320 198 146 188 206 155 96 234 1839 318 1250 902 1119 1038
12% 15% 9% 7% 9% 10% 7% 4% 1% 85% 15% 58% 42% 52% 48%
202 270 155 17 155 164 105 56 181 1407 263 908 760 920 750
7% 84% 78% 81% 83% 79% 68% 58% 7% 7% 83% 73% 84% 82% 72%
gh gh gh gh gh gh gh a a b
12% 16% 9% 7% 9% 10% 6% 3% 11% 84% 16% 54% 46% 55% 45%
216 278 169 118 151 165 107 63 186 1457 269 957 768 959 768
83% 87% 86% 81% 80% 80% 69% 65% 80% 79% 85% 7% 85% 86% 74%
gh ghi gh gh gh gh gh a a b
12% 16% 10% 7% 9% 10% 6% 4% 1% 84% 16% 55% 45% 56% 44%
184 266 150 109 92 158 100 69 161 1293 241 954 576 834 699
70% 83% 76% 75% 49% 7% 64% 72% 69% 70% 76% 76% 64% 75% 67%
e adeghi eg eg eg e e e a b b
12% 17% 10% 7% 6% 10% 7% 5% 10% 84% 16% 62% 38% 54% 46%
250 312 192 139 172 202 140 91 219 1743 306 1181 863 1088 961
95% 98% 97% 95% 91% 98% 91% 94% 94% 95% 96% 94% 96% 97% 93%
egi eg egi b
12% 15% 9% 7% 8% 10% 7% 4% 1% 85% 15% 58% 42% 53% 47%
12 6 6 7 15 4 14 6 15 94 12 69 37 31 75
5% 2% 3% 5% 8% 2% 9% 6% 6% 5% 4% 6% 4% 3% 7%
bef bef b bf a
1% 6% 6% 6% 14% 4% 14% 5% 14% 89% 1% 65% 35% 29% 1%
- 1 - - 1 - - - - 2 - - 2 - 2
% *% % % *% % % % % “% % % *% % “%
% 63% % % 37% % % % % 100% % % 100% % 100%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




Base : Those who use their landline for internet access and to make or receive calls

Total
Significance Level: 95%
Unweighted total 1719
Effective Weighted Sample 1159
Total 1250
Make/ receive calls 133
11%
Internet access 565
45%
Both are equally important 552
44%

OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 23

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC3 (QC31). Thinking of when you use your landline, which one of these uses is the most important to you? (SINGLE CODE)

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d ~a b c d a b c d a b c d
840 879 162 184 610 763 59 113 192 495 511 543 367 294 1018 215 241 245
562 597 103 125 409 540 43 77 121 357 348 374 240 207 892 140 163 215
608 642 119 146 489 496 40 79 128 423 420 356 271 200 1057 96 61 35
49% 51% 9% 12% 39% 40% b 6% 10% 34% 34% 28% 22% 16% 85% 8% 5% 3%
61 72 6 5 28 94 * 15 18 28 33 35 30 34 111 10 7 3
10% 1% 5% 3% 6% 19% b 19% 14% 7% 8% 10% 1% 17% 1% 1% 12% 10%
abc d d ab
46% 54% 4% 4% 21% 1% * 12% 13% 21% 25% 26% 23% 25% 84% 8% 6% 3%
278 287 69 93 248 155 b 24 54 212 192 161 130 82 469 43 34 18
46% 45% 58% 64% 51% 31% * 31% 42% 50% 46% 45% 48% 41% 44% 45% 56% 52%
d cd d b a a
49% 51% 12% 17% 44% 27% b 4% 10% 38% 34% 29% 23% 14% 83% 8% 6% 3%
268 284 44 43 213 247 * 40 56 183 195 160 110 84 477 42 19 14
44% 44% 3% 33% 44% 50% b 50% 44% 43% 46% 45% 41% 42% 45% 44% 32% 38%
b ab c c
49% 51% 8% 9% 39% 45% * 7% 10% 33% 35% 29% 20% 15% 86% 8% 4% 2%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 23

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC3 (QC31). Thinking of when you use your landline, which one of these uses is the most important to you? (SINGLE CODE)

Base : Those who use their landline for internet access and to make or receive calls

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Make/ receive calls

Internet access

Both are equally important

Total

1719
1159
1250

133
1%

565
45%

562
44%

Columns Tested: a,b,c.defghi-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d ~e f ~g ~h i a b a b a b
120 156 140 113 88 121 82 87 1M1 1153 566 952 765 991 728
110 148 135 106 84 17 78 82 104 922 255 643 527 657 503
157 234 128 90 80 127 70 41 131 1043 207 750 499 716 534

13% 19% 10% 7% * 10% * * 10% 83% 17% 60% 40% 57% 43%
12 13 21 6 * 15 * * 20 110 22 43 90 67 66

8% 6% 16% 7% * 12% * * 15% 1% 1% 6% 18% 9% 12%

bd b a

9% 10% 15% 5% * 11% * * 15% 83% 17% 32% 68% 51% 49%
54 99 57 50 * 62 * * 50 476 89 407 158 339 226

34% 42% 45% 56% * 49% * * 38% 46% 43% 54% 32% 47% 42%

abi a b

10% 18% 10% 9% * 11% * * 9% 84% 16% 72% 28% 60% 40%
90 122 50 34 * 50 * * 61 456 96 300 252 310 242

58% 52% 39% 37% * 39% * * 47% 44% 46% 40% 50% 43% 45%

cdf cdf a
16% 22% 9% 6% * 9% * * 1% 83% 17% 54% 46% 56% 44%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Base : Those with a landline phone at home that can used to make and receive calls

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

On a monthly or quarterly basis,
alongside call charges and other
costs

12 months in advance (a lump
sum of around £120-£160 for the
year) and then pay monthly or
quarterly for call charges and
other costs

Don't know

Total

2859
1956
2031

1823
90%

107
5%

100
5%

Table 24

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC4 (QC30). SHOWCARD How do you pay the line rental for your landline phone service? Please answer about your line rental only and not charges for calls and other costs. (SINGLE CODE)

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1395 1464 301 342 911 1305 176 207 273 719 730 864 586 671 1698 384 386 391
950 1005 198 248 612 922 123 148 177 529 506 602 400 468 1484 258 263 347
998 1033 210 280 706 835 111 143 181 601 605 548 437 434 1698 177 98 59
49% 51% 10% 14% 35% 41% 5% % 9% 30% 30% 27% 22% 21% 84% 9% 5% 3%
874 950 141 250 646 787 107 138 166 542 525 503 392 399 1512 166 91 54
88% 92% 67% 89% 92% 94% 97% 96% 92% 90% 87% 92% 90% 92% 89% 93% 94% 92%
a a a abc d d a a a a
48% 52% 8% 14% 35% 43% 6% 8% 9% 30% 29% 28% 22% 22% 83% 9% 5% 3%
58 49 2 14 51 40 2 5 14 44 52 21 20 15 100 2 3 2
6% 5% 1% 5% 7% 5% 2% 4% 7% 7% 9% 4% 5% 3% 6% 1% 3% 4%
a ad a a a bed bc b
54% 46% 2% 13% 48% 38% 2% 5% 13% 41% 49% 19% 19% 14% 93% 2% 3% 2%
66 35 67 17 9 8 1 1 1 15 29 24 25 20 85 10 3 2
7% 3% 32% 6% 1% 1% 1% *% 1% 3% 5% 4% 6% 5% 5% 5% 3% 4%
b bed cd
66% 34% 67% 17% 9% 8% 1% 1% 1% 15% 29% 24% 25% 20% 85% 10% 3% 2%

Columns Tested: a,b-a,b,c,d-ab,cd-ab,cd-ab,.cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 24

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC4 (QC30). SHOWCARD How do you pay the line rental for your landline phone service? Please answer about your line rental only and not charges for calls and other costs. (SINGLE CODE)

Base : Those with a landline phone at home that can used to make and receive calls

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

On a monthly or quarterly basis,
alongside call charges and other costs

12 months in advance (a lump sum of
around £120-£160 for the year) and
then pay monthly or quarterly for call
charges and other costs

Don't know

Total

2859
1956
2031

1823
90%

107
5%

100
5%

Columns Tested: a,b,c.defghi-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
165 208 215 172 206 190 166 183 193 2006 853 1499 1354 1537 1322
152 198 207 160 196 183 158 174 182 1593 386 1030 940 1020 936
221 312 194 135 178 193 143 92 229 1723 308 1158 868 1083 948
1% 15% 10% 7% 9% 10% 7% 5% 1% 85% 15% 57% 43% 53% 47%
185 286 173 123 155 172 124 87 208 1553 271 1037 782 972 851
84% 92% 89% 91% 87% 89% 86% 94% 91% 90% 88% 90% 90% 90% 90%
a a aeg
10% 16% 9% 7% 9% 9% % 5% 1% 85% 15% 57% 43% 53% 47%
30 12 13 5 10 15 8 1 7 89 18 70 37 67 40
13% 4% % 3% 6% 8% 5% 1% 3% 5% 6% 6% 4% 6% 4%
bedeghi h h h h
28% 1% 12% 4% 9% 14% 7% 1% % 83% 17% 65% 35% 63% 37%
7 14 8 7 13 6 12 4 14 81 19 51 48 43 57
3% 5% 4% 5% 7% 3% 8% 4% 6% 5% 6% 4% 6% 4% 6%
f a
7% 14% 8% 7% 13% 6% 1% 4% 14% 81% 19% 51% 48% 43% 57%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 25

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC5 (QC28). SHOWCARD Which of these do you consider to be your MAIN method of making and receiving telephone calls? (SINGLE CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Mobile phone

Landline phone at home

Landline phone at work

Internet voice service (VolP)

Public payphone

Other

Total

3730
2581
2675

2009
75%

596
22%

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB (o C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 1111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
988 1021 353 467 796 393 117 132 174 639 537 556 457 454 1683 177 89 60
76% 74% 98% 98% 87% 42% 61% 67% 71% 86% 76% 78% 79% 69% 75% 76% 67% 82%
cd cd d a abc d d d o c abc
49% 51% 18% 23% 40% 20% 6% % 9% 32% 27% 28% 23% 23% 84% 9% 4% 3%
274 322 5 6 93 493 65 60 65 92 153 146 1M 183 498 49 38 12
21% 23% 1% 1% 10% 53% 34% 30% 26% 12% 21% 20% 19% 28% 22% 21% 29% 16%
ab abc d d d abc d abd
46% 54% 1% 1% 16% 83% 1% 10% 1% 15% 26% 25% 19% 31% 83% 8% 6% 2%
16 21 * - 13 24 1 5 5 11 15 9 6 8 30 3 3 1
1% 2% *% % 1% 3% *% 3% 2% 2% 2% 1% 1% 1% 1% 1% 2% 1%
ab ab
44% 56% *% % 34% 65% 2% 14% 13% 30% 40% 23% 17% 20% 81% 9% 8% 2%
8 1 1 1 6 1 - - 2 2 4 1 2 2 9 - * -
1% *% *% *% 1% *% -% % 1% *% 1% *% *% *% *% % *% -%
b
88% 12% 1% 13% 64% 12% -% -% 21% 23% 48% 13% 18% 21% 99% % 1% -%
4 2 - - 1 5 4 * * - - - * 6 4 1 1 -
*% *% -% % *% 1% 2% *% *% % -% % *% 1% *% 1% 1% -%
cd abc
60% 40% -% % 16% 84% 60% 7% 2% % -% % 2% 98% 66% 23% 11% -%
6 2 - 1 5 3 4 - * - 1 1 1 5 6 2 - *
*% *% -% *% 1% *% 2% % *% % *% *% *% 1% *% 1% -% *%
bed b
70% 30% -% 7% 61% 32% 47% % 2% % 13% 9% 18% 61% 78% 20% -% 2%

Columns Tested: a,b-a,b,c,d-ab,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC5 (QC28). SHOWCARD Which of these do you consider to be your MAIN method of making and receiving telephone calls? (SINGLE CODE)

Base : All respondents

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG scoT

Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  1559K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI

Significance Level: 95% a b a b c d a b c d a b o d a b o d

Unweighted total 3730 1816 1914 516 584 1172 1457 297 286 365 882 847 1111 754 1008 2253 493 487 497

Effective Weighted Sample 2581 1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442

Total 2675 1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%

Don't know 9 5 4 * - 1 7 1 - * 1 1 1 2 4 6 1 2 1
“% “% *% “% % “% 1% 1% % “% *% “% *% “% 1% “% *% 1% 1%

c a

58% 42% 1% % 14% 85% 15% % 4% 7% 17% 13% 27% 44% 68% 6% 19% %

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 25

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC5 (QC28). SHOWCARD Which of these do you consider to be your MAIN method of making and receiving telephone calls? (SINGLE CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Mobile phone

Landline phone at home

Landline phone at work

Internet voice service (VolP)

Public payphone

Other

Total

3730
2581
2675

2009
75%

596
22%

Columns Tested: a,b,c,d,e,f,g,hji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
283 261 164 137 170 180 184 89 214 1774 235 1375 629 894 1115
83% 73% 73% 72% 72% 73% 81% 78% 72% 76% 66% 89% 56% 69% 80%
bedefi bedefi b b a
14% 13% 8% 7% 8% 9% 9% 4% 1% 88% 12% 68% 31% 44% 56%
50 88 58 51 55 63 36 23 74 489 107 149 446 355 241
15% 24% 26% 26% 23% 26% 16% 20% 25% 21% 30% 10% 40% 28% 17%
ag ag ag ag ag ag a a b
8% 15% 10% 8% 9% 11% 6% 4% 12% 82% 18% 25% 75% 60% 40%
5 6 1 2 6 1 2 * 8 31 6 16 21 20 17
1% 2% “% 1% 3% *% 1% *% 3% 1% 2% 1% 2% 2% 1%
cf cf
13% 15% 2% 5% 16% 2% 5% 1% 20% 83% 17% 44% 56% 55% 45%
2 2 - 1 2 - 1 1 - 7 2 7 2 7 2
1% 1% % 1% 1% % 1% 1% % “% 1% *% *% 1% “%
22% 21% % 12% 23% % 14% % % 2% 28% 7% 23% 7% 23%
- - - - 2 1 - - 1 5 1 - 6 2 4
% % % % 1% *% % % *% *% *% % 1% *% *%
a
% % % % 35% 14% % % 18% 82% 18% % 100% 28% 72%
- 2 - - - - 3 - 2 6 2 1 8 4 4
% 1% % % % % 1% % 1% “% “% “% 1% *% “%
a
% 23% % % % % 35% % 20% 79% 21% 7% 93% 53% 47%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 25

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC5 (QC28). SHOWCARD Which of these do you consider to be your MAIN method of making and receiving telephone calls? (SINGLE CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Don't know

Total

3730
2581
2675

*%

Columns Tested: a,b,c,defghji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
- 1 1 1 - 2 1 * - 7 1 4 5 4 5
% “% *% “% % 1% 1% *% % “% “% *% *% “% “%
% 15% 10% 8% % 17% 14% 4% % 84% 16% 46% 54% 48% 52%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




QC6 (QC28A). SHOWCARD And thinking about when you are at home, which is your MAIN method of making and receiving telephone calls? (SINGLE CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Mobile phone

Landline phone at home

Internet voice service (VolP)

Public payphone

Other

Don't know

Total

3730
2581
2675

1875
70%

772

29%

*%

*%

*%

%

OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 26

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% % 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
920 954 347 454 734 339 114 126 164 585 487 517 430 437 1576 160 82 57
1% 69% 97% 96% 80% 37% 59% 64% 67% 79% 68% 2% 4% 66% 70% 69% 62% 7%
cd cd d abc d ad o abc
49% 51% 19% 24% 39% 18% 6% % 9% 31% 26% 28% 23% 23% 84% 9% 4% 3%
359 413 9 18 170 574 73 72 79 158 219 191 145 212 637 69 49 16
28% 30% 3% 4% 19% 62% 38% 36% 32% 21% 31% 27% 25% 32% 29% 30% 37% 22%
ab abc d d d c bc d d abd
46% 54% 1% 2% 22% 74% 10% 9% 10% 20% 28% 25% 19% 28% 83% 9% 6% 2%
10 1 2 2 6 2 - - 3 2 3 3 3 2 11 - * -
1% *% 1% *% 1% *% -% % 1% *% *% *% *% *% *% % *% -%
b
88% 12% 19% 15% 51% 15% -% % 27% 19% 28% 29% 26% 17% 98% % 2% -%
3 1 - - 1 4 3 - - - - * - 4 3 1 * *
*% *% -% % *% *% 2% % -% % -% *% -% 1% *% *% *% *%
d ab
72% 28% -% % 23% 7% 63% % -% % -% 4% -% 96% 72% 23% 2% 4%
4 3 - 1 3 3 1 - - - 1 2 1 3 4 2 1 -
*% *% -% *% *% *% 1% % -% % *% *% *% *% *% 1% 1% -%
d
59% 41% -% 8% 43% 49% 20% % -% % 13% 29% 13% 46% 63% 24% 13% -%
4 2 - - 1 4 1 - - - 1 1 1 2 5 1 * 1
*% *% -% % *% *% *% % -% % *% *% *% *% *% *% *% 1%
a
74% 26% -% % 24% 76% 10% % -% % 23% 14% 25% 38% 78% 9% 2% 1%

Columns Tested: a,b-a,b,c,d-ab,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 26

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with

a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC6 (QC28A). SHOWCARD And thinking about when you are at home, which is your MAIN method of making and receiving telephone calls? (SINGLE CODE)

Base : All respondents

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/

Total  LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH

Significance Level: 95% a b c d e f g h i a b a b a b

Unweighted total 3730 252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908

Effective Weighted Sample 2581 233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379

Total 2675 340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%

Mobile phone 1875 263 242 147 126 160 166 180 89 202 1667 207 1279 591 807 1068
70% 7% 67% 66% 66% 68% 68% 79% 78% 68% 72% 58% 82% 53% 63% 7%

bedefi bedefi bedefi b b a
14% 13% 8% 7% 9% 9% 10% 5% 1% 89% 1% 68% 32% 43% 57%

Landline phone at home 772 73 116 77 64 7 76 44 25 92 630 142 261 511 465 307
29% 22% 32% 34% 33% 30% 31% 19% 22% 31% 27% 40% 17% 46% 36% 22%

agh agh agh agh agh agh a a b

10% 15% 10% 8% 9% 10% 6% 3% 12% 82% 18% 34% 66% 60% 40%

Internet voice service (VolP) 1 3 2 - 1 2 2 - 1 - 8 4 10 1 7 4
*% 1% 1% % 1% 1% 1% % 1% % *% 1% 1% *% 1% “%

b

30% 17% % 9% 15% 21% % 6% % 67% 33% 91% 9% 63% 37%

Public payphone 5 - - - - 2 - - - 1 4 1 - 5 2 3
*% % % % % 1% % % % *% “% *% % *% *% “%

a

% % % % 48% % % % 24% 80% 20% % 100% 41% 59%

Other 7 - - - - - - 1 - 3 5 2 1 6 3 4
*% % % % % % % 1% % 1% *% *% *% *% *% *%

a

% % % % % % 21% % 42% 7% 23% 19% 81% 42% 58%

Don't know 6 - - - 1 - 1 3 * - 5 * 1 4 3 3
*% % % % *% % *% 1% *% % “% *% *% *% *% “%
% % % 12% % 15% 45% 6% % 92% 8% 23% 7% 47% 53%

Columns Tested: a,b,c,d,e,f,g,hji-ab-ab-ab

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC7 (QC21B). SHOWCARD Which of these do you consider is your main supplier for your landline? (SINGLE CODE)

Base : Those with a landline phone at home

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCOT

Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  1559K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI

Significance Level: 95% a b a b c d a b c d a b o d a b o d

Unweighted total 3027 1482 1545 329 382 970 1346 187 223 288 765 772 912 618 77 1804 401 409 413

Effective Weighted Sample 2073 1010 1063 218 274 655 952 132 160 188 563 533 637 424 503 1575 270 279 367

Total 2157 1060 1098 231 31 755 860 119 155 191 638 642 579 465 464 1804 186 105 62
49% 51% 1% 14% 35% 40% 6% % 9% 30% 30% 27% 22% 22% 84% 9% 5% 3%

BT 854 431 423 69 87 254 444 63 61 70 243 265 224 177 188 700 74 49 32
40% 41% 39% 30% 28% 34% 52% 53% 39% 36% 38% 41% 39% 38% 40% 39% 40% 47% 51%

abc bed a ab
50% 50% 8% 10% 30% 52% 7% 7% 8% 28% 31% 26% 21% 22% 82% 9% 6% 4%

Sky 429 204 225 58 93 180 97 14 28 37 151 110 120 104 94 349 44 19 17
20% 19% 20% 25% 30% 24% 11% 12% 18% 19% 24% 17% 21% 22% 20% 19% 23% 18% 28%

d d d a a ac
48% 52% 14% 22% 42% 23% 3% % 9% 35% 26% 28% 24% 22% 81% 10% 4% 4%

Virgin Media 368 163 205 44 59 142 123 8 27 27 114 120 103 69 73 316 39 9 4
17% 15% 19% 19% 19% 19% 14% 7% 17% 14% 18% 19% 18% 15% 16% 18% 21% 8% 7%

a d a a cd cd

44% 56% 12% 16% 39% 33% 2% 7% 7% 31% 33% 28% 19% 20% 86% 11% 2% 1%

TalkTalk 172 90 82 18 27 50 78 11 14 22 42 44 50 36 43 146 10 12 4
8% 9% 7% 8% 9% 7% 9% 10% 9% 12% 7% 7% 9% 8% 9% 8% 6% 1% 7%

d b

52% 48% 10% 16% 29% 45% 7% 8% 13% 24% 25% 29% 21% 25% 85% 6% 7% 3%

EE/ Everything Everywhere 9N 47 43 8 18 45 20 4 2 7 30 33 22 19 16 82 4 5 *
4% 4% 4% 3% 6% 6% 2% 3% 2% 3% 5% 5% 4% 4% 4% 5% 2% 4% 1%

d d d d

52% 48% 9% 19% 50% 22% 5% 3% 7% 33% 36% 25% 21% 18% 90% 4% 5% “%

Plusnet 56 25 3 6 6 24 20 5 4 4 22 24 14 5 13 49 4 2 1
3% 2% 3% 2% 2% 3% 2% 4% 3% 2% 3% 4% 2% 1% 3% 3% 2% 2% 2%

c

44% 56% 10% 11% 42% 37% 9% 7% 8% 39% 42% 25% 9% 23% 88% 7% 4% 2%

Post Office 32 17 15 1 4 7 19 5 4 6 5 6 10 6 9 26 3 2 1
1% 2% 1% *% 1% 1% 2% 5% 3% 3% 1% 1% 2% 1% 2% 1% 2% 2% 2%

ac d d d

52% 48% 2% 14% 23% 61% 17% 14% 20% 16% 20% 31% 20% 29% 81% 11% 5% 3%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




Base : Those with a landline phone at home

Total
Significance Level: 95%
Unweighted total 3027
Effective Weighted Sample 2073
Total 2157
Vodafone 22
1%
Utility Warehouse 20
1%
KComm 18
1%
SSE 8
*%
NOW TV 3
*%
Tesco Telecom 2
*%
The Phone Co-op/ The 1
Co-operative *%
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Table 27

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC7 (QC21B). SHOWCARD Which of these do you consider is your main supplier for your landline? (SINGLE CODE)

Columns Tested: a,b-a,b,cd-ab,cd-ab,cd-ab,cd

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCoT

MALE FEMALE 16-24 25-34 35-54 55+ 104K  15.59K  25.99K 26K+ AB c1 C2 DE LAND LAND WALES NI

a b a b c d a b c d a b c d a b c d

1482 1545 329 382 970 1346 187 223 288 765 772 912 618 M7 1804 401 409 413

1010 1063 218 274 655 952 132 160 188 563 533 637 424 503 1575 270 279 367

1060 1098 231 31 755 860 119 155 191 638 642 579 465 464 1804 186 105 62
49% 51% 11% 14% 35% 40% 6% 7% 9% 30% 30% 27% 22% 22% 84% 9% 5% 3%

13 9 * 6 12 3 - 1 2 9 10 3 7 2 20 1 1 *
1% 1% *% 2% 2% *% % 1% 1% 1% 2% 1% 2% *% 1% 1% 1% 1%

ad d

60% 40% 1% 29% 55% 15% % 6% 10% 41% 44% 14% 33% 9% 88% 6% 4% 1%

10 10 * - 10 10 - 3 4 6 8 5 4 2 18 * 2 -
1% 1% *% % 1% 1% -% 2% 2% 1% 1% 1% 1% 1% 1% *% 2% %

d

49% 51% 1% % 49% 50% -% 13% 18% 33% 39% 27% 23% 12% 90% 2% 8% %

11 7 * 4 6 7 2 2 2 6 2 6 4 6 18 - - -
1% 1% *% 1% 1% 1% 1% 1% 1% 1% *% 1% 1% 1% 1% % % %
59% 41% 3% 24% 34% 39% 10% 9% 13% 34% 12% 35% 22% 31% 100% % % %

5 4 1 - 4 3 - 1 1 5 1 - 5 2 5 2 1 -
*% “% 1% % “% *% % 1% “% 1% “% % 1% *% “% 1% 1% %

b

56% 44% 16% % 44% 40% % 12% 11% 58% 16% % 60% 23% 66% 26% 8% %

2 1 - - 2 1 - - - 1 - - - 3 2 - 1 -
*% “% % % *% *% % % % *% % % % 1% *% % 1% %

b

74% 26% -% % 74% 26% % % % 20% % % % 100% 80% % 20% %

2 1 - - - 2 1 - 1 - * 1 2 - 2 - - *
*% *% -% % -% *% 1% % 1% % *% *% *% % *% % -% *%

d

63% 37% % % % 100% 37% % 54% % 9% 27% 64% % 91% % % 9%

- 1 - - 1 - - - 1 - - 1 - - 1 - - -
% “% % % *% % % % 1% % % *% % % *% % % %

d
% 100% % % 100% % % % 100% % -% 100% -% % 100% % -% %
Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 27

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC7 (QC21B). SHOWCARD Which of these do you consider is your main supplier for your landline? (SINGLE CODE)

Base : Those with a landline phone at home

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Fuel Broadband

Other

Don't know

Total

3027
2073
2157

*%

31
1%

48
2%

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1482 1545 329 382 970 1346 187 223 288 765 772 912 618 717 1804 401 409 413
1010 1063 218 274 655 952 132 160 188 563 533 637 424 503 1575 270 279 367
1060 1098 231 3N 755 860 119 155 191 638 642 579 465 464 1804 186 105 62
49% 51% 1% 14% 35% 40% 6% % 9% 30% 30% 27% 22% 22% 84% 9% 5% 3%
- 1 - - - 1 - - - - - - - 1 1 - - -
-% *% -% % -% *% -% % -% % -% % -% *% *% % -% -%
-% 100% -% % -% 100% -% % -% % -% % -% 100% 100% % -% -%
12 19 4 * 8 19 3 4 4 2 9 13 5 4 29 * 2 *
1% 2% 2% *% 1% 2% 2% 3% 2% *% 1% 2% 1% 1% 2% *% 2% *%
b d d d d d
40% 60% 12% 1% 27% 60% 9% 14% 12% % 29% 41% 17% 12% 92% 2% 6% *%
29 20 22 6 9 11 2 3 3 1 1 6 20 9 4 4 2 1
3% 2% 10% 2% 1% 1% 2% 2% 2% *% 2% 1% 4% 2% 2% 2% 2% 2%
bed d d d abd
60% 40% 46% 12% 19% 23% 5% 6% 6% 3% 23% 13% 42% 19% 85% 8% 5% 3%

Columns Tested: a,b-ab,c,d-ab,cd-ab,cd-ab,.cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 27

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC7 (QC21B). SHOWCARD Which of these do you consider is your main supplier for your landline? (SINGLE CODE)

Base : Those with a landline phone at home

Total
Significance Level: 95%

Unweighted total 3027

Effective Weighted Sample 2073

Total 2157

BT 854
40%

Sky 429
20%

Virgin Media 368
17%

TalkTalk 172
8%

EE/ Everything Everywhere 91
4%

Plusnet 56

3%

Columns Tested: a,b,c,d,e,f,ghji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
195 214 220 184 218 202 181 193 197 2140 887 1608 1413 1587 1440
180 203 212 170 208 195 172 183 186 1699 398 1108 982 1048 1026
261 320 198 146 188 206 155 96 234 1839 318 1250 902 1119 1038
12% 15% 9% 7% 9% 10% 7% 4% 1% 85% 15% 58% 42% 52% 48%
93 139 93 48 73 97 44 32 80 684 170 444 410 508 346
35% 44% 47% 33% 39% 47% 29% 34% 34% 37% 53% 36% 45% 45% 33%
dgh adghi g adghi a a b
1% 16% 11% 6% 9% 11% 5% 4% 9% 80% 20% 52% 48% 59% 41%
51 53 37 28 48 39 32 21 40 368 61 295 134 187 242
19% 17% 19% 20% 26% 19% 21% 21% 17% 20% 19% 24% 15% 17% 23%
bi b a
12% 12% 9% 7% 11% 9% 8% 5% 9% 86% 14% 69% 31% 44% 56%
44 59 24 23 37 32 21 18 58 359 9 228 138 171 196
17% 18% 12% 16% 20% 15% 14% 19% 25% 20% 3% 18% 15% 15% 19%
c c cdfg b a
12% 16% 6% 6% 10% 9% 6% 5% 16% 98% 2% 62% 38% 47% 53%
30 26 18 8 18 9 12 11 14 152 20 9N 81 81 9N
11% 8% 9% 6% 9% 5% 8% 12% 6% 8% 6% 7% 9% 7% 9%
f df
17% 15% 10% 5% 10% 5% 7% 7% 8% 88% 12% 53% 47% 47% 53%
21 7 9 10 6 10 8 5 5 78 12 62 29 38 53
8% 2% 5% 7% 3% 5% 5% 5% 2% 4% 4% 5% 3% 3% 5%
bei bi a
23% 8% 10% 11% 6% 12% 9% 6% 6% 86% 14% 68% 32% 42% 58%
6 8 5 7 - 5 4 1 12 47 9 33 23 29 27
2% 3% 3% 5% % 2% 3% 1% 5% 3% 3% 3% 3% 3% 3%
e e e eh e e eh
10% 15% 9% 13% % 9% 8% 2% 22% 84% 16% 59% 41% 52% 48%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 27

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

QC7 (QC21B). SHOWCARD Which of these do you consider is your main supplier for your landline? (SINGLE CODE)

Base : Those with a landline phone at home

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Post Office

Vodafone

Utility Warehouse

KComm

SSE

NOW TV

Tesco Telecom

Total

3027
2073
2157

32
1%

22
1%

18
1%

*%

*%

*%

Columns Tested: a,b,c,d,e,fg,hji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
195 214 220 184 218 202 181 193 197 2140 887 1608 1413 1587 1440
180 203 212 170 208 195 172 183 186 1699 398 1108 982 1048 1026
261 320 198 146 188 206 155 96 234 1839 318 1250 902 1119 1038
12% 15% 9% 7% 9% 10% 7% 4% 1% 85% 15% 58% 42% 52% 48%
5 3 1 3 3 1 5 1 5 28 3 12 20 13 18
2% 1% *% 2% 1% “% 3% 1% 2% 2% 1% 1% 2% 1% 2%
cf a
15% 9% 2% 10% 8% 3% 16% 4% 14% 90% 10% 38% 62% 43% 57%
5 3 - 2 - 2 1 2 4 19 4 17 5 13 9
2% 1% % 2% % 1% *% 2% 2% 1% 1% 1% 1% 1% 1%
ce ce
25% 13% -% 1% -% 10% 2% 9% 18% 83% 17% 78% 22% 59% 41%
3 2 4 1 - 2 1 1 5 16 4 10 9 13 7
1% 1% 2% *% % 1% 1% 1% 2% 1% 1% 1% 1% 1% 1%
e e
15% 9% 20% 3% % 9% 4% 5% 24% 80% 20% 52% 48% 64% 36%
- - - - 1 * 17 - - 16 2 11 7 11 7
% -% % -% *% *% 11% % -% 1% 1% 1% 1% 1% 1%
abcdefhi
% -% % -% 4% 3% 93% % -% 88% 12% 59% 37% 60% 40%
- - 2 1 - 1 - - 1 6 2 4 4 5 3
% -% 1% *% % 1% % % *% *% 1% *% *% “% *%
% -% 28% 8% % 16% % % 14% 78% 22% 47% 53% 64% 36%
- - - 2 1 - - - - 1 2 2 1 3 -
% -% % 1% *% -% % % -% *% “% *% *% *% -%
% -% % 53% 26% -% % % -% 47% 53% 74% 26% 100% %
1 - - 1 - - 1 - - 2 - 1 2 2 1
*% -% % *% % -% 1% % -% *% % *% *% *% *%
27% -% % 21% % -% 37% % -% 100% -% 36% 64% 64% 36%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 27

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QC7 (QC21B). SHOWCARD Which of these do you consider is your main supplier for your landline? (SINGLE CODE)

Base : Those with a landline phone at home

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

The Phone Co-op/ The Co-operative

Fuel Broadband

Other

Don't know

Total

3027
2073
2157

*%

*%

31

1%

48
2%

Columns Tested: a,b,c,defghi-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
195 214 220 184 218 202 181 193 197 2140 887 1608 1413 1587 1440
180 203 212 170 208 195 172 183 186 1699 398 1108 982 1048 1026
261 320 198 146 188 206 155 96 234 1839 318 1250 902 1119 1038
12% 15% 9% 7% 9% 10% 7% 4% 1% 85% 15% 58% 42% 52% 48%
- 1 - - - - - - - 1 - 1 - - 1
-% *% -% -% -% -% -% % -% *% -% *% % -% *%
-% 100% -% -% -% -% -% % -% 100% -% 100% % -% 100%
- - - - - 1 - - - 1 - - 1 1 -
-% -% -% -% -% *% -% -% -% *% -% -% *% *% -%
-% -% -% -% -% 100% -% -% -% 100% -% -% 100% 100% -%
1 13 - 4 1 3 1 * 4 22 10 13 19 18 14
1% 4% -% 3% *% 1% 1% *% 2% 1% 3% 1% 2% 2% 1%
aceh ce a a
5% 43% -% 14% 2% 10% 5% 1% 13% 69% 31% 40% 60% 57% 43%
3 5 5 6 2 3 7 3 7 38 1 25 20 26 22
1% 2% 3% 4% 1% 2% 4% 3% 3% 2% 3% 2% 2% 2% 2%
e
6% 10% 1% 13% 4% % 14% 5% 15% 78% 22% 52% 42% 54% 46%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




Base : All respondents

Significance Level: 95%

Unweighted total

Effective Weighted
Sample

Total

One

Two

Three

Four or more

None

Don't know

Mean mobiles in
household

Standard deviation
Standard error

(1.0)

(2.0)

(3.0)

(4.0)

(0.0)

Total

3730

2581

2675

568
21%

1074
40%

489
18%

441
16%

98
4%

*%

22

1.07
.02

OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 28

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD1. How many mobile phones IN TOTAL do you AND members of your household use? (SINGLE CODE)

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% 7% 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
252 315 45 71 142 309 106 86 72 69 108 146 91 221 455 65 33 15
19% 23% 13% 15% 15% 33% 55% 43% 29% 9% 15% 20% 16% 33% 20% 28% 25% 20%
a abc bed cd d ac abc ad
44% 56% 8% 13% 25% 54% 19% 15% 13% 12% 19% 26% 16% 39% 80% 1% 6% 3%
544 530 81 246 340 407 32 66 118 339 340 275 258 200 892 94 55 33
42% 39% 23% 52% 37% 44% 17% 33% 48% 45% 48% 39% 45% 30% 40% 40% 42% 45%
acd a ac a ab ab bd d bd
51% 49% 8% 23% 32% 38% 3% 6% 1% 32% 32% 26% 24% 19% 83% 9% 5% 3%
238 251 93 83 240 74 1 24 28 189 122 155 115 94 418 38 24 9
18% 18% 26% 17% 26% 8% 6% 12% 12% 25% 17% 22% 20% 14% 19% 16% 18% 13%
bd d bd a a abc ad d d d
49% 51% 19% 17% 49% 15% 2% 5% 6% 39% 25% 32% 23% 19% 86% 8% 5% 2%
221 220 138 71 184 47 12 1 24 145 134 123 93 90 389 25 14 13
17% 16% 39% 15% 20% 5% 6% 6% 10% 19% 19% 17% 16% 14% 17% 1% 10% 18%
bed d bd abc d d bc bc
50% 50% 31% 16% 42% 1% 3% 3% 5% 33% 30% 28% 21% 20% 88% 6% 3% 3%
43 55 - 1 9 89 31 1 2 3 6 13 24 55 77 12 6 3
3% 4% -% *% 1% 10% 16% 6% 1% *% 1% 2% 4% 8% 3% 5% 5% 4%
abc bed cd ab abc
44% 56% -% 1% 9% 91% 32% 12% 2% 3% 7% 14% 24% 56% 78% 12% 6% 3%
2 3 2 3 - - - - 2 - 2 1 - 2 5 - - -
*% *% *% 1% -% % -% % 1% % *% *% -% *% *% % -% -%
d cd d
36% 64% 35% 65% -% % -% % 35% % 36% 29% -% 35% 100% % -% -%
2.3 2.2 2.9 2.3 2.5 17 1.3 17 2.0 2.5 24 2.3 2.3 1.9 2.3 2.0 2.0 2.2
bed d bd a ab abc d d d bc bc
1.06 1.09 1.06 91 1.01 94 1.02 .96 92 .92 .99 1.04 1.04 1.16 1.08 1.04 1.02 1.10
.02 .02 .05 .04 .03 .02 .06 .06 .05 .03 .03 .03 .04 .04 .02 .05 .05 .05

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 28

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with

a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD1. How many mobile phones IN TOTAL do you AND members of your household use? (SINGLE CODE)

Base : All respondents

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
Total LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
Significance Level: 95% a b c d e f g h i a b a b a b
Unweighted total 3730 252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
Effective Weighted Sample 2581 233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
Total 2675 340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% % 9% 9% 9% 4% 11% 87% 13% 58% 42% 48% 52%
One (1.0 568 60 79 40 39 50 38 63 26 61 497 70 227 339 256 312
21% 18% 22% 18% 21% 21% 16% 28% 23% 20% 21% 20% 15% 30% 20% 22%
acf a
11% 14% 7% 7% 9% % 1% 5% 11% 88% 12% 40% 60% 45% 55%
Two (2.0 1074 117 145 108 88 77 107 75 48 127 931 144 654 420 554 520
40% 34% 40% 48% 46% 33% 44% 33% 42% 43% 40% 40% 42% 38% 43% 37%
aeg aeg aeg eg b b
11% 14% 10% 8% 7% 10% 7% 4% 12% 87% 13% 61% 39% 52% 48%
Three (3.0 489 61 82 31 31 53 52 39 18 51 425 64 352 134 235 254
18% 18% 23% 14% 16% 23% 21% 17% 15% 17% 18% 18% 23% 12% 18% 18%
ch ch c b
13% 17% 6% 6% 1% 1% 8% 4% 10% 87% 13% 2% 27% 48% 52%
Four or more (4.0 441 89 43 41 29 45 40 40 20 42 376 64 303 137 196 245
16% 26% 12% 18% 15% 19% 16% 17% 18% 14% 16% 18% 19% 12% 15% 18%
bedfghi b b
20% 10% 9% 7% 10% 9% 9% 5% 9% 85% 15% 69% 31% 44% 56%
None (0.0 98 8 11 4 4 9 8 1 3 18 85 13 12 87 45 53
4% 2% 3% 2% 2% 4% 3% 5% 3% 6% 4% 4% 1% 8% 3% 4%
ac a
8% 1% 4% 5% 10% 8% 1% 3% 18% 86% 14% 12% 88% 46% 54%
Don't know 5 5 - - - - - - - - 5 - 5 - - 5
*% 1% -% -% -% % -% -% -% -% *% -% *% % -% *%
b a
100% -% -% -% % -% -% -% -% 100% % 100% % -% 100%
Mean mobiles in household 2.2 2.5 2.2 2.3 2.2 2.3 2.3 2.1 2.2 2.1 2.2 2.3 25 1.9 2.2 2.2
bcdghi b
Standard deviation 1.07 113 1.01 1.02 1.01 113 1.02 1.15 1.07 1.08 1.07 1.09 .99 1.10 1.04 1.10

Columns Tested: a,b,c,defghji-ab-ab-ab

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 28

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD1. How many mobile phones IN TOTAL do you AND members of your household use? (SINGLE CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Standard error

Total

3730
2581
2675

.02

Columns Tested: a,b,c,defghji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
.07 .07 .06 .06 .07 .07 .07 .07 .07 .02 .03 .02 .03 .02 .03

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




Base : All respondents

Significance Level: 95%
Unweighted total
Effective Weighted
Sample

Total

No

4 or more

No mobiles in household

Mean mobiles used

Standard deviation
Standard error

(0.0)

(1.0)

(2.0)

(3.0)

(4.0)

(0.0)

Total

3730

2581

2675

44
2%

2330
87%

178
7%

12
*%

*%

103
4%

1.0

41
01

OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 29

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD2. Do you personally use a mobile phone? How many mobile phones with different telephone numbers do you use at least once a month? Please include any phones used for work or other purposes. (SINGLE CODE)

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% 7% 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
26 18 3 5 6 30 7 6 5 4 7 9 6 21 38 2 3 1
2% 1% 1% 1% 1% 3% 3% 3% 2% 1% 1% 1% 1% 3% 2% 1% 2% 1%
abc d d d abc
59% 41% 8% 1% 15% 67% 15% 14% 12% 9% 17% 20% 15% 48% 87% 4% 6% 2%
1102 1228 335 425 806 764 150 173 220 641 624 644 501 553 1946 198 119 66
85% 89% 93% 90% 88% 82% 78% 87% 90% 86% 88% 90% 86% 84% 87% 85% 90% 90%
a cd d d a a a d cd b
47% 53% 14% 18% 35% 33% 6% 7% 9% 28% 27% 28% 21% 24% 84% 9% 5% 3%
116 62 16 37 87 38 5 8 15 88 65 41 46 26 156 15 3 3
9% 5% 4% 8% 9% 4% 2% 4% 6% 12% 9% 6% 8% 4% 7% 7% 3% 4%
b d ad abc bd d cd c
65% 35% 9% 21% 49% 21% 3% 4% 9% 50% 37% 23% 26% 15% 88% 9% 2% 2%
8 4 2 3 6 2 - - 1 7 3 3 4 2 7 4 * *
1% *% 1% 1% 1% *% -% % *% 1% *% *% 1% *% *% 2% *% *%
acd
64% 36% 20% 21% 46% 13% -% % 8% 54% 27% 27% 32% 14% 60% 36% 2% 2%
5 3 - 1 2 5 - - - 1 4 1 - 3 6 1 - -
*% *% -% *% *% *% -% % -% *% 1% *% -% *% *% 1% -% -%
60% 40% % 16% 24% 60% % % % 16% 49% 18% % 33% 83% 17% % %
45 58 2 4 9 89 31 1 4 3 8 15 24 56 82 12 6 3
3% 4% *% 1% 1% 10% 16% 6% 2% *% 1% 2% 4% 9% 4% 5% 5% 4%
abc bed cd ab abc
44% 56% 2% 4% 8% 86% 30% 1% 4% 3% 8% 14% 23% 55% 79% 12% 6% 3%
1.1 1.0 1.0 1.1 1.1 9 8 9 1.0 1.1 1.1 1.0 1.0 9 1.0 1.1 1.0 1.0
b d d ad a ab abc bed d d o cd
44 37 29 37 .38 47 44 .35 34 40 41 .35 .39 45 40 .50 32 34
.01 .01 .01 .02 .01 .01 .03 .02 .02 .01 .01 .01 .01 .01 .01 .02 .01 .02

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 29

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD2. Do you personally use a mobile phone? How many mobile phones with different telephone numbers do you use at least once a month? Please include any phones used for work or other purposes. (SINGLE CODE)

Base : All respondents

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCOT
Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  1559K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
Significance Level: 95% a b a b c d a b c d a b o d a b o d
Effective Weighted Sample 2581 1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
PERSONALLY USE MOBILE
Yes 2528 1230 1298 354 466 900 808 155 180 237 737 696 690 550 583 2116 219 123 70
94% 95% 94% 99% 98% 98% 87% 80% 91% 96% 99% 98% 97% 95% 88% 95% 94% 93% 94%
d d d a ab abc cd d d
49% 51% 14% 18% 36% 32% 6% % 9% 29% 28% 27% 22% 23% 84% 9% 5% 3%
No 147 7 76 5 8 15 119 38 18 9 8 16 24 30 78 120 14 9 4
6% 5% 6% 1% 2% 2% 13% 20% 9% 4% 1% 2% 3% 5% 12% 5% 6% 7% 6%
abc bed cd d a abc
48% 52% 3% 6% 10% 81% 26% 12% 6% 5% 11% 16% 20% 53% 82% 9% 6% 3%

Columns Tested: a,b-a,b,c,d-ab,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 29

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD2. Do you personally use a mobile phone? How many mobile phones with different telephone numbers do you use at least once a month? Please include any phones used for work or other purposes. (SINGLE CODE)

Base : All respondents

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
Total LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
Significance Level: 95% a b c d e f g h i a b a b a b
Unweighted total 3730 252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
Effective Weighted Sample 2581 233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
Total 2675 340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
No (0.0) 44 5 9 4 2 3 6 2 1 6 41 4 7 37 20 24
2% 1% 3% 2% 1% 1% 3% 1% 1% 2% 2% 1% *% 3% 2% 2%
a
1% 21% 10% 4% 6% 14% 4% 3% 13% 92% 8% 17% 83% 46% 54%
1 (1.0) 2330 278 310 198 175 203 218 198 106 260 2027 303 1371 953 1131 1199
87% 82% 86% 88% 91% 86% 89% 87% 93% 87% 87% 85% 88% 85% 88% 86%
a a abeg b
12% 13% 9% 8% 9% 9% 8% 5% 1% 87% 13% 59% 41% 49% 51%
2 (2.0) 178 44 23 17 8 16 14 17 3 14 146 32 143 35 80 98
7% 13% 6% % 4% % 6% % 3% 5% 6% 9% 9% 3% 6% %
bcdefghi h h h b
25% 13% 9% 5% 9% 8% 9% 2% 8% 82% 18% 80% 20% 45% 55%
3 (3.0) 12 - 3 - 1 3 - - - - 10 2 11 1 4 8
*% % 1% % 1% 1% % % % % “% 1% 1% *% “% 1%
b
% 27% % 8% 25% % % % % 80% 20% 95% 5% 32% 68%
4 or more (4.0 8 - 3 1 1 1 - - 1 - 6 1 3 5 6 2
*% % 1% “% 1% *% % % 1% % *% *% *% *% *% *%
% 38% 13% 16% 7% % % 9% % 82% 18% 34% 66% 76% 24%
No mobiles in household (0.0) 103 13 11 4 4 9 8 1" 3 18 90 13 16 87 45 58
4% 4% 3% 2% 2% 4% 3% 5% 3% 6% 4% 4% 1% 8% 3% 4%
c a
12% 11% 4% 4% 9% 8% 10% 3% 17% 87% 13% 16% 84% 44% 56%
Mean mobiles used 1.0 1.1 1.0 1.1 1.0 1.1 1.0 1.0 1.0 1.0 1.0 1.1 1.1 9 1.0 1.0
fi i i i i a b

Columns Tested: a,b,c,d,e,fg,hji-ab-ab-ab

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 29

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD2. Do you personally use a mobile phone? How many mobile phones with different telephone numbers do you use at least once a month? Please include any phones used for work or other purposes. (SINGLE CODE)

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Standard deviation
Standard error

PERSONALLY USE MOBILE

Yes

No

Total

3730
2581
2675
41
01

2528
94%

147
6%

Columns Tested: a,b,c,de,fg,hji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908
233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379
340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%
42 48 .39 39 44 .34 .36 .35 .36 40 44 .38 42 4 41
.03 .03 .02 .02 .03 .02 .02 .02 .02 .01 .01 .01 .01 .01 01
322 340 216 185 223 231 215 110 274 2189 339 1528 993 1221 1307
95% 94% 96% 97% 95% 94% 94% 96% 92% 94% 95% 98% 89% 95% 94%
i b
13% 13% 9% 7% 9% 9% 9% 4% 11% 87% 13% 60% 39% 48% 52%
18 21 8 6 12 14 13 4 24 130 17 24 123 65 82
5% 6% 4% 3% 5% 6% 6% 4% 8% 6% 5% 2% 11% 5% 6%
d a
12% 14% 6% 4% 8% 10% 9% 3% 16% 88% 12% 16% 84% 44% 56%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 30

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD3 (QD10). Which mobile network do you use most often? (SINGLE CODE)

Base : Those who personally use a mobile phone

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCoT

Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  15.59K  25.99K 26K+ AB (o C2 DE LAND LAND WALES NI

Significance Level: 95% a b a b o d a b o d a b o d a b o d

Unweighted total 3505 1708 1797 512 577 1153 1262 240 254 353 874 830 1068 710 887 2128 462 449 466

Effective Weighted Sample 2430 1182 1248 348 419 787 905 173 184 232 646 578 756 493 631 1852 316 314 413

Total 2528 1230 1298 354 466 900 808 155 180 237 737 696 690 550 583 2116 219 123 70
49% 51% 14% 18% 36% 32% 6% % 9% 29% 28% 27% 22% 23% 84% 9% 5% 3%

EE 637 322 315 112 124 239 162 31 37 41 214 192 171 144 125 546 41 45 4
25% 26% 24% 32% 27% 27% 20% 20% 21% 17% 29% 28% 25% 26% 21% 26% 19% 37% 6%

d d d abc d bd d abd

51% 49% 18% 20% 38% 25% 5% 6% 6% 34% 30% 27% 23% 20% 86% 7% % 1%

02 562 255 307 74 111 203 175 35 34 52 174 163 166 120 112 456 57 12 37
22% 21% 24% 21% 24% 23% 22% 23% 19% 22% 24% 23% 24% 22% 19% 22% 26% 10% 53%

d c c abc
45% 55% 13% 20% 36% 31% 6% 6% 9% 31% 29% 30% 21% 20% 81% 10% 2% 7%

Vodafone 351 167 184 51 60 142 98 18 29 39 92 97 95 74 85 281 40 20 10
14% 14% 14% 15% 13% 16% 12% 12% 16% 16% 12% 14% 14% 13% 15% 13% 18% 16% 15%

d a

48% 52% 15% 17% 40% 28% 5% 8% 11% 26% 28% 27% 21% 24% 80% 11% 6% 3%

'3 252 141 111 32 74 93 53 10 13 18 95 72 73 58 49 218 19 9 6
10% 11% 9% 9% 16% 10% 7% % 7% % 13% 10% 11% 10% 8% 10% 9% 7% 9%

b acd d abc

56% 44% 13% 29% 37% 21% 4% 5% 7% 38% 28% 29% 23% 20% 87% 7% 4% 2%

Tesco 207 93 114 29 19 60 99 23 25 26 37 28 60 52 66 164 24 13 5
8% 8% 9% 8% 4% % 12% 15% 14% 11% 5% 4% 9% 10% 11% 8% 1% 1% 8%

b abc d d d a a a

45% 55% 14% 9% 29% 48% 11% 12% 13% 18% 14% 29% 25% 32% 79% 12% 6% 3%

Virgin Media/ Any Virgin 140 56 84 10 15 50 65 7 11 17 30 37 40 29 34 124 9 7 *
6% 5% 6% 3% 3% 6% 8% 4% 6% 7% 4% 5% 6% 5% 6% 6% 4% 6% 1%

a abc d d d d

40% 60% 7% 1% 36% 46% 5% 8% 12% 21% 26% 28% 21% 25% 89% 6% 5% *%

Giffgaff 96 49 47 26 29 26 16 7 9 8 25 21 22 18 34 81 8 5 2
4% 4% 4% % 6% 3% 2% 5% 5% 4% 3% 3% 3% 3% 6% 4% 4% 4% 3%

cd cd abc

51% 49% 27% 30% 27% 16% 8% 10% 9% 26% 22% 23% 19% 36% 84% 8% 5% 2%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 30

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD3 (QD10). Which mobile network do you use most often? (SINGLE CODE)

Base : Those who personally use a mobile phone

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCoT

Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  15.59K  25.99K 26K+ AB c1 C2 DE LAND LAND WALES NI

Significance Level: 95% a b a b o d a b o d a b o d a b o d

Unweighted total 3505 1708 1797 512 577 1153 1262 240 254 353 874 830 1068 710 887 2128 462 449 466

Effective Weighted Sample 2430 1182 1248 348 419 787 905 173 184 232 646 578 756 493 631 1852 316 314 413

Total 2528 1230 1298 354 466 900 808 155 180 237 737 696 690 550 583 2116 219 123 70
49% 51% 14% 18% 36% 32% 6% 7% 9% 29% 28% 27% 22% 23% 84% 9% 5% 3%

BT 55 28 26 1 4 16 33 3 5 4 17 21 11 1 11 44 7 3 -
2% 2% 2% *% 1% 2% 4% 2% 3% 1% 2% 3% 2% 2% 2% 2% 3% 3% %

abc d d d

52% 48% 2% 7% 30% 60% 5% 8% 6% 31% 38% 21% 20% 21% 80% 14% 6% %

TalkTalk 50 27 23 4 6 13 28 5 2 14 10 13 12 11 14 46 2 1 1
2% 2% 2% 1% 1% 1% 3% 3% 1% 6% 1% 2% 2% 2% 2% 2% 1% 1% 2%

abc bd

54% 46% 8% 12% 25% 55% 10% 4% 28% 20% 26% 24% 22% 28% 91% 4% 2% 2%

Orange 28 10 18 3 2 7 17 2 2 3 6 7 8 6 7 23 2 2 1
1% 1% 1% 1% *% 1% 2% 2% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1%

bc

37% 63% 9% 6% 24% 61% 9% 7% 11% 22% 23% 30% 20% 26% 82% 8% % 4%

T-Mobile 21 11 10 * 1 10 10 4 2 - 6 7 8 1 5 19 1 * *
1% 1% 1% *% *% 1% 1% 3% 1% -% 1% 1% 1% *% 1% 1% *% *% *%

cd

53% 47% 1% 6% 48% 45% 21% 11% -% 26% 34% 39% 5% 22% 92% 5% 2% 1%

Sky 17 6 1 2 5 5 5 * 1 2 5 3 5 4 5 14 2 * 1
1% 1% 1% 1% 1% 1% 1% *% *% 1% 1% *% 1% 1% 1% 1% 1% *% 1%
38% 62% 11% 31% 29% 29% 1% 4% 14% 29% 19% 28% 25% 28% 84% 11% 2% 3%

Lycatel 14 7 7 2 2 8 2 - 3 3 3 3 2 3 7 14 - - *
1% 1% 1% *% *% 1% *% -% 1% 1% *% *% *% *% 1% 1% % -% “%
50% 50% 11% 15% 58% 16% -% 19% 22% 21% 19% 15% 19% 47% 99% % -% 1%

iD Mobile (Carphone Warehouse) 13 6 8 2 2 4 5 1 - 2 4 4 1 2 6 12 1 1 -
1% *% 1% 1% *% *% 1% *% % 1% *% 1% *% *% 1% 1% *% 1% %

b

43% 57% 14% 13% 33% 39% 6% % 14% 27% 30% 10% 13% 47% 91% 4% 5% %

Columns Tested: a,b-a,b,c,d-ab,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018. Table 30

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD3 (QD10). Which mobile network do you use most often? (SINGLE CODE)

Base : Those who personally use a mobile phone

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCoT

Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  15.59K  25.99K 26K+ AB c1 C2 DE LAND LAND WALES NI

Significance Level: 95% a b a b o d a b o d a b o d a b o d

Unweighted total 3505 1708 1797 512 577 1153 1262 240 254 353 874 830 1068 710 887 2128 462 449 466

Effective Weighted Sample 2430 1182 1248 348 419 787 905 173 184 232 646 578 756 493 631 1852 316 314 413

Total 2528 1230 1298 354 466 900 808 155 180 237 737 696 690 550 583 2116 219 123 70
49% 51% 14% 18% 36% 32% 6% 7% 9% 29% 28% 27% 22% 23% 84% 9% 5% 3%

Talk Mobile 13 6 6 3 2 4 4 2 1 1 5 5 2 3 3 1 1 1 -
1% 1% *% 1% *% *% *% 1% *% 1% 1% 1% *% 1% 1% 1% *% 1% %
50% 50% 25% 15% 32% 28% 13% 7% 9% 40% 40% 13% 23% 24% 88% 5% % %

Plusnet 1 9 2 - 3 2 6 - 1 1 5 4 3 2 2 8 2 * *
*% 1% *% -% 1% *% 1% -% 1% *% 1% 1% *% *% *% *% 1% *% 1%

b

81% 19% % 27% 19% 55% % 10% 8% 44% 36% 26% 20% 18% 75% 17% 4% 4%

Asda 9 6 2 1 1 2 5 1 1 - 1 4 1 2 2 5 3 * -
*% 1% *% *% *% *% 1% 1% 1% % *% 1% *% *% *% *% 1% *% %

ad

72% 28% 10% 10% 22% 57% 14% 12% -% 10% 39% 13% 20% 28% 61% 34% 4% %

Lebara 9 3 6 * 5 2 1 * - 1 2 3 - 2 3 8 - - *
*% *% *% *% 1% *% *% *% % *% *% *% % *% 1% *% % -% “%

d b

31% 69% 5% 58% 28% 8% 2% % 13% 28% 32% % 28% 40% 98% % % 2%

Utility Warehouse 8 4 3 * 1 1 6 - 2 2 2 2 1 2 2 7 * * -
*% *% *% *% *% *% 1% % 1% 1% *% *% *% *% *% *% *% *% %
57% 43% 2% 10% 14% 73% -% 21% 21% 23% 23% 17% 33% 28% 93% 2% 5% %

Other 8 7 1 1 1 5 1 1 - - 2 5 2 1 1 8 - * -
*% 1% *% *% *% 1% *% 1% % -% *% 1% *% *% *% *% % *% -%
83% 17% 13% 13% 65% 8% 12% % -% 23% 58% 22% 8% 12% 99% % 1% %

Don't know 28 16 12 1 * 7 20 4 3 2 4 6 6 6 9 25 1 1 1
1% 1% 1% *% *% 1% 3% 2% 2% 1% 1% 1% 1% 1% 2% 1% *% 1% 1%

abc d

56% 44% 2% 1% 23% 73% 14% 10% 7% 15% 20% 23% 22% 32% 91% 2% 4% 3%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 30

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD3 (QD10). Which mobile network do you use most often? (SINGLE CODE)

Base : Those who personally use a mobile phone

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

EE

02

Vodafone

Tesco

Virgin Media/ Any Virgin

Giffgaff

Total

3505
2430
2528

637
25%

562
22%

351
14%

252
10%

207
8%

140
6%

96
4%

Columns Tested: a,b,c,d,e,f,g,hji-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
238 224 240 238 256 226 256 220 230 2558 947 1954 1543 1716 1789
220 212 231 221 245 218 242 208 216 2030 427 1358 1093 1138 1295
322 340 216 185 223 231 215 110 274 2189 339 1528 993 1221 1307
13% 13% 9% 7% 9% 9% 9% 4% 1% 87% 13% 60% 39% 48% 52%
93 79 67 49 65 42 50 36 65 558 79 424 213 309 328
29% 23% 31% 27% 29% 18% 23% 33% 24% 25% 23% 28% 21% 25% 25%
f f f f bfgi b
15% 12% 10% 8% 10% 7% 8% 6% 10% 88% 12% 67% 33% 48% 52%
58 85 51 32 42 59 43 17 68 477 85 357 204 286 276
18% 25% 23% 17% 19% 26% 20% 16% 25% 22% 25% 23% 21% 23% 21%
dh h dh h
10% 15% 9% 6% 7% 1% 8% 3% 12% 85% 15% 63% 36% 51% 49%
33 52 22 29 23 37 30 18 37 294 57 213 137 175 176
10% 15% 10% 16% 10% 16% 14% 16% 13% 13% 17% 14% 14% 14% 13%
9% 15% 6% 8% 6% 11% 9% 5% 11% 84% 16% 61% 39% 50% 50%
50 24 21 15 28 23 24 13 21 227 24 176 74 96 155
16% 7% 10% 8% 12% 10% 11% 12% 8% 10% 7% 12% 7% 8% 12%
bdi b b a
20% 9% 8% 6% 1% 9% 10% 5% 8% 90% 10% 70% 29% 38% 62%
10 29 20 18 18 22 15 6 26 176 31 98 109 104 103
3% 8% 9% 10% 8% 9% 7% 6% 10% 8% 9% 6% 1% 9% 8%
a a a a a a a
5% 14% 10% 9% 9% 11% 7% 3% 13% 85% 15% 47% 53% 50% 50%
23 20 7 11 14 14 13 8 15 133 7 77 63 70 71
7% 6% 3% 6% 6% 6% 6% 7% 5% 6% 2% 5% 6% 6% 5%
c b
17% 14% 5% 8% 10% 10% 9% 5% 11% 95% 5% 55% 45% 50% 50%
8 12 6 6 12 9 12 3 13 86 10 55 41 39 57
3% 3% 3% 3% 5% 4% 6% 3% 5% 4% 3% 4% 4% 3% 4%
9% 12% 6% 6% 12% 9% 13% 4% 14% 90% 10% 57% 43% 40% 60%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

Table 30

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD3 (QD10). Which mobile network do you use most often? (SINGLE CODE)

Base : Those who personally use a mobile phone

Total
Significance Level: 95%
Unweighted total 3505
Effective Weighted Sample 2430
Total 2528
BT 55
2%
TalkTalk 50
2%
Orange 28
1%
T-Mobile 21
1%
Sky 17
1%
Lycatel 14
1%
iD Mobile (Carphone Warehouse) 13

Columns Tested: a,b,c,defghji-ab-ab-ab

1%

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH
a b c d e f g h i a b a b a b
238 224 240 238 256 226 256 220 230 2558 947 1954 1543 1716 1789
220 212 231 221 245 218 242 208 216 2030 427 1358 1093 1138 1295
322 340 216 185 223 231 215 110 274 2189 339 1528 993 1221 1307
13% 13% 9% % 9% 9% 9% 4% 11% 87% 13% 60% 39% 48% 52%
2 9 8 4 4 8 6 1 3 39 16 21 34 39 15
1% 3% 3% 2% 2% 4% 3% 1% 1% 2% 5% 1% 3% 3% 1%
a a a a b
4% 16% 14% % 7% 15% 11% 3% 5% 1% 29% 38% 62% 72% 28%
1 11 4 4 4 2 4 2 3 44 6 24 26 21 29
3% 3% 2% 2% 2% 1% 2% 2% 1% 2% 2% 2% 3% 2% 2%
21% 22% 8% 8% 8% 4% 8% 5% 7% 88% 12% 48% 52% 42% 58%
5 5 2 4 2 1 2 - 1 24 4 11 17 17 1
2% 1% 1% 2% 1% 1% 1% % *% 1% 1% 1% 2% 1% 1%
h a
18% 17% 8% 16% 8% 5% 8% % 2% 87% 13% 39% 61% 61% 39%
8 1 1 1 3 - 1 1 3 20 1 14 7 7 14
3% *% *% *% 1% -% 1% *% 1% 1% “% 1% 1% 1% 1%
cdf
40% 6% 4% 3% 14% -% 6% 2% 16% 95% 5% 65% 35% 35% 65%
- 2 2 2 - 3 5 - 1 12 5 11 6 13 4
% 1% 1% 1% % 1% 2% % *% 1% 2% 1% 1% 1% *%
aeh a b
% 12% 10% 13% % 16% 28% % 5% 69% 31% 63% 37% 76% 24%
10 - 1 * - - 1 - 2 14 * 8 6 - 14
3% -% *% *% -% -% *% % 1% 1% “% 1% 1% -% 1%
bcdefgh a
70% -% 4% 3% % -% 7% % 16% 99% 1% 60% 40% -% 100%
1 2 2 2 1 4 - - 1 13 1 5 9 8 5
*% 1% 1% 1% *% 2% % % *% 1% *% *% 1% 1% *%
g
6% 14% 15% 12% 7% 28% % % 9% 94% 6% 37% 63% 59% 41%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 30

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD3 (QD10). Which mobile network do you use most often? (SINGLE CODE)

Base : Those who personally use a mobile phone

Total
Significance Level: 95%
Unweighted total 3505
Effective Weighted Sample 2430
Total 2528
Talk Mobile 13
1%
Plusnet 1
*%
Asda 9
*%
Lebara 9
*%
Utility Warehouse 8
*%
Other 8
*%
Don't know 28

Columns Tested: a,b,c,defgh,i-ab-ab-ab

1%

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST YORKS& NORTH  NORTH MEDIUM/

LONDON EAST WEST MIDS MIDS OF ENG HUMBER EAST WEST URBAN RURAL YES NO LOW HIGH

a b c d e f g h i a b a b a b

238 224 240 238 256 226 256 220 230 2558 947 1954 1543 1716 1789

220 212 231 221 245 218 242 208 216 2030 427 1358 1093 1138 1295

322 340 216 185 223 231 215 110 274 2189 339 1528 993 1221 1307
13% 13% 9% 7% 9% 9% 9% 4% 1% 87% 13% 60% 39% 48% 52%

- 2 1 1 1 4 2 1 - 9 3 6 7 8 5
% *% 1% *% *% 2% 1% *% -% *% 1% *% 1% 1% *%

ai

% 13% 9% % 6% 35% 14% 4% -% 74% 26% 43% 57% 63% 37%

3 - 1 1 - - 1 1 2 10 1 4 7 3 8
1% -% 1% 1% % -% *% 1% 1% *% *% *% 1% *% 1%
23% -% 10% 11% -% -% 7% % 17% 91% 9% 41% 59% 27% 73%

- - - 2 1 1 2 * - 9 * 3 6 3 6
% -% % 1% *% *% 1% *% -% *% *% *% 1% *% *%
% -% % 17% 9% 11% 19% 5% -% 97% 3% 35% 65% 29% 71%

5 - - * 2 - 1 - - 8 1 5 3 2 6
2% -% % *% 1% -% *% % -% *% *% *% *% *% *%
59% -% % 5% 26% -% 8% % -% 89% 11% 60% 35% 26% 74%

1 - - 1 - 1 - 1 4 6 2 3 4 6 2
“% -% % *% % *% % *% 1% *% 1% *% *% *% “%
19% -% % 10% % 10% % 7% 47% 73% 21% 44% 56% 78% 22%

- 2 - 1 1 - 1 * 3 8 * 5 3 2 6
% 1% % *% *% -% 1% *% 1% *% *% *% *% *% *%
% 23% % 9% 8% -% 13% 4% 42% 99% 1% 67% 33% 23% 7%

1 6 2 2 3 1 3 1 7 23 4 7 18 13 14
*% 2% 1% 1% 1% *% 1% 1% 2% 1% 1% *% 2% 1% 1%

a

5% 21% 6% % 11% 4% 10% 5% 24% 84% 16% 26% 64% 48% 52%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

QD4 (QD24B). Do you personally use a smartphone? IF UNSURE - A smartphone is a phone on which you can easily access emails, download files and applications, as well as view websites and generally surf the internet. Popular brands of
smartphone include BlackBerry, iPhone and Android phones such as the Samsung Galaxy S6.

Base : Those who personally use a mobile phone

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCoT

Total MALE FEMALE 16-24 25-34 35-54 55+ 104K  15.59K  25.99K 26K+ AB c1 C2 DE LAND LAND WALES NI

Significance Level: 95% a b a b c d a b c d a b c d a b c d

Unweighted total 3505 1708 1797 512 577 1153 1262 240 254 353 874 830 1068 710 887 2128 462 449 466

Effective Weighted Sample 2430 1182 1248 348 419 787 905 173 184 232 646 578 756 493 631 1852 316 314 413

Total 2528 1230 1298 354 466 900 808 155 180 237 737 696 690 550 583 2116 219 123 70
49% 51% 14% 18% 36% 32% 6% 7% 9% 29% 28% 27% 22% 23% 84% 9% 5% 3%

Yes 2095 1021 1074 340 450 833 473 100 127 181 692 630 595 452 413 1761 180 96 59
83% 83% 83% 96% 97% 93% 58% 64% 71% 7% 94% 91% 86% 82% 71% 83% 82% 78% 85%

cd cd d a abc bed cd d o o
49% 51% 16% 21% 40% 23% 5% 6% 9% 33% 30% 28% 22% 20% 84% 9% 5% 3%

No 428 206 222 14 16 67 332 54 52 55 46 66 94 98 168 351 40 26 11
17% 17% 17% 4% 3% 7% 41% 35% 29% 23% 6% 9% 14% 18% 29% 17% 18% 21% 15%

ab abc cd d d a ab abc ad

48% 52% 3% 4% 16% 7% 13% 12% 13% 11% 15% 22% 23% 39% 82% 9% 6% 2%

Don't know 4 2 2 - - - 4 1 1 - - * 1 - 2 4 - * *
*% *% *% -% % -% 1% 1% *% -% % *% *% -% *% *% % *% *%

c

43% 57% -% % -% 100% 21% 17% -% % 9% 32% -% 59% 89% % 9% 2%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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Table 31

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD4 (QD24B). Do you personally use a smartphone? IF UNSURE - A smartphone is a phone on which you can easily access emails, download files and applications, as well as view websites and generally surf the internet. Popular brands of

smartphone include BlackBerry, iPhone and Android phones such as the Samsung Galaxy S6.

Base : Those who personally use a mobile phone

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Yes

No

Don't know

Columns Tested: a,b,c,d,e,f,g,h,i

Total

3505
2430
2528

2095

83%

428

17%

*%

-ab-ab-ab

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL
SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/
LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH
a b c d e f g h i a b a b a b
238 224 240 238 256 226 256 220 230 2558 947 1954 1543 1716 1789
220 212 231 221 245 218 242 208 216 2030 427 1358 1093 1138 1295
322 340 216 185 223 231 215 110 274 2189 339 1528 993 1221 1307
13% 13% 9% 7% 9% 9% 9% 4% 1% 87% 13% 60% 39% 48% 52%
289 278 178 152 166 198 182 9% 223 1825 270 1417 672 1012 1084
90% 82% 83% 82% 75% 86% 84% 85% 81% 83% 80% 93% 68% 83% 83%
bcdei e e e e b
14% 13% 9% 7% 8% 9% 9% 4% 1% 87% 13% 68% 32% 48% 52%
33 60 37 33 56 33 33 16 51 361 68 111 317 205 223
10% 18% 17% 18% 25% 14% 15% 15% 19% 16% 20% % 32% 17% 17%
a a a abcdfgh a a
8% 14% 9% 8% 13% 8% 8% 4% 12% 84% 16% 26% 74% 48% 52%
- 1 1 1 - - 1 - - 3 1 - 4 4 *
% “% *% “% % % “% % % “% “% % *% *% “%
a b
% 32% 18% 17% % % 21% % % 80% 20% % 100% 98% 2%

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




QD4 (QD24B). Do you personally use a smartphone? IF UNSURE - A smartphone is a phone on which you can easily access emails, download files and applications, as well as view websites and generally surf the internet. Popular brands of

OFCOM NATIONS & REGIONS TECHNOLOGY TRACKER - H1 2018. 3rd January to 28th February 2018.

smartphone include BlackBerry, iPhone and Android phones such as the Samsung Galaxy S6.

Base : All respondents

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Yes

No

Don't know

DO NOT PERSONALLY USE A
MOBILE PHONE

Total

3730
2581
2675

2095
78%

428
16%

*%

147
6%

Table 32

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1816 1914 516 584 1172 1457 297 286 365 882 847 111 754 1008 2253 493 487 497
1253 1328 351 424 801 1035 213 204 239 653 590 782 524 714 1963 337 339 442
1301 1374 359 474 915 927 192 198 246 745 712 714 580 661 2236 233 132 74
49% 51% 13% 18% 34% 35% 7% 7% 9% 28% 27% 27% 22% 25% 84% 9% 5% 3%
1021 1074 340 450 833 473 100 127 181 692 630 595 452 413 1761 180 96 59
79% 78% 95% 95% 91% 51% 52% 64% 4% 93% 89% 83% 78% 63% 79% 7% 73% 80%
cd cd d a ab abc bed cd d o o
49% 51% 16% 21% 40% 23% 5% 6% 9% 33% 30% 28% 22% 20% 84% 9% 5% 3%
206 222 14 16 67 332 54 52 55 46 66 94 98 168 351 40 26 1
16% 16% 4% 3% 7% 36% 28% 26% 22% 6% 9% 13% 17% 25% 16% 17% 20% 14%
ab abc d d d a a abc d
48% 52% 3% 4% 16% 7% 13% 12% 13% 1% 15% 22% 23% 39% 82% 9% 6% 2%
2 2 - - - 4 1 1 - - * 1 - 2 4 - * *
*% *% -% % -% *% *% *% -% % *% *% -% *% *% % *% *%
43% 57% -% -% -% 100% 21% 17% -% % 9% 32% -% 59% 89% -% 9% 2%
71 76 5 8 15 119 38 18 9 8 16 24 30 78 120 14 9 4
5% 6% 1% 2% 2% 13% 20% 9% 4% 1% 2% 3% 5% 12% 5% 6% 7% 6%
abc bed cd d a abc
48% 52% 3% 6% 10% 81% 26% 12% 6% 5% 1% 16% 20% 53% 82% 9% 6% 3%

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043
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All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.

QD4 (QD24B). Do you personally use a smartphone? IF UNSURE - A smartphone is a phone on which you can easily access emails, download files and applications, as well as view websites and generally surf the internet. Popular brands of
smartphone include BlackBerry, iPhone and Android phones such as the Samsung Galaxy S6.

Base : All respondents

ENGLAND REGIONS URBANITY WORKING DEPRIVATION LEVEL

SOUTH SOUTH EAST WEST EAST  YORKS& NORTH  NORTH MEDIUM/

Total LONDON EAST WEST MIDS MIDS OFENG HUMBER EAST WEST URBAN  RURAL YES NO Low HIGH

Significance Level: 95% a b c d e f g h i a b a b a b

Unweighted total 3730 252 238 250 246 272 242 273 230 250 27117 1013 1979 1743 1822 1908

Effective Weighted Sample 2581 233 226 240 228 260 233 258 218 236 2158 453 1376 1228 1205 1379

Total 2675 340 360 224 192 235 246 228 114 298 2319 356 1552 117 1286 1389
13% 13% 8% 7% 9% 9% 9% 4% 1% 87% 13% 58% 42% 48% 52%

Yes 2095 289 278 178 152 166 198 182 94 223 1825 270 1417 672 1012 1084
78% 85% 7% 80% 79% 1% 81% 80% 82% 75% 79% 76% 91% 60% 79% 78%

bei e e e e e b

14% 13% 9% 7% 8% 9% 9% 4% 1% 87% 13% 68% 32% 48% 52%

No 428 33 60 37 33 56 33 33 16 51 361 68 111 317 205 223
16% 10% 17% 16% 17% 24% 14% 14% 14% 17% 16% 19% % 28% 16% 16%

a a a abcfgh a a

8% 14% 9% 8% 13% 8% 8% 4% 12% 84% 16% 26% 74% 48% 52%

Don't know 4 - 1 1 1 - - 1 - - 3 1 - 4 4 *
*% % *% *% *% % % *% % % *% *% % *% *% *%

a b

% 32% 18% 17% % % 21% % % 80% 20% % 100% 98% 2%

DO NOT PERSONALLY USE A 147 18 21 8 6 12 14 13 4 24 130 17 24 123 65 82
MOBILE PHONE 6% 5% 6% 4% 3% 5% 6% 6% 4% 8% 6% 5% 2% 11% 5% 6%

d a

12% 14% 6% 4% 8% 10% 9% 3% 16% 88% 12% 16% 84% 44% 56%

Columns Tested: a,b,c,d,e,f,ghji-ab-ab-ab

Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




Base : Those with a smartphone

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Apple iPhone

Samsung

Sony Xperia

HTC

Motorola

Nokia

LG

Total

2821
1959
2095

1003
48%

721
35%

91
4%

45
2%

38
2%

34
2%

32
2%
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Table 33

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD5 (QD39). SHOWCARD Which brand or type of smartphone do you have? IF MORE THAN ONE - Which one do you use most often? (SINGLE CODE)

Columns Tested: a,b-a,b,c,d-a,b,c,d-ab,cd-ab,cd

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG SCoT
MALE FEMALE 16-24 25-34 35-54 55+ 104K  15.59K  25.99K 26K+ AB (o C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1377 1444 494 553 1055 718 144 172 272 812 723 915 569 607 1721 369 339 392
955 1004 334 401 723 518 108 125 178 602 513 647 395 429 1501 255 237 348
1021 1074 340 450 833 473 100 127 181 692 630 595 452 413 1761 180 96 59
49% 51% 16% 21% 40% 23% 5% 6% 9% 33% 30% 28% 22% 20% 84% 9% 5% 3%
489 514 212 226 390 175 33 43 68 357 325 318 207 151 859 80 36 28
48% 48% 62% 50% 47% 37% 33% 37% 38% 52% 52% 53% 46% 36% 49% 45% 37% 48%
bed d d abc d cd d o o
49% 51% 21% 23% 39% 17% 3% 5% % 36% 32% 32% 21% 15% 86% 8% 4% 3%
351 376 86 158 305 178 40 52 74 236 208 187 164 166 610 59 35 23
34% 35% 25% 35% 37% 38% 40% 41% 41% 34% 33% 31% 36% 40% 35% 33% 37% 39%
a a a ab
48% 52% 12% 22% 42% 25% 5% % 10% 33% 29% 26% 23% 23% 84% 8% 5% 3%
49 42 10 14 42 25 7 6 10 26 23 20 19 29 71 10 8 2
5% 4% 3% 3% 5% 5% 7% 4% 5% 4% 4% 3% 4% 7% 4% 5% 8% 4%
ab ad
54% 46% 11% 16% 46% 27% 8% 6% 11% 28% 25% 22% 21% 32% 78% 11% 9% 2%
18 27 5 17 17 5 5 2 3 12 13 10 8 13 36 5 3 1
2% 3% 2% 4% 2% 1% 5% 2% 1% 2% 2% 2% 2% 3% 2% 3% 3% 2%
d d
39% 61% 12% 38% 38% 12% 1% 5% 6% 26% 29% 22% 18% 29% 80% 11% 6% 3%
23 15 1 7 15 15 3 4 2 11 1 8 9 11 31 6 * 1
2% 1% *% 2% 2% 3% 3% 3% 1% 2% 2% 1% 2% 3% 2% 3% *% 1%
a a c
60% 40% 2% 19% 39% 41% 8% 1% 5% 29% 29% 20% 23% 28% 81% 16% 1% 2%
15 20 5 4 10 16 3 4 5 5 9 8 3 15 31 2 1 -
1% 2% 2% 1% 1% 3% 3% 3% 3% 1% 1% 1% 1% 4% 2% 1% 1% %
bc d d d abc d d d
43% 57% 16% 10% 28% 46% 10% 1% 15% 14% 25% 23% 10% 42% 89% 7% 4% %
17 15 4 8 8 12 1 2 7 13 10 6 12 4 22 4 4 1
2% 1% 1% 2% 1% 3% 1% 2% 4% 2% 2% 1% 3% 1% 1% 2% 5% 2%
c b ad
54% 46% 1% 24% 26% 39% 3% % 22% 41% 30% 19% 38% 14% 69% 14% 14% 3%
Prepared by Saville Rossiter-Base, part of Critical Research : 0203 643 9043




Base : Those with a smartphone

Significance Level: 95%
Unweighted total

Effective Weighted Sample
Total

Huawei

Alcatel

Google

BlackBerry

Nexus

Microsoft

Other

Total

2821
1959
2095

21
1%

13
1%

36
2%
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Table 33

All data have been weighted to ensure they are representative of the UK adult population. Ofcom does not quota or weight by household income, so it may not be representative of the UK population, but it is included for reasons of interest. Any break column with
a base size lower than 100 has been removed as margins of error become too great. Data is tested at the 95% confidence level.
QD5 (QD39). SHOWCARD Which brand or type of smartphone do you have? IF MORE THAN ONE - Which one do you use most often? (SINGLE CODE)

GENDER AGE GROUP HOUSEHOLD INCOME SOCIAL GROUP NATION
UNDER 10.4K- 15.6K- ENG ScoT
MALE FEMALE 16-24 25-34 35-54 55+ 10.4K 15.59K  25.99K 26K+ AB C1 C2 DE LAND LAND WALES NI
a b a b c d a b c d a b c d a b c d
1377 1444 494 553 1055 718 144 172 272 812 723 915 569 607 1721 369 339 392
955 1004 334 401 723 518 108 125 178 602 513 647 395 429 1501 255 237 348
1021 1074 340 450 833 473 100 127 181 692 630 595 452 413 1761 180 96 59
49% 51% 16% 21% 40% 23% 5% 6% 9% 33% 30% 28% 22% 20% 84% 9% 5% 3%
8 12 2 3 10 6 1 2 1 4 2 6 6 6 18 1 1 1
1% 1% 1% 1% 1% 1% 1% 2% *% 1% *% 1% 1% 2% 1% 1% 1% 1%
a
41% 59% 9% 16% 48% 27% 3% 1% 3% 18% 10% 29% 30% 31% 85% 6% 6% 3%
2 1 1 * 7 5 1 1 2 4 3 3 3 3 1 2 * -
*% 1% *% *% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% *% -%
a b
16% 84% 6% 1% 56% 38% 