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S O  Y O U  N O W  H A V E  
S O M E  I P

• Be it copyright, design or trade 
marks (and maybe a patent if you’re 
lucky), what next? 

• As an IP owner, you can be as 
involved with your property as you 
want.

• Management of IP usually means 
licensing and enforcement.



L I C E N S I N G



L I C E N S I N G  B A S I C S

• As mentioned in Module 2, copyright allows 
the owner to licence any of their exclusive 
rights (copy, lend, publish, distribute, etc).

• 2 main types of licences in app (copyright):

• Licensing agreement: you licence content 
and/or software to others. 

• End-user licence agreement (EULA): this is 
the licence agreement between you and 
your users, it tells them what they can do 
with your property.



C O M M O N  
E L E M E N T S

• The basic concept is that with a licence  
you to allow others to use your property. 

• But how? Licences can be a very basic 
document in which you give users some 
permissions. 

• There’s no set standard for a licence, 
depending on your jurisdiction, it could 
be drafted in the shape of a contract 
that your users and costumers will 
accept. 



D R A F T I N G  A  
L I C E N C E

• Many developers use licensing 
agreements from the Internet. 

• Nothing wrong with that in principle, 
but you have to consider that these 
licences are often drafted with the 
laws of one country in mind (EU, 
USA), they may not be relevant to 
your country. 

• Best advice is to hire an IP lawyer 
from your country. 



T H I N G S  T O  L O O K  
F O R  I N  A  L I C E N C E

• There are a few things to watch out for in app 
development, and these are questions that you 
should ask yourself and your legal team. 

• Who is your audience? 

• How do they interact with your product? 

• Is there a point at which they can sign up to 
terms and conditions? 

• Are users capable of uploading content on their 
own? If so, you need to include a limitation of 
liability for yourself, and also specify what 
happens with you customer’s copyright. 

https://unsplash.com/photos/YNliXm_hMn8



E N F O R C E M E N T



E N F O R C E M E N T  O F  
R E G I S T E R E D  
R I G H T S

• The first step is obviously to register 
the work. 

• Some registered rights such as 
trademarks have a certain vigilance 
requirement, “use it or lose it”, or a 
brand becoming too generic over 
time.

• Vigilance could mean to keep 
checking registers for similar marks. 



N O N - R E G I S T E R E D  
R I G H T S

• How can you protect your copyright if 
it’s not registered? 

• Have evidence of authorship 
(witnesses, time-stamped photographs, 
self-addressed sealed envelopes, 
software backups, cloud storage).

• Self-registration.

• Register with the US Copyright Office. 
https://www.copyright.gov/registration
/

https://www.copyright.gov/registration/


O T H E R  O P T I O N S

• No © sign needed for subsitence, 
but it doesn’t hurt. 

• Usual format is © Name (Year).

• Digital tools such as watermarking or 
digital rights management. 

• Using social media to prove 
authorship and date. 

• (stock image here used for illustration)



O N L I N E  
E N F O R C E M E N T

• Actual copyright law is decreasingly 
relevant as creators try to protect 
their work in various other ways.

• Platforms have become copyright 
enforcers. 

• YouTube now holds such market 
power that it has become a 
jurisdiction on its own right. 



O T H E R  
E N F O R C E M E N T  
S T R A T E G I E S

• Cease and desist letters are always 
the first line of defence, most IP 
disputes tend to be resolved 
amicably. 

• Some people don’t know about IP, or 
misunderstand it, so a friendly but 
firm letter informing possible 
infringers tends to be very effective. 

• Use technical tools, such as search 
engines to look for infringement. 



D I S P U T E  
R E S O L U T I O N

• If all else fails, you may want to use 
mediation and arbitration to solve 
disputes. 

• These are steps just short of going to 
court, and are semi-structured 
processes that use mediators to 
solve disputes. 

• Some online dispute resolution 
methods exist, including WIPO (see 
accompanying materials). 



A N D  E V E N T U A L L Y …

• If all else fails… go to court.



G O I N G  I P - L E S S ?

• Maybe consider whether IP enforcement 
fits your business model. You may want to 
protect your works through trade secrets, 
or simply by staying ahead of the 
competition, or using data as your 
business model. 

• Some large companies tend to worry less 
about copyright, but this is rare. For 
example, SpaceX and Tesla have been 
very open about some images and 
inventions, even going as far as stating 
that they won’t enforce some of their IP.

https://www.flickr.com/photos/spacex/50199448011



T H A N K S !

All images © Andres Guadamuz, unless specified. All other images reproduced with permission or are free to use.


